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. ABSTRACT ;
- Higher Education in the 21st Century is a large-scale national study that is documenting
- how differert groups think about the goals of college and the value of a course of study
- emphasizing liberal arts and sciences. The government is responsible for the health and |
continued vitality of higher education in the nation, to help ensure that a high-quality
- education is available to every child in the country. Today's Indian youth is more focused, i
target oriented and well versed with upcoming needs and accordingly opt for the type of
education which is demand driven, job-oriented and unbiased Jor gender. Viewing the |
importance of this chan ging educational trend, various non-conventional, technical and g
- non-technical cowses are being introduced in general education, engineering & |
| technology and other professional institutions in India. The curricula of these courses are I
| being designed keeping in view the demands of world of work. During this period of |
! high globalization and sharp advances in communication and information technology,
- higher education instinnes are uying to harmonize these . changes with their own
' ecosystem. Ir this paper, researcher is trying to explain the dynamics played by these
| trends in the educational environinent of higher educational institutes. This paper
| analyses the Indian education scenario, particularly enrolment in higher education, with
the help of various mathematical models. Using past data, forecasts have been made
which may be useful for planning and decision making. The forecasts clearly depict a
[ Juture scenario of higher education.

| KEY-WORDS: Higher education, under graduate, post graduate, UGC, knowledge.
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Women And Atmanirbar Bharat
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ABSTRACT

The most populous country in the world after China, India has an untapped resource of 48.04%
of its women population. Women have played a vital role in bringing dynamic changes in the society
and development of the Indian nation. Many schemes have been launched under Atma Nirbhar Bharat
Abhiyaan to improve women's socio, economic, cultural, and political status in India. It has led to the
protection of human rights and the political empowerment of women in the Indian constituency. Atma
Nirbhar Bharat Abhiyaan has the vision to make India self-reliant in the economic field, i.e.,
manufacturing activities, employment sector and labour workforce. The economic self-reliance of
women is essential for the development of the nation.

The empowerment of women is very essential for a nation. The freedom of life of a woman
brings enlightening not only the family but also the entire nation. In the modern era, the women are
achieving great level in all the fields. They do business, caring family, business, science and technology
and so on. But in many times, they are not able to take financial decision in their life. This paper focuses
on Atma Nirbhar Bharat and its schemes towards woman empowerment. And the paper also an attempt
to study the Women and Atma Nirbhar Bharat through all development in India.

1. KEYWORDS - Atma Nirbhar Bharat, Women Empowerment, Indian constituency
INTRODUCTION

Women being the backbone of a family, the homemaker who runs her home elegantly, when

stepped into the shoes of entrepreneurs, fail to complete her marathon and be the winner! Despite the
improved social parameters, women with innovative ideas are stagnated in the society due to various
reasons such as inaccessibility to get the required finance, lack of technological know-how, social
stigmas and the decline in labour trends. To be self-reliant, a nation like India cannot ignore its women
population blessed with her “Midas touch”. According to Global Alliance for Mass Entrepreneurship,
there can be 31.5 million women-owned enterprises by 2030, if the efforts in this area happen to be
genuine and accelerated. Around 150 to 170 million jobs can be created within this time frame, if
women come in the forefront to undertake entrepreneurship. Also if more women participated in the
workforce, it is expected to increase India’s GDP by 16 cent by 2025. Government support with various
Atma Nirbharta schemes, self-help groups and the helping hands extended by National and International
organizations, no doubt will contribute to greater women participation in nation building.
Atma Nirbhar Bharat Abhiyaan or Self-reliant India campaign is the vision of new India envisaged
by the Hon'ble Prime Minister Shri Narendra Modi. On 12 May 2020, our PM raised a clarion call to the
nation giving a kick start to the Atma Nirbhar Bharat Abhiyaan (Self-reliant India campaign) and
announced the Special economic and comprehensive package of INR 20 lakh crores - equivalent to 10%
of India’s GDP — to fight COVID-19 pandemic in India.

The aim is to make the country and its citizens independent and self-reliant in all senses. The
government took several bold reforms such as Supply Chain Reforms for Agriculture, Rational Tax
Systems, Simple & Clear Laws, Capable Human Resource and Strong Financial System.

“Atma Nirbhar” which is a Hindi word meaning in English is "'Self Reliant'" which also refers less
dependency on others or don’t be dependent of others. Atma Nirbhar Bharat is basically a term
formulated at the time of pandemic COVID-19 in India. It is actually the vision of our Hon’ble Prime
Minister Shri Narendra Modi to make India and Indians self reliant by starting production of all
mandatory items locally. Vocal for Local is also integral part of Atma Nirbhar Bharat Abhiyan.

The Five pillars of Atma Nirbhar Bharat focus on:

1. Economy

2. Infrastructure

3. System

4. Vibrant Demography and

5. Demand
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The Five phases of Atma Nirbhar Bharat are:
Phase-I: Businesses including MSMEs

Phase-II: Poor, including migrants and farmers
Phase-III: Agriculture

Phase-IV: New Horizons of Growth

Phase-V: Government Reforms and Enablers

Aatmanibhar Bharat actually means that we are able to produce the products indigenously, what
we need and eventually play a larger role in the global economy by exporting the surplus products. This
was the real vision of Aatmnirbhar Bharat.

OBJECTIVES OF THE STUDY

1. To highlight of the Women Empowerment

2. To study and overview the Atmanirbhar Bharat and Women Empowerment

3. To discuss the impact of Atmanirbhar Bharat Campaign on the Women Status in India.

RESEARCH METHODOLOGY

Data Collection: This is a descriptive research paper based on secondary data. Data have been collected
through the websites, E-Journals, magazines and Books.

What are women Empowerment?

Empowerment is the polemic term. Its interpretation varies accordingly, context and issues. The
word 'Empowerment’ is mostly used to indicate women's progress in every field. Women empowerment
is defined as promoting women to be self-dependent and make their choice in every field to contribute
to social change for themselves (Goyal,2020). Empowered women and empowered society complement
each other in the nation's development. The empowerment of women in the country is an essential need
of the present time.

Figure.1 Three Dimensional Model by Kabeer

Outcome of Achievement
empowerment Women’s realisations of choices and goals

- ~

Individual action Collective action

Process of
empowerment
Agency
Women's ability to define goals and
to use resources to enact them

" _J
' '

Resources
Women’s actual access and future claims to
Pre-conditions , .
of Ideas, beliefs and attitudes

empowerment Material and financial assets

Social capital

Formal and informal rules (institutions)

o A

(Source: Kabeer, 1999)
Women empowerment means increasing women's spiritual, political, social or economic power.
Women access on resources it is the pre condition of empowerment, women’s abilities to use the
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resources and ready to enact them for upcoming generation. These action are necessary to individual
level and collective level. The realisation of empowerment to make choice and deciding goals
The women empowerment in India

In the case of India, the Gender equality principle is inducted in the Indian Constitution as in
Preamble, Fundamental Rights, fundamental duties and directive Principles. The Constitution also
directs the state to make positive discrimination favouring women to empower them. The fifth five-year
plan focused on the development approach of women empowerment. (Purusottam 2009, Mahnta 2009)
The National Commission for Women was established in 1990 by a Parliamentary Act to protect
women's rights (The National Commission for Women Act, 1990). 73rd and 74th Constitutional
Amendments ensured women's political participation in local Governance. The year 2001 was declared
as the year of women's empowerment. The government launched various programs campaigns and
made legal provisions with the establishment of many institutions to empower women. Despite this, the
condition of women remains worse in present time in every field. The Gender Gap Report clearly
remarks on women's status in India with 140 ranks out of 156 countries (World Economic Forum
Report, 2021). It has remarked the decline in women's economic participation. The opportunity and the
gender discrimination ratio have increased to 32.6%. This report shows that The Female Labour Force
Participation rate declined from 24.8 percent to 22.3 percent. Women in the professional and technology
sectors came down to 29.2 percent. In India, only 20% of women earn as compared to men. (Global
Gender Gap Report, 2021)

Atma Nirbhar Bharat and Women Empowerment:

Our Prime Minister Narendra Modi has said, “Every woman has entrepreneurial qualities and
values. Women will become stakeholders in decision-making if they are financially independent.”
However, over the years, institutionalized belief systems have undermined women's work
capacity. In the 21st century, it is essential to recognize women’s capabilities to work, while
building an equitable and Atma Nirbhar society. Women empowerment holds the fate of not
just social inclusion targets for a developing economy, but also India needs its women to be an
active part of the workforce if it has to realize its economic targets. Women’s development is
both a social and an economic necessity.In the hurly-burly of the unprecedented concoction of
raging pandemic and limping economy, the government of India has overlooked a very
significant aspect of growth which could put a spoke in the wheels of Atma Nirbhar Bharat i.e.
the women citizens. It appears that women as an economic agent failed to make the cut in the
self-reliance Indian movement. The comprehensive road map of Atma Nirbhar Bharat has
mentioned “women” just five times, the most noteworthy mention being - “now all the
occupations are open for women & now women can work in night with safeguards.” However,
no funds have been earmarked for creation of any such safeguards to facilitate their entry into
labour market. In India, where women face discrimination from womb to grave, not having a
targeted approach for women’s economic empowerment could further widen the already
existing gender disparities in the country.

Figure.2 Impact of Atma Nirbhar Bharat Abhiyaan on women empowerment
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Impact of Atma Nirbhar Bharat Campaign on the Women Status in India

These all kind of description of the significant schemes under Atma Nirbhar Bharat Abhiyan in
India shows about the efforts of government. It has affected women and the structure of society,
especially in rural areas. In Indian patriarchal society, the women's sphere is confined to their home.
Self-dependency of women increases their self-respect. Male dominance undervalued women working
outside and earning money. So accordingly, in society, it is only the responsibility of men to earn
money. On the other hand, women work hard at home, but their work is unpaid. Society does not
understand the value of women’s hard work, and they are treated as second class people. They have no
their self-choices regarding their life. Hence, two major impacts emerge; First, women become totally
dependent on men and second, they are behaved as sub-ordinated in their own home.

Atma Nirbhar Bharat's campaign has broken society's prejudice related to women. It is helping
to uplift women's status in becoming self-reliant. Women are earning money and taking care of their
families. They are becoming independent economically and having a choice related to their life. So,
women are becoming more empowered. Economic independence has given self-respect to the women in
society and given value for their hard work. They are becoming more aware of their economic interest.
We can say that women are becoming more enable economically and socially. The economic progress
of women will act as a catalyst in the country's economic development.

CONCLUSION

Atma Nirbhar Bharat Abhiyan will make individual economically empowered. India will be
vibrant economically. Announced Package by Prime minister during Covid pandemic, had a lacking of
gender perspective. Women were missing in the discussion on affected people due to Covid 19. This
scheme had promised to give Rs 500 per month to women’s Jan Dhan account holder. But it was not
enough for women to survive. Indian women are already unpaid household. They have also burden of
child care. So, proper women centric welfare policies and schemes are needed for women’s economic
participation.

Although, Central Government and State Government has launched various women centric
schemes because financial inclusion of women for achieving the aim of Atma Nirbhar Bharat is
essential, Earning by women will increase the demand along with supply will also grow. It will boost to
Indian economy. Beti Bachao Beti Padhao Scheme, Working Women Hostel, One Stop Centre Scheme,
Women Helpline Scheme. Mabhila Shakti, Ujjawala Scheme etc., Central Government Schemes are
playing a crucial role for women empowerment. Mission Shakti, School Chalo Abhiyaan, Government
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aid for child educational, Mahila Samarthya Yojana, Mukhymantri Kanya Sumangala Scheme etc. by
Government are also uplifting women status economically in India. Individual and collective efforts by
N.G.Os are working for women empowerment. Hence, we conclude that Atma Nirbhar Bharat and
Women are complement. When women will be empowered, vision of Atma Nirbhar will be realised.
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ABSTRACT:

The direction of development of a country depends on its good economic condition. Therefore, if any country wants to
develop, then rural development is necessary. That is why various schemes are devised to improve the economy of the
country. Despite this, in most cases development plans do not reach the rural masses of the country. Concepts like
microfinance have emerged to help people in rural areas in such situations. Under microfinance, they are not only
given loans, but also training for the whole process.

The Government of India has provided loans to poor rural families, smallholder farmers, agricultural labourers, rural
artisans, non-agricultural labourers living in rural areas of the country, which make a living by doing small and big
jobs, so that they can become self-employed, start their own business. Microfinance is a form of financial services for
entrepreneurs, small businesses as well as rural people who do not have access to banking and related services.
Microfinance is a wide range of services, including microcredit. If India wants to become an economic superpower, it is
imperative to double the income of farmers and develop rural areas.

Key words: - Microfinance, Rural Development, Loan, Microcredit, Economic Superpower

INTRODUCTION: microfinance serves as a boon for people living

This research paper discusses the current role
of microfinance in India. It acts as an anti-
poverty vaccine in rural India. In a developing
country like India, it is a well-known fact that
the majority of Indian population still lives in
rural areas, where facilities and knowledge are
lacking and they have minimal amount to meet
their basic needs. India is the second most
populous country with 70% of the population
working in agriculture, resulting in low
unemployment but low per capita income.

The income earned is so low that it is not
enough for people to meet their basic needs.
Micro-financing plays an important role in the
lives of small businesses in urban areas and
entrepreneurs in rural and underdeveloped
parts of India. Institutional loans are not

available to people in rural areas. That is why

in rural areas which help them to achieve
stability in the face of their financial problems.

