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Women And Atmanirbar Bharat 

Dr. Vandana K. Mishra 
Professor,Smt. L. R. T. College of Commerce, Akola ,E-Mail: vandana.mishra938@gmail.com 

Cell No: 9420184809 
 
ABSTRACT 

              The most populous country in the world after China, India has an untapped resource of 48.04% 
of its women population. Women have played a vital role in bringing dynamic changes in the society 
and development of the Indian nation. Many schemes have been launched under Atma Nirbhar Bharat 
Abhiyaan to improve women's socio, economic, cultural, and political status in India. It has led to the 
protection of human rights and the political empowerment of women in the Indian constituency. Atma 
Nirbhar Bharat Abhiyaan has the vision to make India self-reliant in the economic field, i.e., 
manufacturing activities, employment sector and labour workforce. The economic self-reliance of 
women is essential for the development of the nation. 
               The empowerment of women is very essential for a nation. The freedom of life of a woman 
brings enlightening not only the family but also the entire nation. In the modern era, the women are 
achieving great level in all the fields. They do business, caring family, business, science and technology 
and so on. But in many times, they are not able to take financial decision in their life. This paper focuses 
on Atma Nirbhar Bharat and its schemes towards woman empowerment. And the paper also an attempt 
to study the Women and Atma Nirbhar Bharat through all development in India.  
1. KEYWORDS – Atma Nirbhar Bharat, Women Empowerment, Indian constituency 
INTRODUCTION 

Women being the backbone of a family, the homemaker who runs her home elegantly, when 
stepped into the shoes of entrepreneurs, fail to complete her marathon and be the winner! Despite the 
improved social parameters, women with innovative ideas are stagnated in the society due to various 
reasons such as inaccessibility to get the required finance, lack of technological know-how, social 
stigmas and the decline in labour trends. To be self-reliant, a nation like India cannot ignore its women 
population blessed with her “Midas touch”. According to Global Alliance for Mass Entrepreneurship, 
there can be 31.5 million women-owned enterprises by 2030, if the efforts in this area happen to be 
genuine and accelerated. Around 150 to 170 million jobs can be created within this time frame, if 
women come in the forefront to undertake entrepreneurship. Also if more women participated in the 
workforce, it is expected to increase India’s GDP by 16 cent by 2025. Government support with various 
Atma Nirbharta schemes, self-help groups and the helping hands extended by National and International 
organizations, no doubt will contribute to greater women participation in nation building. 
Atma Nirbhar Bharat Abhiyaan or Self-reliant India campaign is the vision of new India envisaged 
by the Hon'ble Prime Minister Shri Narendra Modi. On 12 May 2020, our PM raised a clarion call to the 
nation giving a kick start to the Atma Nirbhar Bharat Abhiyaan (Self-reliant India campaign) and 
announced the Special economic and comprehensive package of INR 20 lakh crores - equivalent to 10% 
of India’s GDP – to fight COVID-19 pandemic in India. 

The aim is to make the country and its citizens independent and self-reliant in all senses. The 
government took several bold reforms such as Supply Chain Reforms for Agriculture, Rational Tax 
Systems, Simple & Clear Laws, Capable Human Resource and Strong Financial System. 
“Atma Nirbhar” which is a Hindi word meaning in English is "Self Reliant" which also refers less 
dependency on others or don’t be dependent of others. Atma Nirbhar Bharat is basically a term 
formulated at the time of pandemic COVID-19 in India. It is actually the vision of our Hon’ble Prime 
Minister Shri Narendra Modi to make India and Indians self reliant by starting production of all 
mandatory items locally. Vocal for Local is also integral part of Atma Nirbhar Bharat Abhiyan. 
The Five pillars of Atma Nirbhar Bharat focus on:  
1. Economy  
2. Infrastructure  
3. System  
4. Vibrant Demography and  
5. Demand  
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The Five phases of Atma Nirbhar Bharat are:  
Phase-I: Businesses including MSMEs  
Phase-II: Poor, including migrants and farmers  
Phase-III: Agriculture  
Phase-IV: New Horizons of Growth  
Phase-V: Government Reforms and Enablers 

Aatmanibhar Bharat actually means that we are able to produce the products indigenously, what 
we need and eventually play a larger role in the global economy by exporting the surplus products. This 
was the real vision of Aatmnirbhar Bharat. 
OBJECTIVES OF THE STUDY 
1. To  highlight of the Women Empowerment 
2. To study and overview the Atmanirbhar Bharat and Women Empowerment  
3. To discuss the impact of Atmanirbhar Bharat Campaign on the Women Status in India. 
RESEARCH METHODOLOGY  
Data Collection: This is a descriptive research paper based on secondary data. Data have been collected 
through the websites, E-Journals, magazines and Books. 
What are women Empowerment?  
   Empowerment is the polemic term. Its interpretation varies accordingly, context and issues. The 
word 'Empowerment' is mostly used to indicate women's progress in every field. Women empowerment 
is defined as promoting women to be self-dependent and make their choice in every field to contribute 
to social change for themselves (Goyal,2020). Empowered women and empowered society complement 
each other in the nation's development. The empowerment of women in the country is an essential need 
of the present time. 
       Figure.1 Three Dimensional Model by Kabeer 

 

 
                                                                                                       (Source: Kabeer, 1999) 

Women empowerment means increasing women's spiritual, political, social or economic power. 
Women access on resources it is the pre condition of empowerment, women’s abilities to use the 
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resources and ready to enact them for upcoming generation. These action are necessary to individual 
level and collective level. The realisation of empowerment to make choice and deciding goals 
The women empowerment in India  

In the case of India, the Gender equality principle is inducted in the Indian Constitution as in 
Preamble, Fundamental Rights, fundamental duties and directive Principles. The Constitution also 
directs the state to make positive discrimination favouring women to empower them. The fifth five-year 
plan focused on the development approach of women empowerment. (Purusottam 2009, Mahnta 2009) 
The National Commission for Women was established in 1990 by a Parliamentary Act to protect 
women's rights (The National Commission for Women Act, 1990). 73rd and 74th Constitutional 
Amendments ensured women's political participation in local Governance. The year 2001 was declared 
as the year of women's empowerment. The government launched various programs campaigns and 
made legal provisions with the establishment of many institutions to empower women. Despite this, the 
condition of women remains worse in present time in every field. The Gender Gap Report clearly 
remarks on women's status in India with 140 ranks out of 156 countries (World Economic Forum 
Report, 2021). It has remarked the decline in women's economic participation. The opportunity and the 
gender discrimination ratio have increased to 32.6%. This report shows that The Female Labour Force 
Participation rate declined from 24.8 percent to 22.3 percent. Women in the professional and technology 
sectors came down to 29.2 percent. In India, only 20% of women earn as compared to men. (Global 
Gender Gap Report, 2021) 
Atma Nirbhar Bharat and Women Empowerment:  

Our Prime Minister Narendra Modi has said, “Every woman has entrepreneurial qualities and 
values. Women will become stakeholders in decision-making if they are financially independent.” 

However, over the years, institutionalized belief systems have undermined women's work 
capacity. In the 21st century, it is essential to recognize women’s capabilities to work, while 
building an equitable and Atma Nirbhar society. Women empowerment holds the fate of not 
just social inclusion targets for a developing economy, but also India needs its women to be an 
active part of the workforce if it has to realize its economic targets. Women’s development is 
both a social and an economic necessity.In the hurly-burly of the unprecedented concoction of 
raging pandemic and limping economy, the government of India has overlooked a very 
significant aspect of growth which could put a spoke in the wheels of Atma Nirbhar Bharat i.e. 
the women citizens. It appears that women as an economic agent failed to make the cut in the 
self-reliance Indian movement. The comprehensive road map of Atma Nirbhar Bharat has 
mentioned “women” just five times, the most noteworthy mention being - “now all the 
occupations are open for women & now women can work in night with safeguards.” However, 
no funds have been earmarked for creation of any such safeguards to facilitate their entry into 
labour market. In India, where women face discrimination from womb to grave, not having a 
targeted approach for women’s economic empowerment could further widen the already 
existing gender disparities in the country. 
Figure.2 Impact of Atma Nirbhar Bharat Abhiyaan on women empowerment 
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Impact of Atma Nirbhar Bharat Campaign on the Women Status in India  
      These all kind of description of the significant schemes under Atma Nirbhar Bharat Abhiyan in 
India shows about the efforts of government. It has affected women and the structure of society, 
especially in rural areas. In Indian patriarchal society, the women's sphere is confined to their home. 
Self-dependency of women increases their self-respect. Male dominance undervalued women working 
outside and earning money. So accordingly, in society, it is only the responsibility of men to earn 
money. On the other hand, women work hard at home, but their work is unpaid. Society does not 
understand the value of women’s hard work, and they are treated as second class people. They have no 
their self-choices regarding their life. Hence, two major impacts emerge; First, women become totally 
dependent on men and second, they are behaved as sub-ordinated in their own home.  

Atma Nirbhar Bharat's campaign has broken society's prejudice related to women. It is helping 
to uplift women's status in becoming self-reliant. Women are earning money and taking care of their 
families. They are becoming independent economically and having a choice related to their life. So, 
women are becoming more empowered. Economic independence has given self-respect to the women in 
society and given value for their hard work. They are becoming more aware of their economic interest. 
We can say that women are becoming more enable economically and socially. The economic progress 
of women will act as a catalyst in the country's economic development. 
CONCLUSION 

              Atma Nirbhar Bharat Abhiyan will make individual economically empowered. India will be 
vibrant economically. Announced Package by Prime minister during Covid pandemic, had a lacking of 
gender perspective. Women were missing in the discussion on affected people due to Covid 19. This 
scheme had promised to give Rs 500 per month to women’s Jan Dhan account holder. But it was not 
enough for women to survive. Indian women are already unpaid household. They have also burden of 
child care. So, proper women centric welfare policies and schemes are needed for women’s economic 
participation.  
          Although, Central Government and State Government has launched various women centric 
schemes because financial inclusion of women for achieving the aim of Atma Nirbhar Bharat is 
essential, Earning by women will increase the demand along with supply will also grow. It will boost to 
Indian economy. Beti Bachao Beti Padhao Scheme, Working Women Hostel, One Stop Centre Scheme, 
Women Helpline Scheme. Mahila Shakti, Ujjawala Scheme etc., Central Government Schemes are 
playing a crucial role for women empowerment. Mission Shakti, School Chalo Abhiyaan, Government 
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aid for child educational, Mahila Samarthya Yojana, Mukhymantri Kanya Sumangala Scheme etc. by  
Government are also uplifting women status economically in India. Individual and collective efforts by 
N.G.Os are working for women empowerment. Hence, we conclude that Atma Nirbhar Bharat and 
Women are complement. When women will be empowered, vision of Atma Nirbhar will be realised. 
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ABSTRACT: 
The direction of development of a country depends on its good economic condition. Therefore, if any country wants to 
develop, then rural development is necessary. That is why various schemes are devised to improve the economy of the 

country. Despite this, in most cases development plans do not reach the rural masses of the country. Concepts like 
microfinance have emerged to help people in rural areas in such situations. Under microfinance, they are not only 
given loans, but also training for the whole process. 