The concept of microfinance is related to
providing financial services to the poor through
loans and deposits. India's microfinance is
gaining momentum for sustainable
development. Microfinance is considered as an
important tool for poverty alleviation and
livelihood of the poor. It is also considered as a
method of economic inclusion to improve the
sustainable development of the country. An
innovation brought to Bangladesh by Dr.
Mohammad Yunus which currently exists as a
rural model. This has created awareness in
many countries and especially in India as a way
to eradicate poverty. The microfinance sector is

currently undergoing major innovations and is
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claiming to be an emerging sector, especially in
the concept of financial inclusion.

REVIEW OF LITERATURE:

* Bhole B & Ogden S (2010) in their paper
‘Group lending & individual lending with
strategic default’, the distinction between group
loans and personal loans, covered up strategic
faults and various drawbacks.

* James C Brau & Gary M Woller (2004), in this
paper ‘Microfinance: A Comprehensive Review of
the Existing Literature’ finance is introducing
the discipline of microfinance and microfinance
institutions to the academic community.
OBJECTIVE:

1) To study the concept of microfinance.

2) To study the need of microfinance in rural
area.

3) To highlight importance of microfinance for
rural development.

4) To analyses the role of microfinance on rural
development.

5) To study the role of State Bank of India in
microfinance.

COLLECTION OF DATA:

Research work is based on Secondary data
collected from various websites, journals,
research papers and article, newspapers,
reports. Overall it is a descriptive research work.
NEED OF THE STUDY:

The direction of development of a country
depends on its good economic condition. If any
country wants to develop, then rural
development is necessary. Microfinance plays an
important role for the development of rural
economy. Hence it is need of the day to analyse
the role of microfinance on rural development of
India.

About Status of Indian Village:

India is an agricultural country. Three-quarters
of India's population lives in rural areas. The
strength and prosperity of India really
determines rural India, but unfortunately our
villages have been neglected for centuries. As a

result, the general condition of our villages is

e-ISSN 2347 — 8268 & 2347-8209 (P)

not satisfactory. Even after 70 years, we have
not been able to bridge the gap between rural
and urban life. The per capita income of the
rural population is much lower than the per
capita income of the urban population. Despite
nearly seven decades of planning, its benefits
have not reached the rural poor who are
deprived. Undoubtedly our villages have made a
lot of progress, but not as much progress as
they should have. One of the major causes of
backwardness is the widespread illiteracy of the
rural population. Three-quarters of the rural
population is still shrouded in the darkness of
illiteracy and ignorance. This is because they do
not know what is going on around them. They
cannot take advantage of modern farming
techniques and sophisticated methods of
increasing farm production. Due to the
ignorance of the common poor villagers, all the
benefits of development are taken away by some
rich people. Their weak financial position and
desperate desire to make progress is a major
obstacle in overcoming their backwardness. Poor
people in rural areas cannot dare to fight for
their rights fearlessly. So he has left himself to
his fate. The situation has been aggravated by
the neglect of the government employees
working in the village. Thus, crores of rupees
have been spent for rural development, but no
satisfactory progress has been made in that
direction.

The government's faulty planning system is also
responsible for the slowdown in growth. The
village always lacks facilities like educational
facilities, medical facilities, transportation
facilities, rural electrification etc. The poor
condition of credit facilities in rural areas has
also contributed to rural indebtedness. Although
these facilities have been extensively expanded
in the works. But the removal of a large portion
of these facilities by influential people does not
improve the situation. Most of the people in our
village are born in poverty, live in debt and die

in debt. Unemployment from time to time, poor
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condition of small scale industries and lack of
incentives for their proper development,
extravagant expenditure on various social
norms, all these have contributed to the
impoverishment of the rural masses.

Now is the time to reevaluate our priorities and
focus on improving the lot of our rural people. In
order for every village to be connected to the
main road, the work of link roads should be
revived. The problem of transportation should be
removed and the rural poor should be able to
commute to and from the city, from where they
can get awareness and encouragement for their
progress. Power generation should be given top
priority in rural electrification. There is a need to
maximize the support of renewable energy
sources. Good educational facilities need to be
mobilized. Adult education programs should be
successful. Government employees working in
rural areas should be made aware that they
should pay attention to the people who are
really in charge of it. Small businesses need to
be encouraged. Television can play an important
role in bringing modern faith to the traditional
poor. The Central and State Governments have
committed to spend 60 to 70 percent of the
budget for the development and welfare of the
rural population. There is definitely a tendency
towards villages in the minds of our leaders.
Green revolution has taken place in many places
in our country. India has become almost self-
sufficient in food production. The milk
production and dairy sector has achieved great
success and India is ranked second in the dairy
sector. Fishing has also gained a status in many
rural areas and the blue revolution, the fish
revolution, is not far off. In the near future, the
rural people of India will consider themselves
lucky as the pace of development there is very
fast.

The importance of Credit in Rural
Development:

Credit is very important in rural development.

Therefore, every plan and program needs to be
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implemented effectively for the development of
rural areas in real sense. The following credit is
required for rural development-

1. With the help of loans, productivity of
agriculture and agriculture initiatives in rural
areas can be increased.

2. Loans can be used by farmers to purchase
seeds, farm implements, fertilizers etc.

3. With the help of loan, subsistence expenses of
the farmer's family, marriage, death, religious
rites etc. can be met.

4. Debt has raised the living standards of people
in rural areas.

5. Loans create employment opportunities in
rural areas.

Credit Challenges in Rural Development:
Most of the farmers in India are smallholders
who produce only for subsistence. Loans are
most needed between planting and harvesting.

1) Short-Term Credit-

The need for short-term loans is mainly related
to the purchase of inputs such as seeds,
fertilizers and pesticides. Sometimes it is also
used to pay electricity bills. This loan is for a
period of 6 to 12 months.

2) Medieval Credit-

Medieval loan requirements are related to
buying a machine, digging a well. The term of
such loan is usually 12 months to 5 years.

3) Long-Term Credit-

Long-term loans are required to purchase land
or to make permanent improvements to existing
land, etc. The term of such loan is 5 to 20 years.
About Microfinance:

Microfinance is basically a financial service,
which provides a small amount of financial
services in the form of loans or savings.
Microfinance companies have been set up to
facilitate credit arrangements for rural micro-
enterprises. Due to the cumbersome loan
process, people in rural areas are unable to get
loans from banks. This is why it is often referred
to as a micro-credit institution. They offer small

loans to various small businesses or households
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that are not eligible for formal banking channels
or loans. This is less than Rs.50,000/- for rural
area and less than Rs.1,25,000/- for urban
area. Microfinance companies in India can lend
at affordable rates as directed by the RBI and
the central government. They have a large base
for all rural and agricultural development,
including income and job creation. There are
basically two types of microfinance companies in
India, one is registered with RBI and the other is
non-profit type, which is registered as a Section
8 company and does not require RBI approval.
Under microfinance, loans are given to the
financially weak to start their own business.
Although the loan amount is less, this facility is
becoming important from the point of view of job
creation. This type of loan can be obtained for
agriculture, dairy, pottery, tailoring, poultry,
small shop, animal husbandry or any other
personal needs.

The Work  Culture of  Microfinance
Companies:

The functioning of microfinance companies is
different from the traditional banking system.
An officer is appointed by the concerned
financial institution in this area. This appointed
officer liaises with the group of people and
understands the needs of the applicant and
decides the final amount based on that.
Borrowers also have to abide by certain rules
laid down by microfinance companies.

The job of microfinance companies is not just to
lend. On the contrary, unless they can run their
own business, they will not leave the side of the
borrower. This is one of the reasons why the
success rate of microfinance is so high in our
country.

The main features of Microfinance:

* The loans given in it are small amount like
micro loans.

* The basic purpose of lending is generally
linked to income growth.

* This type of loan is given to low income group

people.
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* There are short term loans.

* They are repaid at a higher level.

* In this, loan is given without any parallel
arrangement.

* Loans are given exclusively for self-
employment.

Objectives of Microfinance for Rural
Development:

1. Finance to create employment opportunities
in rural areas and increase people's purchasing
power.

2. To finance the use of science and technology
to create employment opportunities using rural
resources.

3. All kinds of programs, employment work
should be easy, which is easy to do and by doing
that the beneficiaries can earn money. This
should benefit the beneficiaries financially.

4. The main objective of this scheme is to
increase the income of rural people by financing
animal husbandry, poultry, fisheries, dairy
cottage industries.

S. Through microfinance, farmers and laborers
are being financed to develop modern equipment
and new technologies to increase their income.
6. The main objective of microfinance is to
develop a system at the local level so that rural
development can take place.

Other important information related to
microfinance from the perspective of rural
development:

* Microfinance companies operate under the
auspices of the Reserve Bank of India.

* Borrowers need to know for what purpose the
loan is being taken.

* Under this, loans are given to people belonging
to deprived income group. Most of them do not
even have a bank account.

* Debt repayment in microfinance is done on
weekly / monthly basis.

* Lending to women is done by microfinance
companies.

* The Microfinance Institute works to educate

people in rural areas about current market
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trends, helping them prepare for market
competition.

* There is no guarantee of borrowing.

* One thing is that not all microfinance
companies do the same thing. There may be
differences in the way each of these works.

* Any customer can take a loan again after
repaying the loan.

* In microfinance, loans are given to an
individual or a group of individuals.

* Under microfinance they are not only given
loans but also training in the whole process.

* Diploma courses based on microfinance are
run by various institutes.

State Bank of India’s entry into the
Microfinance:

In the current economic downturn, the banking
sector's hopes have been dashed by the
microfinance market. Against this backdrop,
State Bank of India, the largest public sector
bank, has also taken a bold step in this area. By
entering this market, SBI also intends to provide
low interest rate loans to customers with low
financial credit at lower interest rates than other
competing financial institutions. State Bank will
be the first government bank to operate in the
microfinance sector. State Bank will also enlist
the help of some experienced and retired
executives for the microfinance business.
CONCLUSION:

The global economy has achieved unprecedented
success in the last two decades. Today, all
countries have moved out of the social economy
and adopted the capitalist system. Microfinance
is playing a vital role for rural India, especially
for women, in India's rapid development in this
age of economic growth. Microfinance has
become more successful in India by linking the
banking system with self-help groups. To
facilitate = microfinance efforts in India,
companies like NABARD, SIDBI, etc. are playing
their role through their Micro Credit Innovation
Division. The department aims to provide low

cost long term financial services to the rural
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poor who have so far been deprived of banking
services through various micro finance
innovations.
Being a successful entrepreneur of the rural
masses means that microfinance has a strong
potential to reduce poverty. The level of
economic development is directly related to the
level of financial literacy. These microfinance
companies not only bring micro-credit to the
poor, rural masses through formal banking
system, but also sow the seeds of financial
literacy in them. So these microfinance
companies have become the main carriers of
transformation.
On the one hand, the provision of financial
services in rural areas is being done by
microfinance while on the other hand;
microfinance is also playing an important role in
the economy of the country by helping the rural
poor. At the same time, these companies are
educating people about the proper use of money.
Rural development has also accelerated through
micro-credit.
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Abstract:

Technology has many stories to tell. The word itself is synonymous with development and, in much of
today’s business landscape, it continues to reshape industries and businesses, even in the trying times brought about
by the COVID-19 health crisis. It transforms systems and processes, converting manual tasks into automated
functions. With technology, businesses operate more efficiently and effectively. And this is where the latest
accounting trends mainly revolve around.

Developments like SaaS (Software as a service) saw the industry add cloud-based accounting tools, along
with on-premise solutions. Still, more technological disruptions are on the way for the accounting industry. In this
article, however, I will be presenting you with the top accounting trends that all need to know about.

Being a business owner, it is important to monitor accounting trends and use them for their business. If they
are not up-to-date, they could remain in the dust while their competitors improve their performance with the latest
and greatest software and techniques.

Keywords: Accounting, Technology, Automated, Cloud-based Accounting, Data Analytics
Introduction:

Technology has many stories to tell. The word itself is synonymous with development and, in much of
today’s business landscape, it continues to reshape industries and businesses, even in the trying times brought about
by the COVID-19 health crisis. It transforms systems and processes, converting manual tasks into automated
functions. With technology, businesses operate more efficiently and effectively. And this is where the latest
accounting trends mainly revolve around.

The future of the accounting industry looks bright. Many professionals worry about the loss of jobs due to
automation. But remember, automation cannot work without human input. So they should upgrade their skill sets
and align themselves with the emerging accounting trends to stay ahead in the industry.

Many accounting leaders and accountants are feeling the business impact of automation and high-tech
systems (Spade Technology). As a matter of fact, a Sage report reveals that about 90% of accountants feel that
accountancy is undergoing a cultural shift that is leaning more toward technological adoption (Sage, 2019).

This cultural shift is driven by several factors. The report attributes it to marketing demands, regulations,
generation change, and client demands, as well as investments that businesses make to keep pace with the
accounting world. In addition, the changes in work environments brought about by the ongoing pandemic has also
contributed to the changes in operational processes. With such a transformation in the industry, more and more
accounting leaders and professionals are discovering new strengths in utilizing advanced solutions for accounting
processes.

Most services in the accounting industry are vulnerable to disruptions (Accounting Today, 2016). Among
the inflationary factors that were of top concern for accounting firms in 2020 were the cost of raw materials (39%)
and labor costs (31%) (Statista, 2020). There is a need to reshape organizations given recent developments. These
future trends in the accounting profession reflect these developments. Aspiring professionals in the field have to take
to heart the emerging accounting trends and techniques to make inroads in the talent market.
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Research Methodology:

The present research paper is a descriptive research paper based on secondary data collected from various reports,
articles and other published sources.

Objectives of Research Paper: To study the new trends in accounting field.

13 Emerging Trends in Accounting:

To know the recent development in accounting field it is necessary to understand 13 accounting trends in
detail.

1. Automated Accounting Processes

Automation has already made its way into the accounting domain. An ACCA study predicts that more than
50% of C-level executives in the accounting industry expect automated accounting systems across several industries.
Also, 70% of companies have reported substantial ROI after using automation in their accounting processes.

One of the uses of accounting automation is Accounts Payable / Accounts Receivable (AP/AR). Accounts
Payable (AP) is what your company owes to vendors in the form of credits. Accounts Receivable (AR) is the money
that your customers owe you on credit. Automation helps you in the following ways:

Accounts Payable:

Extract data from all the invoices.

Compile data in a cloud database.

Forward invoice information to vendors for sign-off.
Process payments on time.

BN =

Accounts Receivable:

1. Automatically deliver the initial invoice to customers.
2. Send late payment reminders to clients
3. Collect payments securely.

4. Deposit the money directly into your bank account via electronic transfer.

2. Cloud-based Accounting:

It is one of the most popular accounting trends that every business wants to adapt to its systems. In a cloud-
based accounting system, you can maintain your business books online. The data is encrypted, and only people with
valid credentials can access it. Cloud accounting software can take a business next level. The benefits of it are as

follows:
i.  Data related to your sales or revenue is imported from your bank account to the cloud server automatically.
ii. You can view your current financial status from anywhere in the world.
iii. Multi-user access helps you collaborate online with your team members and advisors in real-time.
iv. The dashboard shows significant financial information using easy-to-understand graphs and reports.

V. Thus, the possibilities are endless once you start using cloud accounting systems.

3. Data Analytics and Forecasting Tools:
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Data analytics is not one of the recent trends in accounting, but it has become more powerful than ever
before. Businesses and accounting firms use such tools for budgeting, tax consulting, risk management, and
auditing. We can say that data analytics and visualization tools have made finance functions more analytical.
Moreover, businesses are increasing their efficiency and managing risks with ease by leveraging the power of data
analytics.

4. Rise of Accounting Software Solutions:

The demand for online accounting has grown during the pandemic, and accounting software is the best way
to do it remotely. Nowadays, online accounting software comes with a host of integrations and helps expedite
routine processes. Also, it uses RPA (Robotic Process Automation) to standardize transactional data from multiple
sources in multiple formats. This process is also known as harmonization.

Large-scale enterprises opt for Enterprise Resource Planning (ERP) systems instead of standalone accounting
software. Such systems provide enterprises with the following features in addition to an accounting module:

i Procurement
ii. Order Management
iii. CRM
iv. Supply chain management
V. Inventory management
Vi. Logistics
vii.  Human resource management
5. Blockchain:

Blockchain is one of the recent trends in accounting due to its direct relationship with ledgers. The primary
role of blockchain is to maintain a ledger account containing financial information. It is also responsible for the
transfer of the ownership of assets in a secure and verifiable manner.

Many people believe that the decentralized nature of blockchain makes it vulnerable to frauds and data
manipulation. But it is not correct.All big organizations are exploring the implementation of blockchain in their
financial processes. For example, Walmart and other similar retail giants have already experimented with beta
blockchains in their supply chain. Thus, blockchain will be a game-changer for accounting professionals soon.

6. Forensic Accountancy:

Forensic accountancy is one of the latest accounting trends, and techniques and not many people know
about it. Forensic accountants belong to law enforcement agencies or private auditing firms that prevent, detect, and
investigate financial crimes such as fraud, corruption, and money laundering. They have the skills and knowledge in
accounting, criminal and civil law, and IT.

The job profile of forensic accountants includes the following tasks:

i Design strategies to prevent and detect commercial crimes.
ii. Obtain and review financial documents to uncover inaccuracies or discrepancies.
ii. Quantify revenue losses and damages done by contract breaches.
iv. Design and implement fraud risk management programs.
v. Conduct interviews with suspects and witnesses involved in financial scams.
vi. Provide litigation support and present findings that an attorney can use as trial evidence in a court of law.

Thus, forensic accountants can protect your business from scams and save you from losses amounting to
billions of dollars.

7. Advisory Services:
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Advisory Services Industry analysts predict one of the latest accounting trends would be to combine
technology and financial advisors. Such a hybrid approach can help accountants get access to deeper insights using
analytics.

Automation cannot replace humans entirely, especially in accounting. However, using advanced
technologies in the accounting industry can enhance the service quality of accounting firms. For example,
accountants will not have to perform manual and repetitive tasks anymore.

Using technology and advisory services together increases client confidence in data and improves the
advice given to them. Taking it a step further, advisory firms can use robotic process automation (RPA) and Al
(Artificial Intelligence to understand client intent in a better way and offer tailored advice.

8. Role of Artificial Intelligence (Al) in Accounting:

Artificial Intelligence (AI) is having a positive impact on the accounting industry. It can analyze large
volumes of data at high speed and with a high level of accuracy. Al can also optimize administrative tasks,
workflows, and accounting processes that result in various structural changes for a business.

Many companies use Al and robotic process automation (RPA) to automate routine, highly repetitive tasks.
It helps accountants to focus their time on other significant activities.

For example, the accounting firm India uses Al to analyze lease contracts. AI makes it easier to capture
information quickly before the commencement date. It also automatically records the amount to be paid along with
the termination or renewal options for the contract.

9. Big Data in Accounting:

Big Data plays a crucial role in the accounting industry. It supports companies and CPA firms through
expanded assessment methods. Finance professionals can use big data to identify which collected data are the most
valuable and then convert them into actionable insights.

CPAs equipped with the knowledge of big data can focus more on analyzing processes, taking positive
control of the systems, and forecasting problems before they can happen.

Based on accounting facts and trends, around 63% of organizations worldwide want to adopt big data in the
next few years (Dresner, 2020). Meanwhile, many firms are recruiting accountants with extensive knowledge in
analytics and data science. Thus, the accounting industry is shifting from its reactive nature to becoming more
proactive by using big data.

10. Remote Work Setting:

In the post-COVID world, firms are having a hard time recruiting top talents in finance and accounting.
They must broaden their candidate search and hiring criteria. Nowadays, most potential candidates want to work in a
remote work setting.

Accounting leaders have adapted to the pandemic and allowed employees to engage in remote work. A
2020 survey published by Arizent says that 85% of CPA firms will allow their employees to work remotely even
after the pandemic (Source: Accounting Today, 2020).

Cloud-based accounting software allows distant teams to collaborate and accomplish critical financial
processes. It can include a month-end close or filing e-turns of income tax. Online collaboration tools such as Zoom
and functional collaboration tools for cloud-based file sharing have made things easy for everyone.

11. Outsourcing of Accounting Functions:
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Most businesses have outsourced their accounting functions, and others are following suit. It has many
benefits. Outsourcing allows companies to focus more on their limited resources, thus increasing their profitability.
It also saves them employment costs like taxation, payroll, insurance benefits, and induction expenses.

There is a reason why outsourcing accounting functions is one of the new trends in accounting. Every year,
many businesses experience deep satisfaction in their outsourced accounting value. Outsourcing is now a profitable
business model for CPA firms to deliver efficient services to their clients. Some firms go further to analyze business
operations and add more value to the client’s business.

12. Dynamic standards of accounting:

Accounting is a dynamic industry due to the changing financial standards and guidelines across the globe.
The Financial Accounting Standards Board (FASB) issues updates about changes in the accounting standards
throughout the year.

For instance, in 2021, there are some changes regarding asset acquisitions, credit losses, leases, debt
securities, variable interest entities, reorganizations, and banking regulation disclosures. Accounting professionals
and businesses should keep a constant lookout for such amendments to stay compliant with financial regulations.

13. Workplace Wellness:

One of the latest accounting trends and techniques that need our attention is workplace wellness. Firms and
businesses offer workplace wellness programs as a perk for their employees. But managing these programs can be a
daunting task for accountants.

For example, accountants must ensure the discounts employees earn on health insurance through wellness
programs are calculated accurately as withholdings in paychecks. Accountants must also take care of recent changes
to tax laws that affect the tax-deductible business expenses of employees.

Conclusion:

Being a business owner, it is important to monitor accounting trends and use them for their business. If they
are not up-to-date, they could remain in the dust while their competitors improve their performance with the latest
and greatest software and techniques.
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Abstract-

In this era of globalization, not only has the Indian economy undergone unprecedented
changes, but it has also revolutionized the Indian investment sector. Over the years, there has been a
lot of awareness among the people about the benefits of financial investment schemes launched by
various commodity markets and financial institutions in equity markets, mutual funds as well. Proper
and timely guidance is needed to invest in these various investment opportunities that have just come
in the market for investment.

Financial matters are primarily a numbers game, so an in-depth understanding of the language
of finance is essential for investing. Some are pursuing higher education and pursuing a career in
finance. By constantly updating their financial information, they provide useful advice to their clients
to improve their financial situation. Hence they are called financial advisors. Their job is to give their
clients the right advice on investing, insurance, savings plans, loans, etc. for maximum profit and
minimum loss.

Keywords:financial advice, financial advisor, investment, decision, goals, mutual funds.
Introduction-

There is a saying on the employed people — Four days of moonlight, then dark night. This
proverb is being mentioned because in the first week of the month, employed people get salary. But as
the month progresses, most of the people's hands start getting tight. Why does it happen, every month
that at the end of the month we run out of money and we have to change the target for the next month.
Employees get salary, but many employees are not able to save and invest their money properly. They
believe that now they will invest their money in the right way. For this they constantly save and
invest. They have many accounts and folios, but it is another matter that their investments get
scattered, somewhere a mistake is made. This is the cause of their trouble.

The money we earn is for fulfilling the wishes and aspirations of our familyand for planning
our comfortable retirement. As we strive to achieve our goals as well as our personal and family
goals, it is important to see if we are making the right investments to achieve these goals. Right
investment means investing in right place, right time and right amount to achieve our goals. It is not
just about investing; it is also about managing our hard earned money.

When we don't know much about investing, but investing just because we think, it is not
advisable. Just because an investment pays a lot, because some investments are safe, because friends
say, it is not advisable to make such investments. The subject of investing is like any other subject.
For example, consulting a doctor or a lawyer is beneficial. Because they are expert in their field and
our knowledge in that field is less. As the saying goes, don't hide anything from lawyers and doctors,
follow their advice. The same thing should be done while investing. So the financial advisor is also
our guide. With their advice, we can try to achieve our short term and long term goals. This requires
financial advice. We need to know how financial advisors can help us, how these advisors manage
investments and how much we will have to spend for it.

About Employees of Higher Education Institutions-

Higher Education Institutions have two types of employees, Academic and Administrative.
Academic staff consists of Assistant Professor, Associate Professor, Professor and Principal of the
College as well as Contract Teacher, Clock Hour Basis Teacher. Administrative staff consists of
Registrar, Office Superintendent, Head Clerk, Junior Clerk, Library Clerk, Shorthand Writer, Store
Officer, Hostel Superintendent, Stenographer, Laboratory Assistant, Laboratory Attendant, Library
Attendant, Peon etc.
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About Financial Advisor and their Financial Advice-

A financial advisor is a person who is professionally trained and certified. Theygive financial
guidance to theirclients; hence it is called financial advice. To do this they need to have knowledge
related to finance, up-to-date knowledge of finance plans, required degree and knowledge of various
components related to finance. Theyare also called a financial planner.

Financial advisors help you eliminate financial risk and develop strategies for long-term
financial gain. They can give you a good plan that will get you on the right path to achieve your
financial goals. Financial advisors come from a variety of backgrounds and offer a wide range of
services. As a result, they can do more than just explain confusing words and help choose a mutual
fund.

Simply put, financial advisors help you create all kinds of financial plans. They can help you
plan your retirement as well as take care of you today.

Functions of Financial Advisor-

Each type of financial advisor is uniquely qualified to help you achieve different financial
goals. Financial advisors analyze your current situation as well as your future plans.This will help you
to make the right decision according to your ability. However, you cannot always blindly believe the
words of a financial advisor. For that you should take his advice and do other research and make the
right decision. Financial advisors can advise you on retirement planning, investing, tax planning, asset
analysis, health and long-term care planning, and more. They help with short-term and long-term
planning. They get information about client's financial status and objectives and create financial plans
according to this for their clients.

Benefits of Financial Advice-

Financial advisor's objective based financial advices are the best way to guide your
investment and reduce your overall investment risk. However, many people are still far from
understanding the benefits of goal-based financial planning. Benefits of Financial Advice are it helps
to stay away from making wrong financial decisions, promote disciplined investments, helps to save
more and invest more, helps to get out of debt, effective asset allocation, time management and over
all life style improvement.

Investment Decisions-

Some financial advisors are also investment professionals. Like Smartest professionals, they
can help you find out which mutual funds or stocks or IPOs are right for you and show you how to
manage your investment and get the most out of it. They can also help you to understand the risks. A
successful advisor sees your profit as well as risk, but it also puts risk in front of you, so you don't
make any mistakes. Investment professionals help you survive the turmoil of the financial world.
They know which market will go up and which will go down.Some clients are more willing to take
the risk if the potential higher reward is more attractive than the potential to lose money. Conversely,
there are customers who avoid high risk and want a low risk portfolio, even if it means low returns.
Hence financial advice is very important to take a decision for proper investment of surplus funds.
Review of Literature-

1) The Millionaire Next Door (2010) author Thomas J. Stanley and William D. Danko-

This book gives information about the accumulating wealth on a normal salary lays out
seven simple rules to follow.
2) Why Didn’t They Teach Me This in School?: 99 Personal MoneyManagement Principles to
Live (2018) By author Cary Siegal-

This book considering the education that we should have gotten in high school or college
having the opportunity quickly revamps our financial habits.
3) You’re So Money: Live Rich Even When You’re Not(2008) authorFarnooshTorabi-

This book geared toward people just starting out who have an entry-level salary and rent,
and don’t feel equipped to properly manage either given by practical advice.
Objective-

To study the Impact of Financial Advice on Investment Decisions of Employees of Higher

Education Institutions of Akola District.