   The Government of India has provided loans to poor rural families, smallholder farmers, agricultural labourers, rural 
artisans, non-agricultural labourers living in rural areas of the country, which make a living by doing small and big 
jobs, so that they can become self-employed, start their own business. Microfinance is a form of financial services for 

entrepreneurs, small businesses as well as rural people who do not have access to banking and related services. 
Microfinance is a wide range of services, including microcredit. If India wants to become an economic superpower, it is 
imperative to double the income of farmers and develop rural areas. 

Key words: - Microfinance, Rural Development, Loan, Microcredit, Economic Superpower 

 

INTRODUCTION: 

This research paper discusses the current role 

of microfinance in India. It acts as an anti-

poverty vaccine in rural India. In a developing 

country like India, it is a well-known fact that 

the majority of Indian population still lives in 

rural areas, where facilities and knowledge are 

lacking and they have minimal amount to meet 

their basic needs. India is the second most 

populous country with 70% of the population 

working in agriculture, resulting in low 

unemployment but low per capita income. 

The income earned is so low that it is not 

enough for people to meet their basic needs. 

Micro-financing plays an important role in the 

lives of small businesses in urban areas and 

entrepreneurs in rural and underdeveloped 

parts of India. Institutional loans are not 

available to people in rural areas. That is why 

microfinance serves as a boon for people living 

in rural areas which help them to achieve 

stability in the face of their financial problems. 

The concept of microfinance is related to 

providing financial services to the poor through 

loans and deposits. India's microfinance is 

gaining momentum for sustainable 

development. Microfinance is considered as an 

important tool for poverty alleviation and 

livelihood of the poor. It is also considered as a 

method of economic inclusion to improve the 

sustainable development of the country. An 

innovation brought to Bangladesh by Dr. 

Mohammad Yunus which currently exists as a 

rural model. This has created awareness in 

many countries and especially in India as a way 

to eradicate poverty. The microfinance sector is 

currently undergoing major innovations and is 
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claiming to be an emerging sector, especially in 

the concept of financial inclusion. 

REVIEW OF LITERATURE: 

* Bhole B & Ogden S (2010) in their paper 

‘Group lending & individual lending with 

strategic default’, the distinction between group 

loans and personal loans, covered up strategic 

faults and various drawbacks. 

* James C Brau & Gary M Woller (2004), in this 

paper ‘Microfinance: A Comprehensive Review of 

the Existing Literature’ finance is introducing 

the discipline of microfinance and microfinance 

institutions to the academic community.  

OBJECTIVE: 

1) To study the concept of microfinance. 

2) To study the need of microfinance in rural 

area. 

3) To highlight importance of microfinance for 

rural development. 

4) To analyses the role of microfinance on rural 

development. 

5) To study the role of State Bank of India in 

microfinance.   

COLLECTION OF DATA: 

Research work is based on Secondary data 

collected from various websites, journals, 

research papers and article, newspapers, 

reports. Overall it is a descriptive research work.  

NEED OF THE STUDY: 

The direction of development of a country 

depends on its good economic condition. If any 

country wants to develop, then rural 

development is necessary. Microfinance plays an 

important role for the development of rural 

economy. Hence it is need of the day to analyse 

the role of microfinance on rural development of 

India.   

About Status of Indian Village: 

India is an agricultural country. Three-quarters 

of India's population lives in rural areas. The 

strength and prosperity of India really 

determines rural India, but unfortunately our 

villages have been neglected for centuries. As a 

result, the general condition of our villages is 

not satisfactory. Even after 70 years, we have 

not been able to bridge the gap between rural 

and urban life. The per capita income of the 

rural population is much lower than the per 

capita income of the urban population. Despite 

nearly seven decades of planning, its benefits 

have not reached the rural poor who are 

deprived. Undoubtedly our villages have made a 

lot of progress, but not as much progress as 

they should have. One of the major causes of 

backwardness is the widespread illiteracy of the 

rural population. Three-quarters of the rural 

population is still shrouded in the darkness of 

illiteracy and ignorance. This is because they do 

not know what is going on around them. They 

cannot take advantage of modern farming 

techniques and sophisticated methods of 

increasing farm production. Due to the 

ignorance of the common poor villagers, all the 

benefits of development are taken away by some 

rich people. Their weak financial position and 

desperate desire to make progress is a major 

obstacle in overcoming their backwardness. Poor 

people in rural areas cannot dare to fight for 

their rights fearlessly. So he has left himself to 

his fate. The situation has been aggravated by 

the neglect of the government employees 

working in the village. Thus, crores of rupees 

have been spent for rural development, but no 

satisfactory progress has been made in that 

direction. 

The government's faulty planning system is also 

responsible for the slowdown in growth. The 

village always lacks facilities like educational 

facilities, medical facilities, transportation 

facilities, rural electrification etc. The poor 

condition of credit facilities in rural areas has 

also contributed to rural indebtedness. Although 

these facilities have been extensively expanded 

in the works. But the removal of a large portion 

of these facilities by influential people does not 

improve the situation. Most of the people in our 

village are born in poverty, live in debt and die 

in debt. Unemployment from time to time, poor 
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condition of small scale industries and lack of 

incentives for their proper development, 

extravagant expenditure on various social 

norms, all these have contributed to the 

impoverishment of the rural masses. 

Now is the time to reevaluate our priorities and 

focus on improving the lot of our rural people. In 

order for every village to be connected to the 

main road, the work of link roads should be 

revived. The problem of transportation should be 

removed and the rural poor should be able to 

commute to and from the city, from where they 

can get awareness and encouragement for their 

progress. Power generation should be given top 

priority in rural electrification. There is a need to 

maximize the support of renewable energy 

sources. Good educational facilities need to be 

mobilized. Adult education programs should be 

successful. Government employees working in 

rural areas should be made aware that they 

should pay attention to the people who are 

really in charge of it. Small businesses need to 

be encouraged. Television can play an important 

role in bringing modern faith to the traditional 

poor. The Central and State Governments have 

committed to spend 60 to 70 percent of the 

budget for the development and welfare of the 

rural population. There is definitely a tendency 

towards villages in the minds of our leaders. 

Green revolution has taken place in many places 

in our country. India has become almost self-

sufficient in food production. The milk 

production and dairy sector has achieved great 

success and India is ranked second in the dairy 

sector. Fishing has also gained a status in many 

rural areas and the blue revolution, the fish 

revolution, is not far off. In the near future, the 

rural people of India will consider themselves 

lucky as the pace of development there is very 

fast.  

The importance of Credit in Rural 

Development: 

Credit is very important in rural development. 

Therefore, every plan and program needs to be 

implemented effectively for the development of 

rural areas in real sense. The following credit is 

required for rural development- 

1. With the help of loans, productivity of 

agriculture and agriculture initiatives in rural 

areas can be increased. 

2. Loans can be used by farmers to purchase 

seeds, farm implements, fertilizers etc. 

3. With the help of loan, subsistence expenses of 

the farmer's family, marriage, death, religious 

rites etc. can be met. 

4. Debt has raised the living standards of people 

in rural areas. 

5. Loans create employment opportunities in 

rural areas. 

Credit Challenges in Rural Development: 

Most of the farmers in India are smallholders 

who produce only for subsistence. Loans are 

most needed between planting and harvesting. 

1) Short-Term Credit- 

The need for short-term loans is mainly related 

to the purchase of inputs such as seeds, 

fertilizers and pesticides. Sometimes it is also 

used to pay electricity bills. This loan is for a 

period of 6 to 12 months. 

2) Medieval Credit- 

Medieval loan requirements are related to 

buying a machine, digging a well. The term of 

such loan is usually 12 months to 5 years. 

3) Long-Term Credit- 

Long-term loans are required to purchase land 

or to make permanent improvements to existing 

land, etc. The term of such loan is 5 to 20 years. 

About Microfinance: 

Microfinance is basically a financial service, 

which provides a small amount of financial 

services in the form of loans or savings. 

Microfinance companies have been set up to 

facilitate credit arrangements for rural micro-

enterprises. Due to the cumbersome loan 

process, people in rural areas are unable to get 

loans from banks. This is why it is often referred 

to as a micro-credit institution. They offer small 

loans to various small businesses or households 
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that are not eligible for formal banking channels 

or loans. This is less than Rs.50,000/- for rural 

area and less than Rs.1,25,000/- for urban 

area. Microfinance companies in India can lend 

at affordable rates as directed by the RBI and 

the central government. They have a large base 

for all rural and agricultural development, 

including income and job creation. There are 

basically two types of microfinance companies in 

India, one is registered with RBI and the other is 

non-profit type, which is registered as a Section 

8 company and does not require RBI approval. 

Under microfinance, loans are given to the 

financially weak to start their own business. 

Although the loan amount is less, this facility is 

becoming important from the point of view of job 

creation. This type of loan can be obtained for 

agriculture, dairy, pottery, tailoring, poultry, 

small shop, animal husbandry or any other 

personal needs. 

The Work Culture of Microfinance 

Companies:  

The functioning of microfinance companies is 

different from the traditional banking system. 

An officer is appointed by the concerned 

financial institution in this area. This appointed 

officer liaises with the group of people and 

understands the needs of the applicant and 

decides the final amount based on that. 

Borrowers also have to abide by certain rules 

laid down by microfinance companies. 