Collection of Data-

1) Primary Data- Primary data is collected through a well-designed questionnaire. Beside this
interviews and discussion method was adopted.
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2) Secondary Data- Secondary data is collected from various websites, journals, research papers,
articles, newspapers and reports.

Analysis and Interpretation of Data-

Table no. 1: Percentage Comparison on the basis of Sources of Advice for Investment Decisions
among Teaching & Non-teaching Employees

(Source: Compiled from the questionnaire)

Adyvisor Teaching Employees Non-Teaching Employees
Frequency Percentage Frequency Percentage
Financial Advisor 47 18.65% 5 3.42%
Brokers 2 0.79% 3 2.06%
Advertisement 7 2.78% 2 1.37%
Chartered Accountant 39 15.48% 10 6.85%
Bank 19 7.54% 8 5.48%
Family & Friends 129 51.19% 118 80.82%
Any other 9 3.57% 0 0%
Total 252 100% 146 100%

Inference: Table no. 1 indicates that out of 150 samples of questionnaire collected from different
teaching employees of higher education institutions of Akola District, it is found that 18.65% teaching
employees sought advice from Financial Advisor, 0.79% from Brokers, 2.78% through
Advertisements, 15.48% from Chartered Accountant, 7.54% from Bank, 51.19% from family &
friends and 3.57% from other sources for investment decision whereas out of 150 samples of non-
teaching employees, it is found that 3.42% non-teaching employees sought advice from Financial
Advisor, 2.06% from Brokers, 1.37% through Advertisements, 6.85% from Chartered Accountant,
5.48% from Bank and 80.82% from family & friends. Here some teaching and non-teaching
employees have sought advice from more than one advisor.

Table no. 2: Percentage Comparison on the basis of Mutual Funds & Shares Investment Tools
Opted by Teaching & Non-Teaching Employees

(Source: Compiled from the questionnaire)

Investment Teaching Employees Non-Teaching Employees
Tools

Frequency Percentage Frequency Percentage
Mutual Funds 35 12.68% 08 4.37%
Shares 18 6.52% 06 3.28%

Inference: Table no. 2 indicates that out of 150 samples of questionnaire collected from different
teaching employees of higher education institutions of Akola District, 12.68% employees have opted
Mutual funds investment tool and 6.52% opted Shares whereas out of 150 samples of non-teaching
employees, 4.37% employees have opted Mutual Funds investment tools and3.28% opted Shares.
Conclusions-

1) It has been observed that very less percentage of teaching and non-teaching staff of higher
education institutions seeks financial advice from financial advisor, brokers, banks and chartered
accountants.

2) Maximum number of teaching and non-teaching employees of higher education institutions seeks
financial advice from their family and friends.

3) As maximum employees do not seek financial advice from professionals their investment in mutual
funds and shares is very less.

4) The risk bearing capacity of both teaching and non-teaching employees of higher education
institutions is very less as a result they mostly invest in traditional options like Bank FDs, Gold, Real
Estate and Insurance.

5) Due to lack of financial literacy maximum employees of higher education institutions do not take
risk in investing in new investment options.
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Suggestions-

1) It is suggested that both teaching and non-teaching employees of higher education institutions
should seek financial advice from financial advisors. This will result in increase in risk bearing
capacity of the employees.

2) Both teaching and non-teaching employees should invest in mutual funds and shares be seeking
proper advice. This will fetch them good returns as compare to traditional investment options.

3) For enhancing financial literacy both teaching and non-teaching staff of higher education
institutions should attend financial literacy workshop.

4) It is suggested that higher education institutions should help their employees for enhancing their
financial literacy by organizing financial literacy workshop and by appointing a financial advisor.

5) Both the teaching and non-teaching employees of higher education institutions should do a research
and planning before making investments. This will help them to adopt new investment avenues and to
earn good returns.
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4. Use and Integration of Technology in National
Education Policy 2020

Dr. Anil M. Tirkar
Associate Professor, Smt. L. R. T. College of Commerce, Akola.

Abstract

The Union Cabinet has approved the National Education Policy 2020. This has opened
the way for massive transformational reforms in both the school and higher education sectors.
Built on the pillars of easy access, equity, quality, affor(iability, and accountability for all, this
new education policy is aligned with Agenda 2030 for Sustainable Development and aims to
make school and co]lege education more holistic, and resilient to the needs of the 21st century.
NEP 2020 emphasizes on ensuring equitéble access to all levels of school education from
preschool to secondary level. To bring the out-of-school children back into the mainstream, the
development of school infrastructure and establishment of new education centers will be done.
The purpose of this research paper is to study the use and integration of technology in the
National Education Policy 2020.

Keywords: Integration, New National Education Policy 2020, Technology, Sustainable
Development.

Data Collection Method Used for Research

This research paper has been depended on secondary data.
Introduction

The new education policy includes tracking students and their learning levels, providing
multi-level facilities for children's education including formal and non-formal education, and
engaging counselors or trained social workers with the s:.chool, for classes 3, 5,) and 8. Some of
the proposed measures are open learning through NIOS and state open schools, secondary
education programs equivalent to classes 10 and 12, vocational curriculum, adult literacy, and
life-enhancing programs. Under NEP 2020, about 2 crore children living out of school will be
brought back into the typical. The 10+2 structure of the school curriculum with emphasis on
early childhood care and education will be replaced by a new curriculum structure of 54+3+3+4

which will be followed by ages 3-8, 8-11, 11-14, and 14-18 respectively. Is for the children. It
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has a provision to bring hitherto estranged children o
curriculum, which has ‘been recognized
development of the

Pre schooling,

f 3-6 years of age under the school
globally as an important stage for the mental
child. The new system will have 12 years of schooling with three years of

NCERT will develop a National Curriculum and Educational Framework for Early
Childhood Care and Education (NCPFECCE) for children up to the age of 8 years. Early
Childhood Care and Education (ECCE) will be provided through an elaborate and robust
institution system. This will also include Anganwadi and Pre-schools with teachers and

Anganwadi workers trained in ECECE pedagogy and curriculum, ECCE will be planned and
implemented jointly by the Ministries of Human Resource De

velopment, Women and Child
Development (WCD),

Health and Family Welfare (HFW), and Tribal Affairs. On setting up of a
National Mission on Basjc Literacy and Numerical Knowledge by the Ministry of Human
Resource Development (MHRD) in 'NEP 2020, recognizing basic literacy and acquisition of
numerical knowledge as an urgent and first requirement for proper learning. Special emphasis

has been given. States will prepare an implementation plan to achieve universal basic literacy

and numeracy knowledge by all learners or students by grade 3 in all primary schools b} the year -

2025. A National Book Promotion Policy is to be formulated.
The policy envisages a comprehensive, multidisciplinary, holistic undergraduate

education with multiple entries and exit points with flexible curricula, a creative combination of

disciplines, vocational education, and appropriate certification. UG teaching can be of 3 or 4
years with multiple exit options and appropriate certification within this period. For example, a
Certificate after 1-year, Advance Diploma after 2 years, Bachelor's degree after 3 years, and
Graduation with research after 4 years. An Academic Bank of Credit is to be set up for digitally
acquired academic credits from various HEIs so that these can be transferred and calculated
towards the final degree cared. Multidisciplinary Education and Research Universities (MERUS)
will be established at par with IITs, and IIMs as the best models of multidisciplinary education of
global standards in the country. The National Research Foundation will be created as an apex
body to promote strong research culture and research capacity across higher education.
Use and Integration of Technology in National Education Policy 2020

India is a universal leader in information and communication technology and other

cutting-edge domains, such as space. The Digital India campaign is helping transform the entire
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nation into a digitally empowered society and knowledge economy. While education will play an
important role in this change, technology itself will play a vital role in the improvement of
educational processes and outcomes. Thus, the relationship between technology and education is
bi-directional at all levels. It is a well-known fact that for adequate and expected improvement in
any system, it is necessary to have good, timely, and relevant policies. But it is also true that
cven only the best policies, if not implemented properly, result in the same as the three parts of
the cover. In the new National Education Policy, there has been talking of a holistic change in
the education system, but its condition is that the implementation should also be done in the
same mood in which it has been made. Therefore, it is also a necessary condition to improve the
cxamination system in recruitment in the field of education. Teachers play an important role in
its smooth functioning.

Given the éxplosive pace of technological development coupled with the creativity of
entrepreneurs, including tech-savvy teachers and student entrepreneurs, it is certain that
technology will impact education in many ways, only a few of which can be pursued at present.
New technologies involving artificial intelligence, machine learning, blockchains, smart boards,
handheld computing devices, adaptive computer testing for student development, and other types
of educational software and hardware will reveal not only what students learn in the classroom,
but also what they learn in the classroom. How we learn, and thus these areas and beyond, will
require extensive research on both technical and academic fronts. The use and integration of
technology to improve many aspects of education will be supported and adopted, provided that
these interventions are rigorously and transparently assessed in the relevant contexts before being
implemented. An autonomous body, the National Educational Technology Forum (NETF), will
- be created to provide a forum for the free exchange of views on the use of technology for
| cducation, evaluation, planning, administration, and so on, both for school and higher education.
cducation. National Educational Technology Forum will be aimed at facilitating decision-making .
on technology inclusion, deployment, and use of technology by educational institutions, state,
and central governments, and other stakeholders, along with providing opportunities for the latest
knowledge and research.

The recent pandemic and the increase in the global pandemic have resulted in 2
comprehensive set of recommendations covering the promotion of online education, so that

- whenever and wherever the means of obtaining traditional and individualized education are not

e ——
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possible, To ensure preparedness for alternative modes of quality education, a dedicated unit will
be created with the objective of digital infrastructure, digital content and capacity building in
MHRD to meet the needs of e-learning both school and higher education. An autonomous body,
the National Platform for Educational Technology (NETF) will be created to provide a platform
for the free exchange of ideas on using technology to promote learning, evaluation, planning, and
governance. Properly integrating technology into all levels of education, using it to improve
classroom processes, support the development of professional teachers, increase educational
access for disadvantaged groups, and streamline educational planning, administration, and
management will be done.

The goal of NEP 2020 is to ensure that no child is denied any opportunity to acquire
knowledge or to learn and excel because of the circumstances of his birth or background. Under
this, special emphasis will be on socially and Economically Disadvantaged Groups (SEDGs)
including Boys and Girls, Socio Cultural and Geographically Distinctive Identities, and
Disability. It also includes setting up of Boys and Girls Inclusive Funds and Special Education
Zones for areas and groups deprived of basic facilities Children with disabilities will be enabled
to fully participate in the regular schooling process from the basic stage to higher education with
the full support of educationists and also all disability-related training resource centers,
accommodation, assistive devices, technology- Based suitable equipment and other ancillary
arrangements as per their requirements will also be made available. Each State/District will be
encouraged to set up Bal Bhavan' as a special daytime boarding school for students to participate
in art related, career-related, and sports-related activities. The free infrastructural facilities of the
school can be used as centers of social consciousness.

Many states are slowly moving forward on the new National Education Policy and are
busy implementing it. If seen, the new National Education Policy assures the youth that the
country is complete with them and their spirits. The program of Al i.e. Artificial Intelligence,
which has just been launched, will also prove to help build the future of our youth. Everyone has
seen such an environment for decades when it was believed that to study well one had to go
abroad. But students from abroad should come to India for good studies, the best universities of
the world should be turned towards India, all this we are going to see now, Many state and
technical institutions are going to introduce studies in Hindi and regional languages. Now it is

believed that IIT education will also be possible in Hindi and other languages. To be like this is
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like an era change. The impact of this policy has completely changed the way we look at the
word 'education'. There were long pending changes in the fundamentals of the Indian education
system. The National Education Policy-2020 has opened the doors for a change in the perception
that has governed the education system for the last nearly three decades.

The world is changing and India needs to improve itself in this competitive world. The
new education policy is the first step in the right direction for this. The necessary changes have
to be done at the right time for implementation in the right direction. The Government of India is
takiﬁg appropriate steps to implement this policy and provide the necessary infrastructure for it.
The New National Education Policy-2020 is a way to reconnect India and Indians with their
Indian knowledge tradition. This policy is indeed a milestone in the history of education in India.
The country is ready to improve and invent as well as adapt and adjust to the upcoming changes
proposed in the NEP-2020. The policy ﬁjghlights the need for change while realizing the true
value of a new wave in higher education. Many universities are making efforts to implement a
more holistic and education. This change has created possibilities for students to think freely and
creatively, which they had never imagined before. This change in terms of better-quality
cducat}on and R&D is beneficial not only for the students but also for the institute.

- The most.important change is to provide students with a greater number of choices by
introducing flexibility in the curriculum, which will allow students to specialize in major and
minor areas of choice. For example, there may be a major specialization in electrical enéineering
with a minor specialization in computer engineering or a major specialization in computer
engineering with a minor specialization in economics. Data science, artificial intelligence,
mechatronics and robotics and graduate engineering programs offered by higher education
institutions of medical science and engineering in critical areas including social work, arts and
humanities, social sciences, defense teéhnologies, cyber se:curity, smart cities, policy research,
and cyber law Many new programs can be started in.

Conclusion

Establishment of clubs and societies for literary, cultural, sports, outdoor activities,
research promotion, social issues, social entrepreneurship, etc. Example/project-based by the
introduction of Conceive-Design-Implement-Operate method for learning instead of rote method
ducation has to be targeted. The success of any higher educational i.nstitution depends upon the

quality of its faculty and the creation of competent faculty members is the first and foremost

21
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requirement of any higher educational institution to achieve its goals. Therefore, HEIs can

encourage learning by-instituting annual research and teaching awards to motivate faculty

members (teachers). Higher education institutions should provide opportunities to do internships

with local/global businesses, industries, artists, and crafismen and work anywhere with
researchers from domestic/foreign higher education institutions/research institutions. In addition,

it is necessary to introduce undergraduate and postgraduate programs in higher educational

inations ofmedical education (MBBS, MD) to promote multidisciplinary research in key areas of

emerging technologies.
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NOVEL TECHNIQUES IN TEACHING AND BENEFITS OF HIGHER

EDUCATION

ABSTRACT

Education provides everyone with the space and the opportunities to meet like-minded
individuals, either on a peer or mentor basis. In school, students meet leaders in their
Jield, top professionals, and make contacts thr
Talking about the personal benefits, Jrom ¥
income, career advancement, skill devel
society and community receive benefits
degree completion and levels of educ
economic stability, lower crime, and
unforgettable movies are of teachers
teaching to reach out to the minds of th
doing so. While a few years ago, o
teaching on the screen, today technology
tools to enhance teaching methods. This

80 as to learn the students quickly in short period of time.
Keywords: Education System, Novel Sy,

ough extracurricular activities as well,
eceiving an education when it comes to
opment, and employment opportunities, but your
of education as well, Societies with higher rates of
ation tend to be healthier, have higher rates of
greater equaqlity. Some of our most inspiring and
and professors who use innovative methods of
e student and win the hearts of the audience while
ne would only see such innovative and effective
has given teachers across the world a number of
paper focuses on the various methods of teaching

Introduction:

The education system in India turned out millions
-~ of graduates every year, numerous skilled in Information
.- Technology and engineering. This progress that has been

implemented regarding human resources reinforces the
economic advancements of the country, on the other
hand, produces problems within the education system,
Education has been observed as the crucial development
tool. The system of education in Indja has become a great
movement, both in terms of resources allocated and the
number of persons involved, these includes, teachers,
students and the administrators, During the post-
independence period, there was expansion in education in
India at all levels. Depending upon the levels of control
and the patterns of management; educational institutions
in India can be divided into four categories: government
institutions, where funding and management is the
responsibility of the government, government aided or
grant receiving institutions, which are funded by the
government and managed by private enterprises, private
institutions that are recognised by the government but do
not receive grants from the government and completely

_—

stem, Strategies, Teaching & Learning Paradigm

private institutions that are neither funded nor recognised
by the public establishments.

Objectives of the study:

This research paper aims to study the novel techniques in
teaching. The aim of this research paper is to study the
benefits of novel techniques teaching on higher
education. This research paper aims to study various

‘methods of education so as to learn the students quickly

in short period of time.
1. Teaching through Smart Boards:
Smart boards are an effective way to bring the
classroom to life while helping students experience a
deeper level of engagement and understanding. This is
done by making the course content interactive and v15}1al.
The smart boards transform the teaching experience into
an interactive and collaborative experience as the teachel:s
use dynamic multimedia content, to help convey the topic
more effectively to the students and making it a visual,
engaging experience,
2. Teaching through Flipping Classrooms: )
Flipping the classroom s becommIg thain
increasingly popular effective teaching mfatl.lod. nfthlz
technique, the students are made active participants 0

344" 1 o]
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learning process by passing the burden of learning on
them, it requires the teachers to relegate to the role of
resource providers and the students take the responsibility
of gathering concepts information. Using various tools of
technology the students are encouraged to constructing
knowledge, fill in the information gaps and make
inferences on their own as and when needed. This method

of teaching is one of the best ways to lay the foundation
in independent learing.

3. Teaching through Collaboration:

Another innovative method of teaching involves
encouraging student collaboration for various projects.
Today, we live in a globalized world and collaboration is
an essential life skill that is important for all careers and
enterprises. Teachers can help foster this skill in the
classroom by allowing students to learn study and work
in groups. For instance, by assigning group homework or

(.cncouraging students to work together on plays,

~resentations and other reports. Today, collaboration as a
form of teaching is gaining acceptance as a powerful
teaching tool where once again the responsibility is on the
group of students are the educators play to the role of
guides, mentors supervisors for the students. It also
teaches students empathy, negotiation skills. team work
and problem-solving.

4. Teaching through Virtual Reality:

Virtual Reality technology involves helping
students learn through interactions with a 3D world. For
instance, instead of taking the students through a boring
history class, the teachers can use 3D technology to
explore ancient civilizations, travel to distant countries
for a class in geography or even take a trip to outer space
during a class on science. Virtual Reality technology
offers students a valuable opportunity to learn in an
immersive manner that creates a lasting impression on
o-their minds. It makes learning fun and helps the students
-etain the material for a longer time- the entire essential

points when considering effective teaching methods in a
classroom.

S. Cross over Teaching:

While this form of teaching does not include
technology, it is an enriching experience for the student
as well as the faculty, Here, the learning happens in an
informal setting such as after-school learning clubs, or
trips to museums and exhibition. The teacher can link the
educational content with the experiences that the students
are having. This teaching is further enhanced and
deepened by adding questions related to the subject. The
students can then add to the classroom discussions
through field trip notes, photographic projects and other
group assignments related to the trip.

6. Teaching through Cloud Computing:

Bring technology into the classroom allows
educators to experiment with innovative methods of
teaching. The use of cloud computing is one such method

where teachers can save vital classroom resources such as
lesson plans, notes, audio lessons, videos, and
assignments details on the classroom cloud. This can then
be accessed by the students from the comfort of their
homes, whenever needed bringing the classroom back to
the students with the click on a mouse. It also ensures that
students who have missed class either for illness or any
other reason stay updated at all times. It eliminates the
need for lugging around heavy textbooks and allows
students to learn at a time, place and pace that they are
comfortable with.

7. Technology and Innovative Methods of Teaching:

The use of technology in the classroom helps to
engage the students with different kinds of stimuli and
creates an environment of activity-based learning. It
makes the content of the classroom more interesting and
makes learning fun. For teachers, technology offers an
endless set of resources that they can tap into depending
on the need of the students. While this blog lists a few
such resources, for a teacher looking for effective
teaching methods in a classroom, turning towards the
latest technology will offer a vast number of updated
solutions.

Confronts in the Indian Education System:
1) Heterogeneous Education System:

The education system within the country is of
heterogeneous nature. The main factors that lead to the
heterogeneous nature of the education system are based
on geographical locations, caste, race and ethnic origins
of the individuals, rural and the urban establishments and
differences in the backgrounds of the individuals. There
have been different varieties of colleges, universities and
educational institutions that make available numerous
programs. There are various programs, courses and
quality of education that are offered in educational
institutions. There are institutions that make provision of
qualitative education and there are also institutions that
get involved in educational malpractices.

2) Deficiency of Moral Values:

In the present world, the growth of science and
technology, innovative methods, modemization and
industrialization has minimized the moral values. In
educational institutions, in some cases, when teachers are
not satisfied with the performance of the students, they
may reprimand them; on the other hand, the students do
not establish appropriate terms and relations \\_flth the
teachers, when they experience any kinds of mpnma"ds-
In the present existence, everybody would like to 1?6
treated with respect and courtesy, older students do maﬁz
an attempt to raise their voice against the teachers and t :
staff members when their needs and requirements do 1o
get fulfilled.

3) Financial Difficulties:
: Financial difficulties are regarded to be g];i';l?::
imperative transformations that the system © _
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[;;n has imposed upon the communities. There are

students enrolled in educational institutions, which
belong to minority groups and find it difficult to meet
their basic requirements. The increase in the financial
difficulties has been due to increasing prices, people have
the habit of spending money on luxury items, there is an
increase in the population, and so forth. There are number
of students who experience financial problems, they get
engaged into part time jobs in order to pay for their
education. They are required to focus on their job and
education. In the present existence, there are about 75%
students who are experiencing financial problems. The
implementation of part time work and study cannot
provide assistance to their economic difficulties in an
adequate manner.
4) Association of Political Factors:
Most of the institutions, when they are imparting
education, are owned by dominant political leaders. The
‘g_.olitical leaders in the present existence are contributing
the main role in govemning of the educational institutions.
They have established their own youth stands and
encourage the organization of the students on a political
basis. The dynamism of the students is made use of for
political purposes. In some cases, students do not find
education manageable, hence, they even begin to protest
in order to get their needs and requirements fulfilled and
in some cases, students even forget their educational
goals and objectives and begin to develop their career in
politics.
Brunts of Restfulness on Indian Education System:
1) Amplify in the supply of education will automatically
result in the fall in education expenditure.
2) The Indian economy which is majorly fuelled by the
service industry will get a boost with the education sector
becoming a large chunk of the economic source.
~3) Many lacks of Indian students study abroad at an
. annual estimated cost of around USS 1 billion and it can
even stem the exodus of thousands of students who left
the country to study abroad, which will save India's
immense capital.
4) Restfulness will bring a stable rivulet of funding which
will also facilitate a research-based career and make it a
viable option for the future of Indian teachers and
students.
5) Restfulness will expand the supply which is in
shortage and the competition among educational
institutions will ensure that they do not charge an
excessive premium for education.
6) Allowing corporate would ensure the development of
better industry oriented graduates with specific skill sets.
7) The international higher education is mostly a tolerant
market and there are prestigious universities hoping to
build links overseas, recruit top students to their home
campuses and strengthen their brand abroad.

8) A foreign sticker in degree is appealing enough to
make them drop their wisdom. Uninformed or simply
dubious institutions in developing countries may form
partnerships with low quality colleges and universities in
India.
9) There is also the risk of fake institutes which are
looking to stuff their pockets whenever the opportunity
arises.

10) Corruption is out of control in India. There is slight
left to the imagination as to what might be the outcome of

such a policy in terms of bribes, false degrees, partial
marking etc.

Conclusion:

From the ancient time, an education is a
movement that is considered crucial for the development
of human resources. The various kinds of developments,
such as, cognitive, intellectual, social, personal are
enhanced through education. It also plays a vital role in
increasing the growth and productivity of the nation. The
development of the society, community and the nation is
an imperative concern; human resources can work
towards the development of the community and nation,
when they possess the knowledge, awareness and the
skills, hence, the generation of knowledge, awareness and
the development of skills will be applicable only through
education. The world is making an entry into the
information age, the developments of communication,
information and technology will produce new, innovative
and cost-effective approaches for providing higher
education to the individuals. This paper enlightened about

the connotation and concerns related to Indian Education
System.
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preventing female-infanticides in the country. In this pursuance, Beti Bachao Beti Padhao scheme has
provided a significant massmobilisation drive towards elimination of gender discrimination and
improved sex ratio at birth, Girls” rights and opportunities for higher education were promoted under
Sukanya Samridhi Yojana. Various schemes/programmes for holistic empowerment of women and
development of children viz. Beti Bachao Beti Padhao, Pradhan Manmtri Matru Vandana Yojana
(PMMVY), Scheme for Adolescent Girls, Pradhan Mantri Mahila Shakti Kendra scheme, National
Creche Scheme, Rastriya MahilaKosh (RMK), SwadharGreh, UIJJAWALA scheme, Schemes of
Stop Centre (OSC), Women Helpline (WH) and Gender Budgeting Scheme are implemented b
Ministry of Women and Child Development across the country. These schemes are now integrated
new umbrella scheme as “Mission Shakti” (Ministry of Women and Child Development, 2
Schemes implementation strategy under Mission Shakti will include components such as Natio
State and District level Hubs for Empowerment of Women, Women Help Lines, One Stop Centres,
Sakhi Niwas or Working Women Hostels, Shakti Sadans or homes for destitute and troubled women,
créches, ete. Initiatives like Pradhan Mantri Ujjwala Yojana (PMUY), Swachh Vidyalaya Abhiyan,
setting of toilet under Swachh Bharat Abhiyan, ete. are building confidence amongst rural women,
Thirty-three percent reservations for participation in politics is the key reform for political women
empowerment and facilitate them to emerge as great leaders. Today, local women occupy as much as
43 percent of the seats at village and district levels. Financial Empowerment India has taken a
significant initiative in extending banking outreach to rural areas, The financial inclusion and
accessibility to banking through Pradhan Mantri Jan-Dhan Yojana (PMIDY) has boosted confidence
and prospects of rural women participation in economic activities. Jan Dhan campaign has ensured
access to financial services, viz, banking/ savings and deposit accounts, remittance, credit, insurance,
pension in an affordable manner to rural women. These financial accessibility measures have ensured
transparent mode of transaction and timely access to financial services through direct benefits transfer
(DBT) facility provided under various Government of India schemes. Over 7 years of the
implementation of this scheme, 43.04 Crore accounts has been opened in the country. Further, this
constitute 55.47 percent (23.87 crore) women account holders and 66.69 percent (28.70 crore) are Jan
Dhan accounts in rural and semi-urban areas (Ministry of Finance, 2021)

This financial inclusion has helped rural population to fight the crisis during COVID-19
pandemic outbreak with uninterrupted access to financial aid. Other initiatives like Pradhan Mantri
MUDRA Yojana (PMMY), Stand-Up India Scheme, Prime Minister’s Employment Generation
Programme (PMEGP) are the additional supporting steps towards financial empowerment and
entrepreneurship development of rural women, Over 9 crore women have benefitted jointly from
Mudra and Stand-Up India (Ashish Kumar, 2019). Towards Millennium Development Goals@2030
India’s performance has improved from 0.665 in 2018 to 0.668 in 2020 (Global Gender Gap Index
Report 2020). Initiatives for mainstreaming women participation in economic activities could work as
catalyst in achieving goals as set under United Nation's Sustainable Development Goals. Promotion of
gender equality and access to Government schemes/programmes will encourage women participation in
agriculture sector. This will help in alleviating extreme poverty and hunger and support in improving
the country's economy. Further, adequate investment in pro-rural women schemes and more
community level participation will expedite the empowerment in a mission mode for better future
prospects. Skill development and access to education, health care and digital ecosystem can play a
significant role in lives of rural women. Proper training and capacity building on new agricultural
technologies can help women farmer. Conclusion Rural women are major stakeholders in growth of
agricultural sector for the New India. Acknowledging and mainstreaming of rural women via ensured
access to resources, technology, education, health faciliies. ownership rights and skill development
will improve agriculture productivity and help in building an empowered nation,
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farmers through National Training Institutes, State Agricultural Management and Extension Training
(SAMETIs), Krishi Vigyan Kendras (KVKs) and State Agricultural Universities (SAUs), across the
country (Ministry of Agriculture and Farmers Welfare, 2021).