The job of microfinance companies is not just to 

lend. On the contrary, unless they can run their 

own business, they will not leave the side of the 

borrower. This is one of the reasons why the 

success rate of microfinance is so high in our 

country. 

The main features of Microfinance: 

* The loans given in it are small amount like 

micro loans. 

* The basic purpose of lending is generally 

linked to income growth. 

* This type of loan is given to low income group 

people. 

* There are short term loans. 

* They are repaid at a higher level. 

* In this, loan is given without any parallel 

arrangement. 

* Loans are given exclusively for self-

employment. 

Objectives of Microfinance for Rural 

Development: 

1. Finance to create employment opportunities 

in rural areas and increase people's purchasing 

power. 

2. To finance the use of science and technology 

to create employment opportunities using rural 

resources. 

3. All kinds of programs, employment work 

should be easy, which is easy to do and by doing 

that the beneficiaries can earn money. This 

should benefit the beneficiaries financially. 

4. The main objective of this scheme is to 

increase the income of rural people by financing 

animal husbandry, poultry, fisheries, dairy 

cottage industries. 

5. Through microfinance, farmers and laborers 

are being financed to develop modern equipment 

and new technologies to increase their income. 

6. The main objective of microfinance is to 

develop a system at the local level so that rural 

development can take place. 

Other important information related to 

microfinance from the perspective of rural 

development: 

* Microfinance companies operate under the 

auspices of the Reserve Bank of India. 

* Borrowers need to know for what purpose the 

loan is being taken. 

* Under this, loans are given to people belonging 

to deprived income group. Most of them do not 

even have a bank account. 

* Debt repayment in microfinance is done on 

weekly / monthly basis. 

* Lending to women is done by microfinance 

companies. 

* The Microfinance Institute works to educate 

people in rural areas about current market 
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trends, helping them prepare for market 

competition. 

* There is no guarantee of borrowing. 

* One thing is that not all microfinance 

companies do the same thing. There may be 

differences in the way each of these works. 

* Any customer can take a loan again after 

repaying the loan. 

* In microfinance, loans are given to an 

individual or a group of individuals. 

* Under microfinance they are not only given 

loans but also training in the whole process. 

* Diploma courses based on microfinance are 

run by various institutes. 

State Bank of India’s entry into the 

Microfinance: 

In the current economic downturn, the banking 

sector's hopes have been dashed by the 

microfinance market. Against this backdrop, 

State Bank of India, the largest public sector 

bank, has also taken a bold step in this area. By 

entering this market, SBI also intends to provide 

low interest rate loans to customers with low 

financial credit at lower interest rates than other 

competing financial institutions. State Bank will 

be the first government bank to operate in the 

microfinance sector. State Bank will also enlist 

the help of some experienced and retired 

executives for the microfinance business. 

CONCLUSION: 

The global economy has achieved unprecedented 

success in the last two decades. Today, all 

countries have moved out of the social economy 

and adopted the capitalist system. Microfinance 

is playing a vital role for rural India, especially 

for women, in India's rapid development in this 

age of economic growth. Microfinance has 

become more successful in India by linking the 

banking system with self-help groups. To 

facilitate microfinance efforts in India, 

companies like NABARD, SIDBI, etc. are playing 

their role through their Micro Credit Innovation 

Division. The department aims to provide low 

cost long term financial services to the rural 

poor who have so far been deprived of banking 

services through various micro finance 

innovations. 

Being a successful entrepreneur of the rural 

masses means that microfinance has a strong 

potential to reduce poverty. The level of 

economic development is directly related to the 

level of financial literacy. These microfinance 

companies not only bring micro-credit to the 

poor, rural masses through formal banking 

system, but also sow the seeds of financial 

literacy in them. So these microfinance 

companies have become the main carriers of 

transformation. 

On the one hand, the provision of financial 

services in rural areas is being done by 

microfinance while on the other hand; 

microfinance is also playing an important role in 

the economy of the country by helping the rural 

poor. At the same time, these companies are 

educating people about the proper use of money. 

Rural development has also accelerated through 

micro-credit. 
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Abstract: 

Technology has many stories to tell. The word itself is synonymous with development and, in much of 
today’s business landscape, it continues to reshape industries and businesses, even in the trying times brought about 
by the COVID-19 health crisis. It transforms systems and processes, converting manual tasks into automated 
functions. With technology, businesses operate more efficiently and effectively. And this is where the latest 
accounting trends mainly revolve around. 

Developments like SaaS (Software as a service) saw the industry add cloud-based accounting tools, along 
with on-premise solutions. Still, more technological disruptions are on the way for the accounting industry. In this 
article, however, I will be presenting you with the top accounting trends that all need to know about. 

Being a business owner, it is important to monitor accounting trends and use them for their business. If they 
are not up-to-date, they could remain in the dust while their competitors improve their performance with the latest 
and greatest software and techniques.  

Keywords: Accounting, Technology, Automated, Cloud-based Accounting, Data Analytics 

Introduction: 

Technology has many stories to tell. The word itself is synonymous with development and, in much of 
today’s business landscape, it continues to reshape industries and businesses, even in the trying times brought about 
by the COVID-19 health crisis. It transforms systems and processes, converting manual tasks into automated 
functions. With technology, businesses operate more efficiently and effectively. And this is where the latest 
accounting trends mainly revolve around. 

The future of the accounting industry looks bright. Many professionals worry about the loss of jobs due to 
automation. But remember, automation cannot work without human input. So they should upgrade their skill sets 
and align themselves with the emerging accounting trends to stay ahead in the industry. 

Many accounting leaders and accountants are feeling the business impact of automation and high-tech 
systems (Spade Technology). As a matter of fact, a Sage report reveals that about 90% of accountants feel that 
accountancy is undergoing a cultural shift that is leaning more toward technological adoption (Sage, 2019). 

This cultural shift is driven by several factors. The report attributes it to marketing demands, regulations, 
generation change, and client demands, as well as investments that businesses make to keep pace with the 
accounting world. In addition, the changes in work environments brought about by the ongoing pandemic has also 
contributed to the changes in operational processes. With such a transformation in the industry, more and more 
accounting leaders and professionals are discovering new strengths in utilizing advanced solutions for accounting 
processes. 

Most services in the accounting industry are vulnerable to disruptions (Accounting Today, 2016). Among 
the inflationary factors that were of top concern for accounting firms in 2020 were the cost of raw materials (39%) 
and labor costs (31%) (Statista, 2020). There is a need to reshape organizations given recent developments. These 
future trends in the accounting profession reflect these developments. Aspiring professionals in the field have to take 
to heart the emerging accounting trends and techniques to make inroads in the talent market. 
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Research Methodology: 

The present research paper is a descriptive research paper based on secondary data collected from various reports, 
articles and other published sources. 

Objectives of Research Paper: To study the new trends in accounting field.  

13 Emerging Trends in Accounting: 

To know the recent development in accounting field it is necessary to understand 13 accounting trends in 
detail.  

1. Automated Accounting Processes 

Automation has already made its way into the accounting domain. An ACCA study predicts that more than 
50% of C-level executives in the accounting industry expect automated accounting systems across several industries. 
Also, 70% of companies have reported substantial ROI after using automation in their accounting processes. 

One of the uses of accounting automation is Accounts Payable / Accounts Receivable (AP/AR). Accounts 
Payable (AP) is what your company owes to vendors in the form of credits. Accounts Receivable (AR) is the money 
that your customers owe you on credit. Automation helps you in the following ways: 

Accounts Payable:  

1. Extract data from all the invoices. 
2. Compile data in a cloud database. 
3. Forward invoice information to vendors for sign-off. 
4. Process payments on time. 

Accounts Receivable:  

1. Automatically deliver the initial invoice to customers. 
2. Send late payment reminders to clients 
3. Collect payments securely. 
4. Deposit the money directly into your bank account via electronic transfer. 

2. Cloud-based Accounting: 

It is one of the most popular accounting trends that every business wants to adapt to its systems. In a cloud-
based accounting system, you can maintain your business books online. The data is encrypted, and only people with 
valid credentials can access it. Cloud accounting software can take a business next level. The benefits of it are as 
follows:          

i. Data related to your sales or revenue is imported from your bank account to the cloud server automatically. 
ii. You can view your current financial status from anywhere in the world. 

iii. Multi-user access helps you collaborate online with your team members and advisors in real-time. 
iv. The dashboard shows significant financial information using easy-to-understand graphs and reports. 
v. Thus, the possibilities are endless once you start using cloud accounting systems. 

 

3. Data Analytics and Forecasting Tools: 
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Data analytics is not one of the recent trends in accounting, but it has become more powerful than ever 
before. Businesses and accounting firms use such tools for budgeting, tax consulting, risk management, and 
auditing. We can say that data analytics and visualization tools have made finance functions more analytical. 
Moreover, businesses are increasing their efficiency and managing risks with ease by leveraging the power of data 
analytics. 

4. Rise of Accounting Software Solutions: 

The demand for online accounting has grown during the pandemic, and accounting software is the best way 
to do it remotely. Nowadays, online accounting software comes with a host of integrations and helps expedite 
routine processes. Also, it uses RPA (Robotic Process Automation) to standardize transactional data from multiple 
sources in multiple formats. This process is also known as harmonization. 

Large-scale enterprises opt for Enterprise Resource Planning (ERP) systems instead of standalone accounting 
software. Such systems provide enterprises with the following features in addition to an accounting module: 

i. Procurement  
ii. Order Management 

iii. CRM 
iv. Supply chain management  
v. Inventory management  

vi. Logistics  
vii. Human resource management 

5. Blockchain:  

Blockchain is one of the recent trends in accounting due to its direct relationship with ledgers. The primary 
role of blockchain is to maintain a ledger account containing financial information. It is also responsible for the 
transfer of the ownership of assets in a secure and verifiable manner.  

Many people believe that the decentralized nature of blockchain makes it vulnerable to frauds and data 
manipulation. But it is not correct.All big organizations are exploring the implementation of blockchain in their 
financial processes. For example, Walmart and other similar retail giants have already experimented with beta 
blockchains in their supply chain. Thus, blockchain will be a game-changer for accounting professionals soon. 

6. Forensic Accountancy: 

Forensic accountancy is one of the latest accounting trends, and techniques and not many people know 
about it. Forensic accountants belong to law enforcement agencies or private auditing firms that prevent, detect, and 
investigate financial crimes such as fraud, corruption, and money laundering. They have the skills and knowledge in 
accounting, criminal and civil law, and IT. 

The job profile of forensic accountants includes the following tasks: 

i. Design strategies to prevent and detect commercial crimes.  
ii. Obtain and review financial documents to uncover inaccuracies or discrepancies. 

iii. Quantify revenue losses and damages done by contract breaches. 
iv. Design and implement fraud risk management programs. 
v. Conduct interviews with suspects and witnesses involved in financial scams. 

vi. Provide litigation support and present findings that an attorney can use as trial evidence in a court of law. 

Thus, forensic accountants can protect your business from scams and save you from losses amounting to 
billions of dollars. 

7. Advisory Services: 

GRADIVA REVIEW JOURNAL

VOLUME 8 ISSUE 3 2022

ISSN NO : 0363-8057

PAGE NO: 238



Advisory Services Industry analysts predict one of the latest accounting trends would be to combine 
technology and financial advisors. Such a hybrid approach can help accountants get access to deeper insights using 
analytics.  

Automation cannot replace humans entirely, especially in accounting. However, using advanced 
technologies in the accounting industry can enhance the service quality of accounting firms. For example, 
accountants will not have to perform manual and repetitive tasks anymore.  

Using technology and advisory services together increases client confidence in data and improves the 
advice given to them. Taking it a step further, advisory firms can use robotic process automation (RPA) and AI 
(Artificial Intelligence to understand client intent in a better way and offer tailored advice. 

8. Role of Artificial Intelligence (Al) in Accounting: 

Artificial Intelligence (AI) is having a positive impact on the accounting industry. It can analyze large 
volumes of data at high speed and with a high level of accuracy. AI can also optimize administrative tasks, 
workflows, and accounting processes that result in various structural changes for a business.  

Many companies use AI and robotic process automation (RPA) to automate routine, highly repetitive tasks. 
It helps accountants to focus their time on other significant activities.  

For example, the accounting firm India uses AI to analyze lease contracts. AI makes it easier to capture 
information quickly before the commencement date. It also automatically records the amount to be paid along with 
the termination or renewal options for the contract.  

9. Big Data in Accounting: 

Big Data plays a crucial role in the accounting industry. It supports companies and CPA firms through 
expanded assessment methods. Finance professionals can use big data to identify which collected data are the most 
valuable and then convert them into actionable insights.  

CPAs equipped with the knowledge of big data can focus more on analyzing processes, taking positive 
control of the systems, and forecasting problems before they can happen. 

Based on accounting facts and trends, around 63% of organizations worldwide want to adopt big data in the 
next few years (Dresner, 2020). Meanwhile, many firms are recruiting accountants with extensive knowledge in 
analytics and data science. Thus, the accounting industry is shifting from its reactive nature to becoming more 
proactive by using big data. 

10. Remote Work Setting: 

In the post-COVID world, firms are having a hard time recruiting top talents in finance and accounting. 
They must broaden their candidate search and hiring criteria. Nowadays, most potential candidates want to work in a 
remote work setting. 

Accounting leaders have adapted to the pandemic and allowed employees to engage in remote work. A 
2020 survey published by Arizent says that 85% of CPA firms will allow their employees to work remotely even 
after the pandemic (Source: Accounting Today, 2020). 

Cloud-based accounting software allows distant teams to collaborate and accomplish critical financial 
processes. It can include a month-end close or filing e-turns of income tax. Online collaboration tools such as Zoom 
and functional collaboration tools for cloud-based file sharing have made things easy for everyone. 

11. Outsourcing of Accounting Functions: 
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Most businesses have outsourced their accounting functions, and others are following suit. It has many 
benefits. Outsourcing allows companies to focus more on their limited resources, thus increasing their profitability. 
It also saves them employment costs like taxation, payroll, insurance benefits, and induction expenses. 

There is a reason why outsourcing accounting functions is one of the new trends in accounting. Every year, 
many businesses experience deep satisfaction in their outsourced accounting value. Outsourcing is now a profitable 
business model for CPA firms to deliver efficient services to their clients. Some firms go further to analyze business 
operations and add more value to the client’s business. 

12. Dynamic standards of accounting: 

Accounting is a dynamic industry due to the changing financial standards and guidelines across the globe. 
The Financial Accounting Standards Board (FASB) issues updates about changes in the accounting standards 
throughout the year. 

For instance, in 2021, there are some changes regarding asset acquisitions, credit losses, leases, debt 
securities, variable interest entities, reorganizations, and banking regulation disclosures. Accounting professionals 
and businesses should keep a constant lookout for such amendments to stay compliant with financial regulations. 

13. Workplace Wellness: 

One of the latest accounting trends and techniques that need our attention is workplace wellness. Firms and 
businesses offer workplace wellness programs as a perk for their employees. But managing these programs can be a 
daunting task for accountants.  

For example, accountants must ensure the discounts employees earn on health insurance through wellness 
programs are calculated accurately as withholdings in paychecks. Accountants must also take care of recent changes 
to tax laws that affect the tax-deductible business expenses of employees. 

 Conclusion: 

Being a business owner, it is important to monitor accounting trends and use them for their business. If they 
are not up-to-date, they could remain in the dust while their competitors improve their performance with the latest 
and greatest software and techniques.  
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Abstract- 

In this era of globalization, not only has the Indian economy undergone unprecedented 
changes, but it has also revolutionized the Indian investment sector. Over the years, there has been a 
lot of awareness among the people about the benefits of financial investment schemes launched by 
various commodity markets and financial institutions in equity markets, mutual funds as well. Proper 
and timely guidance is needed to invest in these various investment opportunities that have just come 
in the market for investment. 

Financial matters are primarily a numbers game, so an in-depth understanding of the language 
of finance is essential for investing. Some are pursuing higher education and pursuing a career in 
finance. By constantly updating their financial information, they provide useful advice to their clients 
to improve their financial situation. Hence they are called financial advisors. Their job is to give their 
clients the right advice on investing, insurance, savings plans, loans, etc. for maximum profit and 
minimum loss. 
Keywords:financial advice, financial advisor, investment, decision, goals, mutual funds. 
Introduction- 

There is a saying on the employed people – Four days of moonlight, then dark night. This 
proverb is being mentioned because in the first week of the month, employed people get salary. But as 
the month progresses, most of the people's hands start getting tight. Why does it happen, every month 
that at the end of the month we run out of money and we have to change the target for the next month. 
Employees get salary, but many employees are not able to save and invest their money properly. They 
believe that now they will invest their money in the right way. For this they constantly save and 
invest. They have many accounts and folios, but it is another matter that their investments get 
scattered, somewhere a mistake is made. This is the cause of their trouble. 

The money we earn is for fulfilling the wishes and aspirations of our familyand for planning 
our comfortable retirement. As we strive to achieve our goals as well as our personal and family 
goals, it is important to see if we are making the right investments to achieve these goals. Right 
investment means investing in right place, right time and right amount to achieve our goals. It is not 
just about investing; it is also about managing our hard earned money. 

When we don't know much about investing, but investing just because we think, it is not 
advisable. Just because an investment pays a lot, because some investments are safe, because friends 
say, it is not advisable to make such investments. The subject of investing is like any other subject. 
For example, consulting a doctor or a lawyer is beneficial. Because they are expert in their field and 
our knowledge in that field is less. As the saying goes, don't hide anything from lawyers and doctors, 
follow their advice. The same thing should be done while investing. So the financial advisor is also 
our guide. With their advice, we can try to achieve our short term and long term goals. This requires 
financial advice. We need to know how financial advisors can help us, how these advisors manage 
investments and how much we will have to spend for it. 
About Employees of Higher Education Institutions- 
 Higher Education Institutions have two types of employees, Academic and Administrative. 
Academic staff consists of Assistant Professor, Associate Professor, Professor and Principal of the 
College as well as Contract Teacher, Clock Hour Basis Teacher. Administrative staff consists of 
Registrar, Office Superintendent, Head Clerk, Junior Clerk, Library Clerk, Shorthand Writer, Store 
Officer, Hostel Superintendent, Stenographer, Laboratory Assistant, Laboratory Attendant, Library 
Attendant, Peon etc. 
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About Financial Advisor and their Financial Advice- 
 A financial advisor is a person who is professionally trained and certified. Theygive financial 
guidance to theirclients; hence it is called financial advice. To do this they need to have knowledge 
related to finance, up-to-date knowledge of finance plans, required degree and knowledge of various 
components related to finance. Theyare also called a financial planner. 

Financial advisors help you eliminate financial risk and develop strategies for long-term 
financial gain. They can give you a good plan that will get you on the right path to achieve your 
financial goals. Financial advisors come from a variety of backgrounds and offer a wide range of 
services. As a result, they can do more than just explain confusing words and help choose a mutual 
fund. 