With increased feminization and pro-women initiatives, the percentage of fe
operational holdings in the country has increased from 12,78 percent during 2010-11 to 13.78
during 2015-16 (Ministry of Agriculture and Farmers Welfare, 2019). Several farm women's
security groups, undertaking macro/micro level studies in critical thrust area related to wo
agriculture, delivery of Gender Sensitization Module on Gender Learning through training progra s
at National/Region/State Level, compilation and documentation of gender friendly tools/technologies,
Farm Women Friendly Handbook and compilation of best practices/ success stories of the women
farmers, etc areundertaken by Ministry of Agriculture and Farmers welfare (Ministry of Agriculture
and Farmers Welfare, 2021).

Empowering Women Farmers: Skill and Capacity Building Several Inter-ministerial
initiatives of Government of India have helped women farmers in receiving access to resources to
enhance their livelihood, social and economic gains. The Ministry of Agriculture and Farmers' Welfare
and Ministry of Rural Development through various schemes have encouraged participation of rural
women farmer. The Mahila Kisan SashaktikaranParivojana (MKSP) scheme was launched by Ministry
of Rural Development to impart skill development and capacity building programmes for rural women.
This scheme was introduced as a sub component of DAY-NRLM (Deendayal Antyodaya Yojana —
National Rural Livelihoods Mission) and implemented through State Rural Livelihoods Mission
(SRLM) across India. Under DAY-NRLM scheme, trainings on use of latest agriculture, allied
techniques, agro-ecological best practices are being imparted to women farmers through the community
resource persons and extension agencies. Specific women farmer training programmes on topics like
household food security by kitchen gardening and nutrition gardening; design and development of
low/minimum cost diet; designing and development for high nutrient efficiency diet; Processing and
cooking; Gender mainstreaming through SHGs; Storage loss minimisation techniques; Value addition;
Women empowerment; Location specific drudgery reduction technologies; Rural Crafts; and Women
and child care are organised through extension bodies (Ministry of Agriculture and Farmers' Welfare,
2021). These training programmes have opened avenues for new livelihood opportunities for rural
women. Parallel research projects on introduction of new interventions in streamlining women
engagement in farming sector, technology testing and refinement, gender sensitive extension
approaches, and reduction etc. are led by ICARCentral Institute for Women in Agriculture,
Bhuvneshwar for enhancing participation of women in agriculture.

Over the years, rural women participation in training sessions has been increased to many
28 Kurukshetra December 2021 folds. Also, gender-specific interventions and its adoption are
encouraged through these trainings and awareness camps. About 58,295 Krishi Sakhi were trained by
735 State Level Resource Persons under Deendayal Antyodaya Yojana-National Rural Livelihoods
Mission (DAY-NRLM) and 1.23 lakh women farmers participated in special women farming training
conducted by KVK (Ministry of Agriculture and Farmers® Welfare, 2021a). Pradhan Mantri Kaushal
Vikas Yojana (PMKVY) implemented by Ministry of Skill Development and Entrepreneurship
provides several short duration skill training programmes viz. Short-Term Training (STT) and
Recognition of Prior Learning (RPL), etc. for rural youth and women to earn their livelihood.
Government schemes viz. The DeenDayal Upadhyaya Grameen Kaushalya Yojana (DDU-GKY) is a
placement linked skill development program for wage employment for rural youth. Also, Farmers
Producer organisation (FPO) and women self-help groups (SHG's) played significant role in
dissemination of these programmes amongst rural women. The Mahila Shakti Kendra (MSK)
developed by Ministry of Women and Child Development has empowered rural women through
community participation and raising awareness on girl education, maternal care and health etc. Biotech-
Krishi Innovation Science Application Network (Biotech-KISAN)Programme was initiated by The
Department of Biotechnology (DBT) provide scientific solutions to farmers in north east region to link
available innovative agriculture technologies to the farm with the small and marginal farmers,
especially women farmers of the region (Ministry of Science and Technology, 2021). Reforms for
Social Empowerment: Sabka Saath, Sabka Vikas The participation of rural women in workforce can be
encouraged by providing safety, security, good health, education, skill development and equal rights.
Prime step for empowering women is conservation of sex ratio percentage in the population and
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Journey of Rural Women in Agricultural Revaluation
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-Abstract-

Rural women are torchbearers for social, economic and environment transformation for the
‘New India’. In India, Agriculture employs about 80 percent of rural women. Empowering and
mainstreaming rural women workforce in agriculture can bring paradigm shift towards economic
growth. It will enhance food and nutrition security and alleviate poverty and hunger. It's a win- win
strategy for achieving Sustainable Development Goals by 2030.

Introduction

India is celebrating and commemoratingthe progressive 75 vyears of India
afterindependencewith* AzaadiKaAmritMahotsav'andpromul gatingmissionofwarrantingwomenas“Emp
oweredwomen-Empowered Nation™.India is an agrarian economywith about 54.6 percent of total
workforceengagedinagriculturalandalliedsectoractivities(Census2011). Womenareextensivelyengagedint
heactivities pertaining to agriculture and allied sector. Theworkforceparticipationrateforruralfemalesis
significantly higher at 41.8 percent against urban women participation rate of 35.31 percent (MoSPI,
2017).

In India, reforms are underlined for holistic development of women, enabling socio-economic
and health security. Since Independence, several government flagship schemes and programmes are
initiated to  improve rural women stature in society by creating livelihood opportunities and
engagements in paid employments. Various schemes, such as the Prime Minister’'s Employment
Generation Program (PMEGP), National Livelihoods Mission, DeenDayalUpadhayay Grameen
Kaushalya Yojana (DDU-GKY), Pradhan Mantri Kaushal Vikas Yojana (PMKVY), Beti Bachao Beti
Padhao, Pradhan Mantri Matru Vandana Yojana(PMMVY), etc. has made significant contributions in
creating gender parity and socio-economic empowerment of women in India.

Now, rural women have availing access to education, productive resources, capacity
building, skill development, healthcare facilities and diversified livelihood opportunities through
government beneficiary schemes.

Rural Women Workforce in Agriculture Sector

In rural communities, agriculture and allied sector is the primary source of livelihood that
includes 80 percent of all economically active women, out of which 33 percent constitute agricultural
labour force and 48 percent are self- employed farmers. Rural women are engaged at all levels of
agricultural value chain; i.e., production- pre-harvest, post-harvest processing, packaging, marketing to
increase productivity in agriculture. As per the ratio of women to men working in agricultural sector
has increased over the time and made greater amount of contribution to GDP per capita. They are the
momentous demographic group for sustainable food system (FAO, 2011). It is projected that women-
oriented reforms, ensuring equal access to resources, skill development and opportunitiesin agriculture
would increase agricultural output in developing countries between 2.5 and 4 percent (FAO,2011).

In recent announcement under AatmaNirbhar Bharat, earmarking funds were allocated to
mainstream the women engaged in agriculture development and equal provision of rural services.
Gender Mainstreaming in Agriculture

As per the Prime Minister's vision of AatmaNirbhar Bharat, the Government of India has
prioritized agenda of *Gender Mainstreaming in Agriculture’ to provide access to resources/ schemes to
rural women engaged in agriculture and allied sector. Special beneficiary-oriented schemes are laid by
Department of Agriculture and Farmers™ Welfare to mainstream the participation of rural women.
These special schemes provide for States and other implementing agencies to incur at least 30 percent
expenditure on women farmer.

For skill development and capacity building amongst women farmer, various skill-training
are being imparted under schemes of Ministry of Agriculture and Farmers’™ Welfare and Ministry of
Rural Development. These include Support to State Extension Programmes for Extension Reforms
(ATMA Scheme) under Sub-Mission on Agriculture Extension (SMAE). Skill training courses in
agriculture and allied areas (of minimum 200 hours duration) are also being conducted for women
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Digital Marketing Advantages and Disadvantages
Porf, Dr. Jyoti R. Maheshwari
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ABSTRACT

Digital marketing is an integral part of the process of digital business transformation. ft incorporates new

marketing techniques that are based on information and communication technologics. For this reason, its

application in practice Is a prerequisite for the successful development of the business in the contemporary

market conditions. The object of this paper is the digital marketing and the subject is the digital marketing
advantages and disadvantages. The first purpose of this paper is to systemize the various terms for digital
marketing used in the specialized literature and the Internet and to show the differences between them. The
second is to present the characteristics of the main advantages and disadvantages of digital marketing. Knowing
them in depth, companies will be able to develop effective digital marketing strategies that have high potenual
to achieve company goals and at the same time are suitable to their profile. Thercby, they will be able 1o
determine to what extent and which tools of the whole digital marketing palette are best suited 1o their
marketing activities.

Keywords: Digital Marketing: Technology; Advantages: Disadvantages.

1. INTRODUCTION

The emergence of new dynamic business models as a result of the globalization of markets and the rapid

development of technies and technology have completely changed the environment in which the business

operates, making it extremely volatile, highly competitive and uncertain. This new business reality poses

serious challenges for companies. To be able to survive and achieve high economic results and competitiveness,

a complete restructuring of development strategies and transition to digitalization of their activities is required.
The digital wechnologies and the opportunities that they create are the main drivers of business and gradually
shift the traditional methods, approaches and tols for performing different business activities in each
functional area in the management of erganizations. Their practical application allows:

¢ tocreate more opportunities for diversification and personalization of products and services;

to achieve a higher degree of efficiency in the collection, processing, analysis and interpretation of the
data needed for the implementation of various business activities;

. to ereate greater transparency of business processes;
. to create new diversified tools for attracting and engaging customers in order to achieve a higher level of

customer loyalty;
*  tolmprovecustomerserviceand,onthatbasis,toachicveahigherlevelofcustomer satisfaction;
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'« toincreasesalesrevenueandprofits;

. tocreatenewbusinessmodels:

« toshortenthetimetomarketforthenewproductsandservices;

¢ tocreateprerequisitesfor betterplanningandmanagement ofthebusinesses;

. toimprovethequalityofproductsandservices:

«  tocontrolresourcesmoreeffectively;

. tocreatecostoptimizationopportunities;

«  wimproveproductionprocesses;

. tocreatemoreinnovation;

. tacreateaninnovativeculturcandincreasecompetitiveness.

It is also important to note that the Internet environment has certain characteristics that have a very strong
influence on marketing activity. Among them are:

. it providesunlimitedecommunicationspaceintimeandspace;

. has clearly defined access channels;

«  provides high degree of market transparency and transparency in the actions of competitors:

. presents a wide variety of active users who are willing to bear some costs:
. provides high efficiency for clients;
* provides opportunitics for extending functions and improving management systems.

In the view of the above, we can say that this turbulent technological wave has completely changedthe way in
which communication between companies and their real and potential customers is carriedout, According to
recent data, over 75% of consumers spend a significant part of their daily lives in adigital environment, and it
becomes an important part of their  lives, thus becoming their true
I‘riendwhenchousingmmpmir:s.prn-:luctsandsen*i_crs.'l‘hctﬂﬂsuweyshmusthatlm%nﬁnmrnutusersinﬂutgariaha
vesearchedonlinefortheirfuturepurchases,whileintheEuropeanUnionthispercentage is 96%. This cloquently
demonstrates the decisive role of the Internet in brand choosing,51% of internet users in Bulgaria say that the
internet helps them choose better products and services[1, 2]. All these changes in the market conditions as
well 25 in the cveryday life of consumers areleadingtotheformation ofanewdirectionin marketing,
namely"digital marketing’.

The object of this paper is the digial marketing and the subject is the digital marketing advantages and
disadvantages. The first purpose of this paper is to systemize the various terms for dipital marketing used in the
specialized literature and the Internet and to show the differences between them. The second is Lo present the
characteristics of the main advantages and disadvantages of digital marketing,

II. ADVANTAGES OF DIGITAL MARKETING

The application of digital marketing allows companics to be flexible and adaptable to changes in the external

environmient, to build effective relationships with their customers, as well as to be more responsive to their

needs and understandings. All this is achieved by the following key benefits of this type of markering;

. High level of interactivity - creates an gpportunity for interactive communication with consumers, thus
more responsive to their understanding and expectations for secking and receiving information.
Interactive communication, in turn, creates opportunities to build 3 dynamic environment, changing
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- 5 ologies and continuous innovation. Things vary with each visit, depending
on his’her skills, accumulated information in the system and knowledge of histher interesis and
orientation, This in turn helps to use many non-standard and interesting ways to attract and reain the
attention of consumers.