Simply put, financial advisors help you create all kinds of financial plans. They can help you 
plan your retirement as well as take care of you today. 
Functions of Financial Advisor- 

Each type of financial advisor is uniquely qualified to help you achieve different financial 
goals. Financial advisors analyze your current situation as well as your future plans.This will help you 
to make the right decision according to your ability. However, you cannot always blindly believe the 
words of a financial advisor. For that you should take his advice and do other research and make the 
right decision. Financial advisors can advise you on retirement planning, investing, tax planning, asset 
analysis, health and long-term care planning, and more. They help with short-term and long-term 
planning. They get information about client's financial status and objectives and  create financial plans 
according to this for their clients. 
Benefits of Financial Advice- 

Financial advisor's objective based financial advices are the best way to guide your 
investment and reduce your overall investment risk. However, many people are still far from 
understanding the benefits of goal-based financial planning. Benefits of Financial Advice are it helps 
to stay away from making wrong financial decisions, promote disciplined investments, helps to save 
more and invest more, helps to get out of debt, effective asset allocation, time management and over 
all life style improvement.  
Investment Decisions- 

Some financial advisors are also investment professionals. Like Smartest professionals, they 
can help you find out which mutual funds or stocks or IPOs are right for you and show you how to 
manage your investment and get the most out of it. They can also help you to understand the risks.  A 
successful advisor sees your profit as well as risk, but it also puts risk in front of you, so you don't 
make any mistakes. Investment professionals help you survive the turmoil of the financial world. 
They know which market will go up and which will go down.Some clients are more willing to take 
the risk if the potential higher reward is more attractive than the potential to lose money. Conversely, 
there are customers who avoid high risk and want a low risk portfolio, even if it means low returns. 
Hence financial advice is very important to take a decision for proper investment of surplus funds.  
Review of Literature- 
1) The Millionaire Next Door (2010) author Thomas J. Stanley and William D. Danko- 
   This book gives information about the accumulating wealth on a normal salary lays out 
seven simple rules to follow.  
2) Why Didn’t They Teach Me This in School?: 99 Personal MoneyManagement Principles to  
Live (2018) By author Cary Siegal- 
    This book considering the education that we should have gotten in high school or college 
having the opportunity quickly revamps our financial habits. 
3) You’re So Money: Live Rich Even When You’re Not(2008) authorFarnooshTorabi- 
    This book geared toward people just starting out who have an entry-level salary and rent, 
and don’t feel equipped to properly manage either given by practical advice. 
Objective- 
 To study the Impact of Financial Advice on Investment Decisions of Employees of Higher 
Education Institutions of Akola District. 
Collection of Data- 
1) Primary Data- Primary data is collected through a well-designed questionnaire. Beside this  
interviews and discussion method was adopted. 
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2) Secondary Data- Secondary data is collected from various websites, journals, research papers,  
articles, newspapers and reports.   
Analysis and Interpretation of Data- 
Table no. 1: Percentage Comparison on the basis of Sources of Advice for Investment Decisions 
among Teaching & Non-teaching Employees 
 (Source: Compiled from the questionnaire) 

Advisor Teaching Employees Non-Teaching Employees 

Frequency Percentage Frequency Percentage 
Financial Advisor 47 18.65% 5 3.42% 

Brokers 2 0.79% 3 2.06% 

Advertisement 7 2.78% 2 1.37% 

Chartered Accountant 39 15.48% 10 6.85% 

Bank 19 7.54% 8 5.48% 

Family & Friends 129 51.19% 118 80.82% 

Any other  9  3.57% 0 0% 

Total 252 100% 146 100% 

 
Inference: Table no. 1 indicates that out of  150 samples of questionnaire collected from different 
teaching employees of higher education institutions of Akola District, it is found that 18.65% teaching 
employees sought advice from Financial Advisor, 0.79% from Brokers, 2.78% through 
Advertisements, 15.48% from Chartered Accountant, 7.54% from Bank, 51.19% from family & 
friends and 3.57% from other sources for investment decision whereas out of 150 samples of non-
teaching employees, it is found that 3.42% non-teaching employees sought advice from Financial 
Advisor, 2.06% from Brokers, 1.37% through Advertisements, 6.85% from Chartered Accountant, 
5.48% from Bank and 80.82% from family & friends. Here some teaching and non-teaching 
employees have sought advice from more than one advisor. 
Table no. 2: Percentage Comparison on the basis of Mutual Funds & Shares Investment Tools 
Opted by Teaching & Non-Teaching Employees 
(Source: Compiled from the questionnaire) 

Investment 
Tools 

Teaching Employees Non-Teaching Employees 

Frequency Percentage Frequency Percentage 

Mutual Funds 35 12.68% 08 4.37% 

Shares 18 6.52% 06 3.28% 

 
Inference: Table no. 2 indicates that out of 150 samples of questionnaire collected from different 
teaching employees of higher education institutions of Akola District, 12.68% employees have opted 
Mutual funds investment tool and 6.52% opted Shares whereas out of 150 samples of non-teaching 
employees, 4.37% employees have opted Mutual Funds investment tools and3.28% opted Shares.  
Conclusions- 
1) It has been observed that very less percentage of teaching and non-teaching staff of higher 
education institutions seeks financial advice from financial advisor, brokers, banks and chartered 
accountants.  
2) Maximum number of teaching and non-teaching employees of higher education institutions seeks 
financial advice from their family and friends.  
3) As maximum employees do not seek financial advice from professionals their investment in mutual 
funds and shares is very less. 
4) The risk bearing capacity of both teaching and non-teaching employees of higher education 
institutions is very less as a result they mostly invest in traditional options like Bank FDs, Gold, Real 
Estate and Insurance. 
5) Due to lack of financial literacy maximum employees of higher education institutions do not take 
risk in investing in new investment options.  
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Suggestions- 
1) It is suggested that both teaching and non-teaching employees of higher education institutions 
should seek financial advice from financial advisors. This will result in increase in risk bearing 
capacity of the employees. 
2) Both teaching and non-teaching employees should invest in mutual funds and shares be seeking 
proper advice. This will fetch them good returns as compare to traditional investment options.  
3) For enhancing financial literacy both teaching and non-teaching staff of higher education 
institutions should attend financial literacy workshop.  
4) It is suggested that higher education institutions should help their employees for enhancing their 
financial literacy by organizing financial literacy workshop and by appointing a financial advisor.  
5) Both the teaching and non-teaching employees of higher education institutions should do a research 
and planning before making investments. This will help them to adopt new investment avenues and to 
earn good returns.  
Bibliography- 
1) Dr. Harrington Scott E. and Dr. Niehaus Gregory R., Risk Management &Insurance, Tata 
McGraw- 
Hill Publishing Company Limited, 2006. 
2) Dr. Sharma A. K. and Dr. Batra G. S.; Indian Stock Market, Deep & DeepPublications Pvt. Ltd., 
2008. 
3) Dun & Bradstreet; Financial Risk Management, Tata McGraw-HillPublishing Company Limited,  
2007. 
4) http://www.investopedia.com 
5) http://www.wealthadvisorforlife.com 































Internatinnal Journal of Scientific Research in 
Cumputer Stience, Engineering and 

Information Technology 

CS�IT 

Peer Reniewed and Refereed Duternational Scienlilie Research Jornal 
[ UGC Journal No : 64718 ] Scientific Journal Impact Factor:7.254 

Certificate of ublication 
Ref : 1JSRCSEIT/Certificate/Volume 9/lssue 7/8496 

This is to certify that Dr. Harish B. Badwaik has published a research paper entitled 

"Industry 4.0 and Application of Artificial Intelligence - A Study' in the International 
Journa! of Scientific Research in Computer Science, Engineering and Information 

Technology (1JSRCSEIT), Volume 9, Issue 7, March-April 2023. 

Editor in Chief 
IJSRCSEIT 

This Paper can be downloaded from the following IJSRCSEIT website link 
https://ijsrcseit.com/CSEIT239729 

IJSRCSEIT Team wishes all the best for bright future 

15-Mar-2023 

I5SN:2456-3307 

Website : https://ijsrcseit. com 

LUSRCSEIT 



International 

Interdisciplinary 

Virtual 

Conference 
on 

International 

Journal 
of 

Scientific 

Research 
in 

Computer 

Science, 

Engineering 
and 

Information 

Technology | 

ISSN: 

2456-3307 

(www.ijsrcseit.com) 

Recent 

Advancements 
in 

Computer 

CS�IT 

Industry 

4.0 

and 

Application 
of 

Artificial 

Intelligence -
A 

Study 

Dr. 

Harish 
B. 

Badwaik 

Assistant 

Professor, 

Department 
of 

Commerce, 

Smt. 
L. 
R. 
T. 

College 
of 

Commerce, 

Akola, 

Maharashtra, 

India 

ABSTRACT 
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field 
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Information 
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have 

forced 
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to 

change 
of 

every 

continent. 
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intelligence 
has 
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behind a 
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to 
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in 
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Thus, 
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in 
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aspect 
of 
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I. INTRODUCTION 

Periodical 

industrial 

development 
i. 
e., 

industrial 

revolution 

viz., 

Industry 

1.0, 

Industry 

2.0, 

Industry 
3.0 

and 

Industry 

4.0. 
has 

been 

witnessed 
in 

the 

world 
of 

business. 

Industry 

1.0: 

-Power 

Generation: 

This 

was 

occurred 

after 

the 

introduction 
of 

power 

loom 
in 

1784 
in 

which 

mechanization 
of 

production 

facilities 

with 

water 

and 

steam. 

Industry 

2.0: -

Industrialization: 

This 

witnessed 

introduction 
of 

Assembly 

Line 
in 

1820. 

Electrification 

drives 

mass 

Industry 

3.0:-

Electronic 

Automation: 

Development 
of 

programmable 

logic 

controller 

(PLC) 
in 

1969 

and 

application 
of 

electronics 

and 
IT 
to 

automate 

production 

processes 

Industry 
4.0: 
-
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Automation: 

Increasing 
use 
of 

Cyber 

Physical 

System 

(CPS). 
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4.0was 

initiated 
in 

January 

2011 
by 

German 

Federal 

Government 
as 
a 

future 

project. 

With 

the 

introduction 
of 

IPv6 
in 

2012 

virtually 

unlimited 

addressing 

space 

becomes 

available. 

Governments, 

private 

companies 

and 

Industry 

associations 

have 

been 

focusing 
on 

Industry 
4.0 
and 

making 

investments 

since 

2010. 
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OBJECTIVES 
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ABSTRACT 
The modern view of education is concerned with transforming the personality of 
individual and making him fit for living in real sense. The ICT not only in education 
sector but in every field has provided a bridge to connect with the world. The variety of 
ICT tools and advanced gadgets are continuously improving the teaching-learning 
environment globally.Policy initiatives by Government like Sarva Shiksha Abhiyaan, 
National Education Policy (NEP) 2020, Rashtriya Ucchatar Shiksha Abhiyan (RUSA) 
and programs such as Skill Up India aims to transform education system to meet the 
needs of 21st Century. The latest cutting edge technologies, artificial intelligence, 
Augmented Reality (AR) and Virtual Reality (VR) and much more rapidly introducing 
technologies attracting users all over the world to access, transmit, store and manipulate 
data and information according to their needs. Advanced ICT tools such as smart devices, 
smart-boards, online classrooms, digital cameras, projectors, video conferencing tools, 
audio recording tools etc. enabling transformation of teaching-learning process. ICT is 
playing significant role in providing high standard of education. The providers of 
education should keep them update with existing and upcoming technology for shaping 

 
Key Words  ICT environment, Higher Education Institutions (HEIs), Artificial 
Intelligence, Augmented Reality, Virtual Reality, et. 
 

Introduction   
 

and paper of our time, and it is the lens through which 
-  David Warlick 

(Educator and Author) 

process of teaching or learning, especially in a school or 

training and learning, especially in schools, colleges or 
universities, to improve knowledge and dev
The modern view of education is concerned with 
transforming the personality of individual and making 
him fit for living in real sense. This view widened the 
scope, it emphasizes on proper utilization of potentials 
exist in human being for the purpose of living. It enables 
to face challenges and find out solutions smoothly. 
Globally, the education sector is transforming from 
traditional Blackboard teaching to the advanced ICT 

teaching learning environment. This transformation has 
proved itself as a great alternative communication system 
connecting people in the verse situation of Covid-19 
corona virus pandemic. The ICT not only in education 
sector but in every field has provided a bridge to connect 
with the world. The variety of ICT tools and advanced 
gadgets are continuously improving the teaching-learning 
environment globally. In our country, education to the 
remote areas is now conveniently accessible only because 
of such advanced ICT environment.    
    Indian Higher Education Sector at a glance : 

The Higher Education sector in India is expected 
to grow upto (US$ 35.03 billion) by 2025. The growing 
statistics includes 42,343 colleges, 1014 Universities and 
near about 40 million students enrolled in higher 
education in 2020-21. The HEIs focusing on E-Learning 
environment and its market is expected to reach US$ 11.6 
billion by 2026. According to KPMG, India has also 
become the second largest market for E-learning after the 
US.1 
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 The Indian Ed-tech market size is growing 
tremendously and expected to reach US$ 30 billion by 
2031. India is becoming Ed-tech capital of the world. 
Cheap Internet rates, easy accessibility, learn from 
anywhere, affordable courses etc. are the reasons to make 
Ed-tech so popular and growing sector in education. Out 
of top 36 Ed-Tech unicorn companies, 7 are Indian which 
are valued at $ 34.05 Bn in June 2022. The world's most-
valued Ed-tech company Think & Learn Pvt. Ltd which 
runs education platform Byju's has also become the 
world's most expensive Ed-tech company.2 
 According to KPMG, after US, India has also 
become the second largest market for E-learning. The 
online education market in India is expected to grow by 
US$ 2.28 billion during 2021-2025, growing at a CAGR 
of almost 20%. Private Indian players are collaborating 
with international brands to provide an international 
standard of education. Private investments in the Indian 
education sector have increased substantially over the 
past two decades. The demand for specialized degrees is 
also picking up with more and more students opting for 
specific industry-focused qualifications. HEIs in India are 
focusing on creating online programmes due to the 
increasing demand from the stakeholders.3 
 These statistics of higher education sector 
representing the transformation of education pattern to 
beyond imagination.  
DRIVERS of Growth : 
 Market potential with over 500 Million people in the 

age group of 5 to 24 years. 
 The New National Education Policy aim the growth 

of Gross Enrolment Ratio in higher education 
including vocational education from 26.3% (2018) to 
50% by 2035. 

 Affordable internet facilities with 622 million active 
internet users in 2020, expected to increase by 45% to 
reach 900 million by 2025. 

 Policy initiatives by Government like Sarva Shiksha 
Abhiyaan, National Education Policy (NEP) 2020, 
Rashtriya Ucchatar Shiksha Abhiyan (RUSA) and 
programs such as Skill Up India aims to transform 
education system to meet the needs of 21st Century. 

 Improving Higher Education Ecosystem, University 
Grants Commission of India (UGC) in April 2022, 
approved regulations for foreign collaboration to 
offer joint, dual, or twinning programs. IFSC - GIFT 
city allows setting up International Branch Campuses 
(IBCs) and offshore centres for foreign universities in 
India with simplified entry and freeing them of rigid 
domestic regulations.  

 Progressive graph of English-speaking population 
allowing easy delivery and use of advanced 
educational products. India was ranked 48th out of 
112 countries in the English Proficiency Index (EPI) 
2022. 

ICT and Its Use in Higher Education : 
 ICT stands for Information and Communication 
Technology. It is an extended for of Information 
Technology (IT). It is an infrastructure consists of unified 
communications integrated with wired as well as wireless 
advanced technology. The latest cutting edge 
technologies, artificial intelligence, Augmented Reality 
(AR) and Virtual Reality (VR) and much more rapidly 
introducing technologies attracting users all over the 
world to access, transmit, store and manipulate data and 
information according to their needs.  
 Advanced ICT tools such as smart devices, 
smart-boards, online classrooms, digital cameras, 
projectors, video conferencing tools, audio recording 
tools etc. enabling transformation of teaching-learning 
process. With these gadgets ICT is influencing changing, 
and supporting the content that is being delivered by the 
teachers and also changing the way students are 
learning. The Gamification Approch in education making 
it more interesting and motivating. There has been a 
systematic movement from content-centered curricula to 
competency-based curricula with the aid of various ICT 
tools. Off-campus delivery of courses is possible for 
students who were unable to attend the class for any 
reasons. It allows access to various courses and 
programmes from the place of learners. It provides 
convenience to the students in terms of time and cost.4 
Virtual Teaching-Learning Process : The virtual 
teaching-learning process enhancing educational 
experiences with the use of AI (Artificial Intelligence). 
The pandemic gives an opportunity to adapt variety of 
online digital tools and applications in teaching-learning 
process like Whatsapp, Google Classroom, Google Meet, 
Zoom Meet, subject related videos on YouTube, charts 
and models through different online applications have 
changed the scenario of higher education even Facebook 
and Instagram apps are used frequently to communicate 
instructions to the students.   
Assessment and Evaluation Process : ICT has changed 
the form of assessment and evaluation processes also. 
The advanced ICT tools have made assessment and 

less time and with more accuracy. The assessment may be 

Google Classroom, Google Form, Socrative, Quizizz etc. 

performances.5  
Objectives of the study :  

1. To study the current scenario of Higher Education sector 
in India.  

2. To study the changing pattern of higher education sector. 
3. To highlight the use of ICT in teaching-learning process.  
4. To update with the present ICT environment and its 

benefits particularly in higher education. 
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Research Methodology :  
 The study is based on the review of secondary 
data. Recent articles available on internet have been 
studied to understand the current scenario of Indian 
Higher Education sector. Different statistical reports have 
been studied to update with the potentials of existing and 
upcoming technology. In this study, the features of 
modern technology (specifically ICT) are highlighted in 
brief to understand its use in higher education sector. 
Discussion on Findings : 
1. It is found in the study that the use of ICT in Higher 

Education sector is increasing with high rate of 
adaptation. 

2. The traditional chalk-board trend is transform into 
using variety of ICT tools and gadgets. 

3. The use of ICT is benefitting the sector with different 
advantages like easy to use, accessible with high 
speed internet facilities, cost effective and most 
important it enhanced the education pattern. 

4. The ICT environment with Artificial Intelligence, 
Augmented Reality and Virtual Reality technologies 
and connectivity with the world has widened the 
scope of education. 

5. The increasing numbers of educational institutions 
reveals the assured way of expected Gross 

 
6. 

introducing international standards of education.       

Conclusion: 
 The education sector has faced unexpected 
challenges during Covid-19 pandemic and specifically in 
Lockdown period. This pandemic has provided an 
opportunity to apply alternative to the physical education 
in the form of online education. With highly advanced 
ICT tools the education sector has successfully chased the 
problems of pandemic.  
 ICT is playing significant role in providing high 
standard of education. The providers of education should 
keep them update with existing and upcoming technology 

 is recommended that all 
the stakeholders of education rationally apply the 
upgraded technologies to achieve the aims of education.  
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Introduction 

Recent Trends in E- (ommeree 

\ss/luoteor Snt LRTCollege of ComerCe, Akola. 
Imal nnathotte07@gnail.com,Mob. No. 9120351609 

Dr.Nagnath M. Gutte 

\Micro, Snall and Medun Fnterpriss (MSMIs) in Indonesia are developing and bcoming 
populr. In this case, eflorts are needed to improve the perlormance of MSMIEs to be able to 

COnTible to sociClY and improve the cconOmy, This rescarch aims to see how the role of innovation 

and e comnmerce can help inprove the marketing performance of small businesses. It can be een that 
the development of MSMI: is an advantage as well as a challenge for small businesses to he able to 
compele and survive in existing busincss competition. The rescarch results show that innos ation plays 

an miportant role for snmall businessCy to inprove their marketing perlormance. proce and output of 
their busincses. I'urthernore. ecommerCe plays a role in improving marketing perlormanee. 
keywords nnovation. F Commerce. VMarketing Perlormance. Small Business, 

. To sudh of the recent trend in eCommerce. 

Rescarch \lethodology: 
2 To studh role ot rescareh innovaion in (ommwTC. 

Snce Schupcter put torwrd the concept ol innovation in his classK Work "lconome 
Devclopnnent TheoN". mnovation has beCome a rewarch topie of wide concern n icademie sCIety 
n the rCWlh om the mechaniy of innovation, the topie of the factors intluencng corporale 
Innoration bas \ery inportnt heoretical and practical significance. Innovalion is the vore drvung 
lotce for narket gowth and ccononic development. Clearly understanding the influencing lclors o! 
novation has reat value in corporate management and incentive nechanisns. Idenitying these 
ntluencing tactors can help the academic community to dcepen the understanding of the nechanism 
of innovation formaion, I::commerce is a new cvonomic form that has emerged in recent yars. 
Corporate innovation brought on by this new form has attracted the atlention of some scholars. The 
cOSt reduction and the rise of efficieney in the collection, processing and dissemination of data 
intormation have made it easier for companies lo innovate more than ever bclore. However. the 
mechanism of e-commerce development to pronote corporate innovation is still anbiguous. The 
sUstainable way for companies to develop is to keep promoting innovation through various means. 
including adopting e-commerce. Several studies focuscd on organizational innovation based on the e 
marketplace. and provided a possible framework for eorporate innovation with e-commerce. 
Objectives of the study: 

1. Rescarch paper depends on secondary data. 
2. Research papr sludicd on various recent reports. 
Recent Trends in E- Commerce 
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\Murketing pertormance is a measure of the sucvess of the implementation ot marketing 
slrategiey, Marketing by the nrketing lcam is the most inportant component in a conipny. To find 
Out how the implenentation of marketing functions in the company. it can be scen from arketing 
perlomance. Murketing perlormance is a lactor that is often used to mcasure the impact of the 

stralegies implemented. The marketing straegy adopted by the business person making a business and 
the products produced to be considered by consumers. The small business actors must make an 
innovation starting from the process input to the output produced. The innovation will be the 
ditlerence between one business actor and the other. The existence of innovation in a business will 
inerease brand awareness to ereate customer loyalty. ln addition to the development of innovation. 
businese cun also uNe (echnology as an online marketing medium or called e commerce which is a 
new commercial strategy that lcads to improving the quality of products and services while reducing 
COs{ incurred in direet sales. By using ccommerce. the process of communication and buyin! and 
elliny beComes csier and fasler with the existence of the internet network. I: comlere provides 
Ns0slunce to shll businesss tht haNe limiled capital to keep innovating and improing mrketing 
pettonall'e Theretore. the reults re insigniticant. Thus. one ol the fawtors that intluene 
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delner soluions quicke. 

he'scleh lom and thnd puty fndngs huphlghu one o lhe || leaders, ad opanzatols In thien 
hplal anstomation ohC he 6 digital ranstorDation rends are 

I he digital-ready culture:- Or:anizationN ae under ereater pressure o dipti/C sCTIces quiCkIY 
il sle lomeet INDP CUso)le denands d creale lew revenue channels. 