»  Overcoming geographical barriers and limitations in marketing activities - digital marketing helps
companies to successfully communicate with their customers, sell their products and services and find
new business partners in real time anywhere in the world.

. Provides opportunities to respond more quickly and flexibly to user needs and wants.

«  High degree of measurability of the achieved marketing results - very often, when conducting traditional
adventising campaigns, the registered results are unclear and inaccurate 2nd do not give an indication of
whether the funds are spent efficiently whereas the results of digital campaigns are easily and accurately
measurable (using modem statistical tools) and are available in real time. They allow marketers to track
and analyze consumer behavior and build their profiles.

¢ Facilitates customer segmentation and targeting - thus achieving better targeting of advertising mesSges
and greater effectiveness of marketing activities.

«  High degree of personalization of advertising messages - thanks to collected online information for the
consumers, individual offers can be created and thus adding value to them and responding to their needs
and desires as precisely as possible in order to increase the consumer satisfaction.

«  Creates more convenience for consumers - with the help of digital technologies, they can receive m
more and better information about products and services that interest them, buy them from home & 3
save time.

. Creates prerequisites and favorable conditions for successful development of virtual enterprises.

¢ Allows companies to reach more users through the use of social networks,

. Increases the traffic to the companies’ websites - through the development of qualitative online
advertisements, Internet publications, related to the company's activity, etc. Thus creating an
engagement of the users with the thematic content provided for them. As a result, the interest in the
offered products/services increases and the sales go up too.

«  Facilitates communication and interaction with users - thanks to various platforms such as social
networks, web applications or websites, users can ask questions and receive the information they need
right away. Accordingly, companies can talk directly with their real and potential customers, build trust
and get feedback on the products and services they offer .

o Facilitates the tracking and analysis of competitors' actians.

e Increases the degree of control and correction in the processes of development and implementation of

various marketing activities.

»  Potential for shortening the time needed to prepare and conduct marketing research.

o It requires less investment - the use of different digital tools for marketing activities requires less
investment than traditional channels, therefore digital marketing has higher profitability.

¢ Suitable for start-ups, small and medium-sized companies - thanks to all the advantages listed here, we
can say that digital marketing is very suitable for new and small companies as it provides a high degree of
efficiency with small investments.
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*  Provides opportunities to respond more quickly and flexibly to user needs and wants.
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advertising campaigns, the registered results are unclear and inaccurate and do not give an indication of
whether the funds are spent efficiently whereas the results of digital campaigns are easily and accurately
measurable (using modern statistical tools) and are available in real time. They allow marketers to track
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L Facilitates customer segmentation and targeting - thus achieving better targeting of advertising messages
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»  High degree of personalization of advertising messages - thanks to collected online information for the
consumers, individual offers can be created and thus adding value to them and responding to their needs
and desires as precisely as possible in order to increase the consumer satisfaction,

. Creates more convenience for consumers - with the help of digital technologies, they can receive mug
more and better information about products and services that interest them, buy them from home _
save time. :

. Creates prerequisites and favorable conditions for successful development of virtual enterprises.

. Allows companies to reach more users through the use of social networks.

. Increases the traffic to the companies’ websites - through the development of qualitative online
advertisements, Internet publications, related to the company's activity, etc. Thus creating an
engagement of the users with the thematic content provided for them. As a result, the interest in the
offered products/services increases and the sales go up too.

. Facilitates communication and interaction with users - thanks to various platforms such as social
networks, web applications or websites, users can ask questions and receive the information they need
right away. Accordingly, companies can talk directly with their real and potential customers, build trust
and get feedback on the products and services they offer.

. Facilitates the tracking and analysis of competitors’ actions.

. Increases the degree of control and correction in the processes of development and implementation of

various marketing activities.

»  Potential for shortening the time needed to prepare and conduct marketing research.

* It requires less investment - the use of different digital tools for marketing activities requires less
investment than traditional channels, therefore digital marketing has higher profitability.

¢  Suitable for start-ups, small and medium-sized companies - thanks to all the advantages listed here, we
can say that digital marketing is very suitable for new and small companies as it provides a high degree of
efficiency with small investments.
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= Creates opportunities for developing new business models and

j strategies such as mass customization, co
creation and more,

1L DISADVANTAGES OF DIGITAL MARKETING

In order to create working marketing strategies, on the basis of information and communication techniques
and technologies, companies must be well aware not only of the advantages they bring, but also of the
disadvantages hiding in their application in practice. ’

The main disadvantages of digital marketing are;

. The use of digital marketing makes business organizations an "open book” for competitors - this is
probably one of the most serious disadvantages of digital marketing, as digital marketing campaigns can
be quickly and casily copied by their competitors,

. Trademarks and loges. corporate identities, can be copied and wsed by them to mislead consumers in
order to gain market share. In addition, they can easily manipulate consumers through inaccurate
information about products, services or brands, which can seriously damage the image of a com pany and
lead to customer outflow.

*  Indigital marketing, you need to build relationships with a consumer who you do not see in person- this
requires specific knowledge of the psychology of online consumer behavior. Very often, however,
marketers do not take this into account and rely en traditional consumer psychology when designing
digital marketing campaigns. This, in wrn, leads to a lower efficiency since it does not take into account
the particularities of consumer behavior and the relationships that are created online.

. Digital marketing campaigns can be perceived by users as unserious, il not professionally designed and
properly targeted;

. The online reputation of companies can be destroyed by negative feedback - negative comments and
information about products and services, and trademarks are visible and accessible to all users on the
Internet, which can seriously damage the image of a company and lead 1o customer outflow.

. Lack of consumer trust - the fact that digital marketing campaigns involve the use of technologies that
track and collect data from users on the Internet leads to privacy issues including the security of their
privacy. Thereby, people take a serious distrust of this type of marketing and often refuse to participate in
such events, which is one of the biggest challenges facing the development of digital marketing. For this
reason, the topic of online trust and its impact on digital marketing strategies is becoming increasis
important and has been the subject of much research in the field.

*  Overloading the Internet space with online advertising messages - the excess of online adverti
messages in the form of banners, the continuous appearance of open and close windows, interruption
video materials and etc. can lead to consumer irritation, which will inevitably affect their attitude
towards the companies.

* Digital marketing is not suitable for all types of products, services and companies - there are a number of
products and services whose tarpet audience cannot be reached and influenced by the tools offered by
digital marketing. This is due to the fact that for one reason or another, these users are not online or do
not trust the information they can obtain from the Internet.

Volume 9, lssue 7, March-April-2023] hupHijsreseit.com
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Digital marketing is highly dependent on technics and technology this on the ane hand requires serious
knowledge in the field and on the other hand can lead to a number of technical errors as the infarmation
and communication tools offered by digital marketing are not without fails, It is often the case that the
chosen technical solution does not work properly and results in incorrect outcomes, thereby causing the
fail of the advertising campaign. Examples include broken links, slow loading or non-loading
promotional messages or websites, paid advertising buttons that do not work, statistical analysis tools that
do not process information correctly, and many more.

. Use of inappropriate digital tools and applications - there is a wide variety of tools and applications on
the Tnternet and new ones are emerging every day. This makes it very difficult for the marketing
professionals to choose the ones that will be most effective for the specific marketing events and will
meet the needs and goals of the companies in the best possible way.

. Lack of clear eriteria for choosing digital tools in marketing campaigns.

o lItisvery difficult to keep up-to-date information in the digital world - thanks to the dynamism that is
changing the world of digital technologies, information there gets old very quickly and have to be
replaced very frequently with new ones. It became a serious cliallenge for many companics as they do
not have the necessary resources for that.

e Very often, digital marketing campaigns are developed and conducted on their own without alighing
with the overall marketing strategy of the company - this usually results in the inability to achieve the
intended results, lower efficiency, and misuse of funds.

IV. CONCLUSION

We definitely can say that digital marketing provides a huge arsenal of opportunitics for more effective
customer relationship management and competitive advantage, It greatly facilitates the activities of marketing
professionals and shortens the time to develop and run marketing campaigns. It meets the needs and
understandings of modern business.

The main advantages and disadvantages of digftal marketing have been clarified and new ones have

been added. The added advantages arc: creates prerequisites and favorable conditions for successful
development of virtual enterprises; increases the degree of control and correction in the processes of
development and implementation of various marketing activities; suitable for start-ups, small and medium-
sized companies and creates opportunities for developing new business models and strategies such as mass
customization, co-creation and more.
The findings in this paper, on one hand, are a good base for future developments in the field of digital
marketing, and on the other, would help companies to develop their marketing strategies and plans, But in
order to work effectively and efficiently, digital marketing activitics must not be considered on their own, but
as dependent on the overall marketing development strategy of companies. Only then they will be able to
make the most of the full potential of information and communication technologies in order to achieve.
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ABSTRACT

The modern view of education is concerned with transforming the personality of
individual and making him fit for living in real sense. The ICT not only in education
sector but in every field has provided a bridge to connect with the world. The variety of
ICT tools and advanced gadgets are continuously improving the teaching-learning
environment globally.Policy initiatives by Government like Sarva Shiksha Abhiyaan,
National Education Policy (NEP) 2020, Rashtriya Ucchatar Shiksha Abhiyan (RUSA)
and programs such as Skill Up India aims to transform education system to meet the
needs of 21st Century. The latest cutting edge technologies, artificial intelligence,
Augmented Reality (AR) and Virtual Reality (VR) and much more rapidly introducing
technologies attracting users all over the world to access, transmit, store and manipulate
data and information according to their needs. Advanced ICT tools such as smart devices,
smart-boards, online classrooms, digital cameras, projectors, video conferencing tools,
audio recording tools etc. enabling transformation of teaching-learning process. ICT is
playing significant role in providing high standard of education. The providers of
education should keep them update with existing and upcoming technology for shaping
Students’ career.

Key Words — ICT environment, Higher Education Institutions (HEIs), Artificial
Intelligence, Augmented Reality, Virtual Reality, et.

teaching learning environment. This transformation has

Introduction — proved itself as a great alternative communication system

“We need technology in every classroom, and in
every student's and teacher’s hand, because it is the pen
and paper of our time, and it is the lens through which
we experience much of our world.”. - David Warlick
(Educator and Author)

Education is defined in Cambridge Dictionary as “the
process of teaching or learning, especially in a school or
college or the knowledge that you get from this.” In
Oxford Dictionary it is defined as “A process of teaching,
training and learning, especially in schools, colleges or
universities, to improve knowledge and develop skills.”
The modern view of education is concerned with
transforming the personality of individual and making
him fit for living in real sense. This view widened the
scope, it emphasizes on proper utilization of potentials
exist in human being for the purpose of living. It enables
to face challenges and find out solutions smoothly.
Globally, the education sector is transforming from
traditional Blackboard teaching to the advanced ICT

connecting people in the verse situation of Covid-19
corona virus pandemic. The ICT not only in education
sector but in every field has provided a bridge to connect
with the world. The variety of ICT tools and advanced
gadgets are continuously improving the teaching-learning
environment globally. In our country, education to the
remote areas is now conveniently accessible only because
of such advanced ICT environment.
Indian Higher Education Sector at a glance :

The Higher Education sector in India is expected
to grow upto (US$ 35.03 billion) by 2025. The growing
statistics includes 42,343 colleges, 1014 Universities and
near about 40 million students enrolled in higher
education in 2020-21. The HEIs focusing on E-Learning
environment and its market is expected to reach US$ 11.6
billion by 2026. According to KPMG, India has also
become the second largest market for E-learning after the
US.!
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The Indian Ed-tech market size is growing
tremendously and expected to reach US$ 30 billion by
2031. India is becoming Ed-tech capital of the world.
Cheap Internet rates, easy accessibility, learn from
anywhere, affordable courses etc. are the reasons to make
Ed-tech so popular and growing sector in education. Out
of top 36 Ed-Tech unicorn companies, 7 are Indian which
are valued at $ 34.05 Bn in June 2022. The world's most-
valued Ed-tech company Think & Learn Pvt. Ltd which
runs education platform Byju's has also become the
world's most expensive Ed-tech company.?

According to KPMG, after US, India has also
become the second largest market for E-learning. The
online education market in India is expected to grow by
USS$ 2.28 billion during 2021-2025, growing at a CAGR
of almost 20%. Private Indian players are collaborating
with international brands to provide an international
standard of education. Private investments in the Indian
education sector have increased substantially over the
past two decades. The demand for specialized degrees is
also picking up with more and more students opting for
specific industry-focused qualifications. HEIs in India are
focusing on creating online programmes due to the
increasing demand from the stakeholders.?

These statistics of higher education sector
representing the transformation of education pattern to
beyond imagination.

DRIVERS of Growth :

=  Market potential with over 500 Million people in the
age group of 5 to 24 years.

= The New National Education Policy aim the growth
of Gross Enrolment Ratio in higher education
including vocational education from 26.3% (2018) to
50% by 2035.

= Affordable internet facilities with 622 million active
internet users in 2020, expected to increase by 45% to
reach 900 million by 2025.

= Policy initiatives by Government like Sarva Shiksha
Abhiyaan, National Education Policy (NEP) 2020,
Rashtriya Ucchatar Shiksha Abhiyan (RUSA) and
programs such as Skill Up India aims to transform
education system to meet the needs of 21st Century.

= Improving Higher Education Ecosystem, University
Grants Commission of India (UGC) in April 2022,
approved regulations for foreign collaboration to
offer joint, dual, or twinning programs. [FSC - GIFT
city allows setting up International Branch Campuses
(IBCs) and offshore centres for foreign universities in
India with simplified entry and freeing them of rigid
domestic regulations. 1.