Conclusion and Suggestion: 

.CompOsable enterprise:-|lyper specialization s createda sroundswell of applications. leadng 
OTfinizations to shilt o a composable cnternrise to becoue nore agile where digital capabilities 
Cian be cOmposed of existing applications usine APIs, rather than being built froOm serateh every ime. . utonmation:- Organizations are using autoation to drive operativonal elficiency and mprove busness processes. APIs are key to driving automation and scaling productivity D. AM Security:- The average enterprise bas 900 applications, The proliferation of new CndpontS Creales new avenues for intrusion, requiring robust APl security. 

References: 

6. MicrOservices:-Organizations are lurning to microservices to rapidly buld new CUto experiences. Conpanics deploving microservices to production will require sone orm of sCrvice mesh capabilitiesto scale. 
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Bsed On he results of the previous analysis and discussion. it can be concluded hat Inhovation Ias a very good role in improving the nurketing DerlorwalCe of Sunll Busneses, The More Irequent inovations are carried out hy sull businey clors,. the marheing perlormalCC o! lhese busineses will inereNe. On he other hand, e-comerce has a positive but n0l signiticant ellcct 0n the rketing pertornance variables of sall businesNCs. The better the application of ecommieTCC in markeling activilies is carried out by snall businesses, the marketing pertorniance of these businessCs will increase. llowever. e-comnerce does not have a signilicant inpact on mprong marketing performance, due to the lack of cducation for businesses to be able t0 UNe e comIerCe in their businesses. Another factor is that quite a nunber of business actors are still hesitant to uve -Comnerce because they do not want to be bothered and prefer selling outline only. This certainly can be input lo the governnent or related entrepreneurs to be able to provide cducation and training in e COmmerce and the use of technology to be able to support the marketing performance of small businesses so that they can compete with similar business actors or new comers. 
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A Study of Social Reforms of ndian Women's 
Dr. N.M.Gutte 

Assislant Protessor in Comneree Smt. L.R.T. College of Commerce, Akola. 

Introduction: -

The social relomers believed in the principle of individual liberty, freedon, and cquality of all 
human beings irrespective of sex, color, race, caste, or religion. They attacked a number of traditional. 
authortarian, and hierarchical social institutions and launched social reform movements to liberate the 
Indian wOmen from their shack¬les. 

There are two distinet groups of progressive movements aimed at emancipation of Indian 
wOnCn. Both groups recognized the restrictive and coereive nature of the social customs and 
instituttons, One group opposed these customs and institutions as they contradicted the denocrtic 
prnciples of liberty and freedom. This group was called the Reforners. 

The social relormers believed in the principle of individual liberty, freedon, and equality of all 
human beings irrespeetive of sex, color, race. case, or religion. They attacked a number of raditional. 
authoritarian. and hierarchical social institutions and launched social reform movements to liberate the 
Indian Women from their shack¬les. Though many of the reformers were mainly mcn, the relorni 
movement aimed at improving the status of Indian women. 

Raja Ram Mohan Roy was one of the grcatest social reformers of India. He was conncemcd 
about a number of evil customs planning the Indian society. These included "saha marana" or Sati. 
temale infanticide. polygamy, infant mariages. purdah, abscnce of cduca¬tion among women, and the 
Devadasi system. Raja Ram Mohan Roy led a crusade against the evil and inhuman practice of Sati, in 
which a widow was forced to immolate herself on the funeral pyre of her deceased husband. Sati was in 
practice in many parts of India. 

II was acceptcd and condoncd on the grounds that it would sccure "Moksha" for widows. It was 
also felt that a woman could be led astray if she continued to live after the death of her hus¬band. This 
feeling was disproved by Raja, who felt that a woman could be led astray even during her husband's 
lifetime. 

To study of the recent social reforms of Indian women's. 

In fact, after the death of her husband, a woman is under the protection of her family, so she cun be 
watched over with greater vigilance. Raja strongly reluted the contention that Sati was a free, voluntary 
aCt of the widow. and called il a mon¬strous lie. Raja's arguments and anti- Sati activities led Lord 
William Bentinck to legislate for the prohibition of Sati. which resultcd in the pasing of' the Prohibition 
of Sati Act in 1829. 
Objectives of the study: 

" To study role of Indian women's in modern India. 
Rescarch Methodology: 
" Rescarch paper depends on secondary data. 
" Rescarch paper studicd on various recent reports. 
" The women's movements in the colonial period are mainly of two different concerns: 
o Social reform movements 

ISSN: 

2278-9308 
March, 

o Nationalist movements 

2023 

" Social reform movements 

84 

" The colonial intervention in the 19th century intruded into the arcas of our culture and society und this 
aftected transfomation in our social fabric. 
" This potential threat was sensed by the Indian intellectual reformers, exposed to western ideas and 
values. 

" This cultural detlence resulted in a paradoxical situalion. 

" At this junclure. the ndian intellectual reformer sensitive to the power of colonial domination and 
responding to Westen ideas of rationalisn and liberalisn sought ways and means of resistung this 
colonial hegemony. 

Website www.aadharsocial.com Email -aadharsocial @gmail.com. 
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" Spured by neW Iuopcan ideas of rationalism and proress, the reforners tried to Create a new 
OCiCly. nodern vct ooled in Indian tradtion. 
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" lher began a TIICal appraisal of lndian society in an attempt lo creale a ncw cthos devod of all overt 
al abeTaons like polytheism. polvgamy. casteisn, sati, child narriage, illiteracy etc. all of which 

ther becvcd wee mpediments to progress of women. 
omen wCre SCen as passive recipicnts of a )0re humanitarian treatunent to be given by 

Wesiem cducated cite mcn. There was thus an attept to reform wonen rathcr than relorm the s0cial 
conditionN which opposcd them. 
Nationalist movements 
Thc parition of Bengal in 1905 
. This resulted in the launching of Swadeshi movement by the nationalists. 

and khadi spinning's were taken up by women. 
" Though there was the absence of mass awakening amongst the women, but mcetings werC arTanycd 

" Women conributed their bangles. nose rings and bracelets to the national fund. . n vllages, wOmen starte 

Setting up of llome Rule League 

" The wOmen workers of the Arya Samai were also responsible for arousing national spirit among the 
people. 

Entry of Gandhiji 

" The peTod from 19T1-18 is of grcat significance in the history of Indian national movement becaUse 

tor the Isl time a woman Annie Besant led the national movement as president of Indian National 
Congress. (Calcuta Session 1917) 
It was duc to women like Annie Besant that organiscd movement for the emancipation of women took 
place and the demand for political rights for women 
agenda 
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" He realised the importance of mass base to Indian nationalism. 
" The entry of Mahatma Gandhi with his experience aliered the national politics dramalically. 

" Gandhian style of mass mobilisation had implications for the Indian women's movement in as much 
as increasing number of women were sought to be mobilised for participation in the independent 
movement. 

Struggle for Suffrage 

" When Gandhi launched an all India Satyagraha in 1919 against the provocative enactment of the 
Rowlat At. Women took out processions. propagated the usc of Khadi and even courted jail. 

Dandi March 1930 

" Further. the non-cooperation movement awakened the womcn of all secctions and imparted first 
lessons in Satyagraha. 

came to be firmly established on the political 

From the beginning. the Indian women's movement approached the suffrage campaign as a 
measure to achieve social reform.The leaders believed that cnlranchisement of women would mean 
additional support for refornm legislation. Alter the struggle for franchise, for the first time, ndian 
women exercised their vote in the elections of 1926. 

Civil Diobcdience Movement of 1930 

A large number of women including Sarojini Naidu, actively took part in the Dandi March. Women 
participated by breaking salt laws, forest laws taking out processions, picketing schools, colleges, 
legislativc councils and clubs. 
Further. In 1931 Sarojini Naidu attended the Second Round Table Conterene as n ollicial 
represcntative of the women of India 

Governnent of ndia Act |935 

Azad Hd Fauj 

During this plasc, Kamala Devi Chattopadhyay addressed mectings and picketed foreign eloth and 
Iiquor shop.She was in charge ot the women's wing of the Hindustan Seva Dal 

The inauyuration of provincial autonomy under the hdia Act of 1935 gave WOmel n opportunity o be 
eleetcd to the state leyislalures and also becOIe adniniscate 

85 Website www.uadhars0cial.com 

" In the Indian National Amy of Subhash Chandra Bose, Rani Jhansi Regiment was crcaled tor 
women.Wonen Were trained in nursing, sOcial service and lo use wcapons 
Summary: 
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ABSTRACT 

Digital marketing refers to advertising delivered through digital channels such as search engines, websites, 

social media, email, and mobile apps. The concept of digital marketing started from the Internet, web search 

tools, and ranking the Websites. As per the marketing definition, brand is an identifying symbol, mark, logo, 

name, word, and/or sentence that companies use to distinguish their product from others. There is always a 

confusion between inbound marketing and digital marketing. The most important thing to remember about 

digital marketing and inbound marketing is that as a marketing professional, you don’t have to choose between 

these two. From social media to text messages, there are many ways to use digital marketing tactics in order to 

communicate with your target audience. Digital marketing has become increasingly important because of many 

accessible digital channels. Additionally, digital marketing has minimal upfront costs, making it a cost-effective 

marketing technique for small businesses. 

Key Words: Brand, Digital marketing, Businesses, Online, Inbound Marketing, Social Media, 

 

I. INTRODUCTION 

 

Digital marketing refers to advertising delivered through digital channels such as search engines, websites, 

social media, email, and mobile apps. Using these online media channels, digital marketing is the method by 

which companies endorse goods, services, and brands. Consumers heavily rely on digital means to research 

products (Keller & Kotler 2006). 

It indicates that Digital marketing, online marketing, internet advertising, marketing a company online is a big 

deal these days.This research paper examines the impact of digital marketing in broad sense in profitable 

business. 

 

II. THE CONCEPT 

 

The concept of digital marketing started from the Internet, web search tools, and ranking the Websites. The 

first search engine began in 1991 with a network protocol called Gopher for inquiry and search. Since the 

dispatch of Yahoo in 1994 companies began to increase their ranking on the site. At the point when the 

predictions turned out to be wrong, the market was ruled by Google and Yahoo for search development. While, 

the Internet search traffic developed in 2006 along with the development of major companies like Google. “In 

2007, the use of cell phones expanded Internet utilization moving radically and individuals everywhere 

http://ijsrcseit.com/
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throughout the world began interfacing with one another more conveniently through social media” (Smyth 

2007). “Recently, companies have been understood the significance of digital marketing. Businesses should 

consolidate online with conventional techniques to be fruitful for addressing the requirements of clients” 

(Parsons, Zeisser, Waitman 1998). 

 

III. BRAND 

 

As per the marketing definition, brand is an identifying symbol, mark, logo, name, word, and/or sentence that 

companies use to distinguish their product from others. A combination of one or more of those elements can be 

utilized to create a brand identity. Brand Visibility can be defined as the frequency at which people see a brand 

in search results, on social media, email marketing and other online marketing channels. Brand visibility is 

about engaging in active online marketing to help draw attention of customers to a brand. While digital 

marketing refers to advertising delivered through digital channels such as search engines, websites, social 

media, email, and mobile apps. Using these online media channels, digital marketing is the method by which 

companies endorse goods, services, and brands (Michael R. Solomon, 1998). In this complex and dynamic 

business environment, organization’s survival is highly determined by its ability to attract and retain customers. 

Ramakrishnan (2006) defines digital advertisement and marketing as the marketing goal of preventing 

customers from going to the competitor. 

A digital marketing strategy allows us to leverage different digital channelssuch as social media, pay-per-click, 

search engine optimization, and email marketingto connect with existing customers and individuals interested 

in your products or services. As a result, firm can build a brand, provide a great customer experience, bring in 

potential customers, and more. 

 

IV. INBOUND MARKETING AND DIGITAL MARKETING 

 

There is always a confusion between inbound marketing and digital marketing. Digital marketing uses many of 

the same tools as inbound marketing—email and online content, to name a few. Both exist to capture the 

attention of prospects through the buyer’s journey and turn them into customers. But the approaches take 

different views of the relationship between the tool and the goal. 

Digital marketing considers how individual tools or digital channels can convert prospects. A brand's 

digital marketing strategy may use multiple platforms or focus all of its efforts on platform. For example, a 

company may primarily create content for social media platforms and email marketing campaigns while 

ignoring other digital marketing avenues. 

On the other hand, inbound marketing is a holistic concept. It considers the goal first, then looks at the 

available tools to determine which will effectively reach target customers, and then at which stage of the sales 

funnel that should happen. As an example, say you want to boost website traffic to generate more prospects and 

leads. You can focus on search engine optimization when developing your content marketing strategy, 

resulting in more optimized content, including blogs, landing pages, and more. 

The most important thing to remember about digital marketing and inbound marketing is that as a marketing 

professional, you don’t have to choose between these two. In fact, they work best together. Inbound marketing 

https://mailchimp.com/resources/smart-goals/
https://mailchimp.com/marketing-glossary/conversion-rates/
https://mailchimp.com/resources/marketing-strategies-small-business/
https://mailchimp.com/resources/why-multichannel-campaigns-matter/
https://mailchimp.com/resources/what-is-a-blog/
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provides structure and purpose for effective digital marketing to digital marketing efforts, making sure that 

each digital marketing channel works toward a goal. 

Now, this paper focus on importance of Digital Marketing. Any type of marketing can help your business 

thrive. However, digital marketing has become increasingly important because of many accessible digital 

channels.In fact, there were five billion internet users globally in April 2022 alone and constantly the number 

is increasing day by day.From social media to text messages, there are many ways to use digital marketing 

tactics in order to communicate with your target audience. Additionally, digital marketing has minimal upfront 

costs, making it a cost-effective marketing technique for small businesses. 

 

V. B2B AND B2C MARKETING 

 

Other aspect of digital marketing is B2B and B2C marketing. Digital marketing strategies work 

for B2B (business to business) as well as B2C (business to consumer) companies, but best practices differ 

significantly between these two.  

Here's a closer look at how digital marketing is used in B2B and B2C marketing strategies. 

• B2B clients tend to have longer decision-making processes, and thus longer sales funnels. Relationship-

building strategies work better for these clients, whereas B2C customers tend to respond better to short-

term offers and messages. 

• B2B transactions are usually based on logic and evidence, which is what skilled B2B digital marketers 

present. B2C content is more likely to be emotionally-based, focusing on making the customer feel good 

about a purchase. 

• B2B decisions tend to need more than 1 person's input. The marketing materials that best drive these 

decisions tend to be shareable and downloadable. B2C customers, on the other hand, favour one-on-one 

connections with a brand. 

Of course, there are exceptions to every rule. A B2C company with a high-ticket product, such as a car or 

computer, might offer more informative and serious content. As a result, your digital marketing strategy always 

needs to be geared toward your own customer base, whether you're B2B or B2C. 

 

VI. SOURCES AND RECEIVERS 

 

Advertisers are commonly referred to as sources, while members of the targeted ads are the receivers. Sources 

frequently target highly specific, well-defined receivers like McDonald's did with shift workers and 

travelers.The company used digital ads because it knew these people made up a large segment of its late-night 

business. McDonald's encouraged them to download the Restaurant Finder app, targeting them with ads 

placed at automated teller machines (ATMs), gas stations, and websites that its customers commonly 

frequented. 

 

VII. KEY PERFORMANCE INDICATORS (KPIS) IN DIGITAL MARKETING 

 

Another key point to remember is that digital marketers use key performance indicators (KPIs) just like 

traditional marketers. KPIs are quantifiable ways that companies can measure long-term performance by 

https://mailchimp.com/resources/business-to-business-marketing/
https://tweakyourbiz.com/sales/b2b-vs-b2c
https://tweakyourbiz.com/sales/b2b-vs-b2c
https://www.investopedia.com/terms/r/receiver.asp
https://www.investopedia.com/terms/a/atm.asp
https://www.investopedia.com/terms/k/kpi.asp
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comparing them to their competition. This includes corporate strategies, financial goals and achievements, 

operational activities, and even marketing campaigns. 

The following are some of the most common KPIs that marketers can use to help companies achieve their 

goals: 

• Blog Articles: Marketers can use this KPI to figure out how many times a company publishes blog posts 

each month. 

• Clickthrough Rates: Companies can use this KPI to figure out how many clicks take place for email 

distributions. This includes the number of people that open an email and click on a link to complete a 

sale. 

• Conversion Rate: This measure focuses on call-to-action promotional programs. These programs ask 

consumers to follow through with certain actions, such as buying a product or service before the end of 

a promotional period. Companies can determine the conversion rate by dividing successful engagements 

by the total number of requests made. 

• Traffic on social media: These tracks how many people interact with corporate social media profiles. 

This includes likes, follows, views, shares, and/or other measurable actions. 

• Website Traffic: Marketers can use this metric to track how many people visit a company's website. 

Corporate management can use  

• Implicit Bias in Digital Marketing:Implicit bias has a way of creeping into digital marketing, even when 

marketers and companies do all they can to ensure it doesn't. The term implicit bias refers to attitudes 

and stereotypes people have against or toward other groups of people that occur automatically without 

any conscious knowledge 

Algorithms are a major foundation of digital marketing, which makes them very important when companies 

craft their marketing strategies. These algorithms are often created with the intention of being unbiased. 

 

VIII. CHALLENGES OF DIGITAL MARKETING 

 

Digital marketing poses special challenges for its purveyors. Digital channels proliferate rapidly, and digital 

marketers have to keep up with how these channels work, how they're used by receivers, and how to use 

these channels to effectively market their products or services.It's becoming more difficult to capture 

receivers' attention because receivers are increasingly inundated with competing ads. Digital marketers also 

find it challenging to analyse the vast troves of data they capture and then exploit this information in new 

marketing efforts. 

The challenge of capturing and using data effectively highlights that digital marketing requires an approach to 

marketing based on a deep understanding of consumer behaviour. For example, it may require aa company to 

analyse new forms of consumer behaviour, such as using website heatmaps to learn 

 

IX. CONCLUSION 

 

In the competitive markets, each firm tries to make the possible process to distribute products and services, 

attracting consumers, to make the best benefits. According to this, the marketing process is considered one of 

https://www.investopedia.com/terms/m/metrics.asp
https://www.investopedia.com/terms/b/bias.asp
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the most important operations for any firm. (Nair, 2011) said, each firm has to focus on four principal elements 

to make the marketing process more effective. These elements are product, price, promotion, and place. 

“Marketing science” has been evaluated like any other sciences in the last few years. According to this 

evaluation that comes as a result of many changes in the markets in the whole world. The firms have started to 

convert from traditional to digital marketing. This is to deal with targeted consumers directly. Using digital 

mediums such as social media, websites, and e mails technically allow us to engage with new markets.  

Digital marketing should be one of the primary focuses of almost any business’s overall marketing strategy. 

Never before has there been a way to stay in such consistent contact with your customers, and nothing else 

offers the level of personalization that digital data can provide. The more you embrace the possibilities of 

digital marketing, the more you'll be able to realize your company's growth potential. 
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