=  Progressive graph of English-speaking population
allowing easy delivery and use of advanced,
educational products. India was ranked 48th out of
112 countries in the English Proficiency Index (EPl)
2022.

ICT and Its Use in Higher Education :

ICT stands for Information and Communication
Technology. It is an extended for of Information
Technology (IT). It is an infrastructure consists of unified
communications integrated with wired as well as wireless
advanced technology. The latest cutting edge
technologies, artificial intelligence, Augmented Reality
(AR) and Virtual Reality (VR) and much more rapidly
introducing technologies attracting users all over the
world to access, transmit, store and manipulate data and
information according to their needs.

Advanced ICT tools such as smart devices,
smart-boards, online classrooms, digital cameras,
projectors, video conferencing tools, audio recording
tools etc. enabling transformation of teaching-learning
process. With these gadgets ICT is influencing changing,
and supporting the content that is being delivered by the
teachers and also changing the way students are
learning. The Gamification Approch in education making
it more interesting and motivating. There has been a
systematic movement from content-centered curricula to
competency-based curricula with the aid of various ICT
tools. Off-campus delivery of courses is possible for
students who were unable to attend the class for any
reasons. It allows access to various courses and
programmes from the place of learners. It provides
convenience to the students in terms of time and cost.*
Virtual Teaching-Learning Process The virtual
teaching-learning  process  enhancing  educational
experiences with the use of Al (Artificial Intelligence).
The pandemic gives an opportunity to adapt variety of
online digital tools and applications in teaching-learning
process like Whatsapp, Google Classroom, Google Meet,
Zoom Meet, subject related videos on YouTube, charts
and models through different online applications have
changed the scenario of higher education even Facebook
and Instagram apps are used frequently to communicate
instructions to the students.

Assessment and_Evaluation Process : 1CT has changed
the form of assessment and evaluation processes also.
The advanced ICT tools have made assessment and
evaluation of students’ performances in comparatively
less time and with more accuracy. The assessment may be
either ‘formative’, ‘summative’, designed to monitor
students’ progress or in any other way. ICT tools like
Google Classroom, Google Form, Socrative, Quizizz etc.
are now conveniently used for the assessment of students’
performances.’

Objectives of the study :

To study the current scenario of Higher Education sector
in India.

To study the changing pattern of higher education sector.
To highlight the use of ICT in teaching-learning process.
To update with the present ICT environment and its
benefits particularly in higher education.
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Research Methodology :
The study is based on the review of secondary

data. Recent articles available on internet have been

studied to understand the current scenario of Indian

Higher Education sector. Different statistical reports have

been studied to update with the potentials of existing and

upcoming technology. In this study, the features of
modern technology (specifically ICT) are highlighted in
brief to understand its use in higher education sector.

Discussion on Findings :

1. It is found in the study that the use of ICT in Higher
Education sector is increasing with high rate of
adaptation.

2. The traditional chalk-board trend is transform into
using variety of ICT tools and gadgets.

3. The use of ICT is benefitting the sector with different
advantages like easy to use, accessible with high
speed internet facilities, cost effective and most
important it enhanced the education pattern.

4. The ICT environment with Artificial Intelligence,
Augmented Reality and Virtual Reality technologies
and connectivity with the world has widened the
scope of education.

5. The increasing numbers of educational institutions
reveals the assured way of expected Gross
Enrollment Ratio to provide ‘Education to All’ under
‘Sarva Shiksha Abhiyaan’.

6. Government’s initiative like GIFT Cities
introducing international standards of education.

has

Conclusion:

The education sector has faced unexpected
challenges during Covid-19 pandemic and specifically in
Lockdown period. This pandemic has provided an
opportunity to apply alternative to the physical education
in the form of online education. With highly advanced
ICT tools the education sector has successfully chased the
problems of pandemic.

ICT is playing significant role in providing high
standard of education. The providers of education should
keep them update with existing and upcoming technology
for shaping students’ career. It is recommended that all
the stakeholders of education rationally apply the
upgraded technologies to achieve the aims of education.
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Micro, Smal!and Medium Enterprises (MSMEsy i Indonesia are developing and beconi:
popular I this case. efforts are needed 1o improve the performance of MSMEs o be able 1o
contiihute o society and improve the cconomy, This research aims to see how the role of imnovation
and ¢ commeree can help improve the marketing performance of small businesses. Itcan be seer thit
the development of MSME is an advantage as well as @ challenge for small businesses to e able to
compete and survive in existing business competition. The research results show that mnovation plays
A nmportant rale for small businesses 1o improve their prarketing performance. process and output ol
their busiesses. Furthermore. ¢ commeree plays arole m improving marketing performance
hevwards  Tnnovanon, I Commerce. Marketing Performance. Small Business,

Introduction-

Stce Schumpeter pat torward the coneept ol imnovation i his clissic work “Feononi
Development “'V“'.‘“- mnovation has become a research topic ol wide coneern macademie sociely
i the research on the mechanisms of mnovation. the opic of the Tactors mtluencing corporale
Hovation s vers important theoretical and practical signiticance. nnovation is the core diving
force Tor market mrowth and economic development. Clearly understanding: the influencig factors of
pineyation has great value i corporate management and incentive mechanisms. Identitymg these
mtluenemy factors can help the academic community 1o deepen the understanding of the mechanism
ol mmovation formation. F-commeree 1y a new ceconomic form that has emerged inrecent years,
Corporate innovation brought on by this new form has attracted the attention of some scholuars. The
cost reduction and the rise of efficieney in the collection, processing and dissemination of data
mtormation have made it casier for companies o innovate more than ever before. However, the
mechanism ol ¢-commerce development to promote corporate innovation is stll ambiguous. The
sustarible way for companies o develop is (o keep promoting innovation through various medans.
including adopting e-commerce. Several studies focused on organizational innovation based on the ¢
marketplace. and provided a possible framework for corporate innovation with ¢-commerce,
Objectives of the study;:-

Lo Tostudy of the recent trend me-Connmeree

Fostdy role ol research imnovation i - Connmeree.,
Rescarch Methodology:-
I Rescareh paper depends onsecondiny dati.
20 Rescarch paper studied on various recent reports,
Recent ‘Trends in F- Commeree

Marketing performance is o measure ol the success of the implementation ol marketimg
stratestes, Marketing by the marketing team is the most important component ina compans. Fo find
out how the implementation o marketing functions in the company. it can be seen from marketing
performnee. Marketing perfornnce is a factor that is often used 1o measure the impact ol the
strttegies implemented, The marketing strategy adopted by the business person making o husiness and
the products produced to be considered by consumers. The small business actors must make un
innovation starting from the process input o the output produced. The innovaton will be the
difference hetween one business actor and the other, The existence of innovation in a business will
merease brand awareness o ereate customer loyalty. In addition to the development ol innovation,
husiesses can also use technology as an online marketing medium or called ¢ commerce which is a
new conmmereitl strategy that leads to improving the quality of products and services while reducing

costs meurred e divect sales, By using ¢ commeree. the process of communication and buvimg and
el becomes caster and Faster with the existence ol the internet network, b conmmmierce provides
wursbaniee toostadE bosinesses that have Tinnted capital o keep imovatimg and mmprosms marketing
wertornnnee Pherctore, the results e msegnbcant. Thus, ane ol the ietors thar intluence
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dretal tanstormation ourmes e O digal tanstornmation trends are - ik
FoEhe digital-ready caltures- Oreantzations are inder greater pressine 1o digitizc services
sy ey

et rsaie costomer demands and create new revenue hanmels frseit TN

Democratization of innovation: 1 ine ol husiness wisers ds g o deseiop dig ’
CAPCTEICes Baster T needs o dove caltonal chinge by empowertig the busiess foseil o
dehver solinons quicker
L Composable enterprise:-1

) | o
: v dbions, leadimg

yper spectalization has created a groundswell ol apphcatic
CEEZAtOns 10 shiflt o g

composable enterprise 1o become more agile . W here L|‘i}{I.|&I| .L.d.i.r.|t;|.|::|} 3
i be composed of existing applications using APIs, rather than being built from scratc h L"t'-‘ "_L\ _
| Automation:- Orpanizations are using awtomation (o drive UI‘JL‘"“"'””"’I,“”'ucm‘\ I e
APIsare key o driving automation and scaling productivity. _ .

- The average enterprise has 900 applications. The prolileration of new endpomts
MWoavenues for intrusion, requiring robust API security,
0, Micmsvr\iccs:-t'.lrgamiz.unnns
experiences. Companies de
mesh capabilitiesto seale,
Conclusion and Suggestion:-

Biased on the resulis of the
mnovation has g very sood role
more trequent mno ations
these husinge

Business ITOCesSes,
SOAPR] seeurity:
Lredtes ne

i i i anid]y i : anes

are turnimg (o microservices (o rapidly build  new  custome
| | i : HIE v o TVICY
ploying microservices 1o production will require some forn ol service

previous analysis and discussion. it can be concluded that
nmproving (he marketing performance of Simall Busiesses, The

. . i . TR |
are carried out by simall business actors. the marketimg pertormance of

sses will merease. On the other hand. o commierce has 4 positive but not significant effecl

on the marketing performance variables of small businesses. The betier the application of ¢ conmerce
Monuarketing activities s carried out by syl

businesses. the marketing perfornince of these
businesses will inere

ase. However, ¢-commeree does nog have a sigmificant impact on mprov iy
marketing performance, due 1o the lack of education for businesses (o be able 1o use ¢ commeree in
their businesses. Another factor is that quite & number of business actors are stll hesitant 1o use ¢
commerce because they do not want o be bothered and prefer selling outline only. This certaindy can
be input 1o the government or related entreprencurs (o be able W provide education and training in -
comnierce and the use of technology 1o be able 1o support the marketing performance of smuall
businesses so that they can compete with similar business actors or new comers,
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A Study of Social Reforms of Indian Women’s
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\bstract:-

Fhe soctal reformers believed in the principle of individual liberty, freedom, and cquality of all
human bemgs irrespective of sex, color, race, caste, or religion, They attacked a number of traditional,
authonitarian, and hierarchical social institutions and launched social reform movements to liberate the
Indian women from their shack=les,

There are two distinet groups of progressive movements aimed at emancipation of Indian
women. Both groups recognized the restrictive and coercive nature of the social custons and
istitutions. One: group opposed these customs and institutions as they contradicted the democratic
principles of iberty and freedom. This group was called the Reformers.

Introduction; -

I'he social reformers believed in the principle of individual liberty, freedom. and equality of all
human beings irrespective ol sex, color, race, caste, or religion. They attacked a number ol traditional,
authoritarian, and hicrarchical social institutions and launched social reform movements to liberate the
lndian women from their shack-les. Though many of the reformers were mainly men, the refor
movement aimed at improving the status of Indian women,

Raja Ram Mohan Roy was one of the greatest social reformers of India. He was conmeerned
about @ number of evil customs planning the Indian society. These included “saha marana™ or Sati,
temale infanticide, polygamy, infant marriages. purdah, absence of educa-tion wmong women, and the
Devadasi system. Raja Ram Mohan Roy led a crusade against the evil and inhuman practice ol Sati. in
which a widow was forced to immolate herself on the funeral pyre of her deceased husband. Sati was in
practice in many parts of India.

It was accepted and condoned on the grounds that it would secure *Moksha™ for widows. [t was
also felt that a woman could be led astray if she continued 1o live after the death of her hus=band. This
feeling was disproved by Raja. who felt that a woman could be led astray even during her husband's
lifetime.

In fuct. after the death of her husband, a woman is under the protection of her family, so she can be
watehed over with greater vigilance. Raja strongly refuted the contention that Sati was a free, voluntarn
act ol the widow. and called 1t a mon=strous lie. Raja’s arguments and anti-Sat activities led 1ord
William Bentinek o legislate for the prohibition ol Sati. which resulted in the passing of the Prohibition
of Sati Act in 1829.

Objectives of the study:-

« Tostudy of the recent social reforms of Indian women’s,

« To study role of Indian women's in modern India.

Rescarch Methodology:

» Research paper depends on secondary data,

» Rescarch paper studied on various recent reports.

* The women's movements in the colonial period are mainly of two different concerns;

o Soctal reform movements

o Nutionulist movements

* Social retorm movements

 The colonial intervention in the 19th century intruded into the areas of our culture and society and this
alfected transtormation i our social fabric,

¢ This potential threat was sensed by the Indian intellectual reformers, exposed o western ideas and
vilues,

* At this junctare, the ndian intellectual reformer sensitive 1o the power ol colontal donmation and
responding to Western ideas of rationalism and liberalism sought ways and means o resisting this
colonial hegemony,

o This cultaral defence resulted ma puaradoxical situation.
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< Spuned by new Furopean wdeas of rationaliam and proguess, the relarmers ted o create oonew
societvomadern et rooted m Indian tradition
o They bepana cnncal apprarsal ol Indian soc eEy man attempt to create a new ethos devord ol all over
soctababerranons ike polvtheism, polygamy. castersm, sat, child marmage, dhteracy eteall of whict
they believed were impediments 1o Progress of women
o Alos Women wore seen AN PasSIVe reaipients ol a more humanitarian treatiment Lo be given
Western educated ehite men: There was thus an attempt to reform women rather than relorm the sociad
condiions which opposed them,
Natonalist movements
I'he partition of Bengal in 1905
» Thisresulied in the Taunching of Swadeshi movement by the nationalists.,
« Phough there was the absence of mass awiakening amongst the women. but meetings were arranyed
and Khadi spinnimg s were taken up by women,
 Women contiibuted their bangles, nose rings and bracelets to the national fund.
< Invillages, women shrte
o The women workers of the Arya Samaj were also responsible for arousing national spirit among the
pmplc
Settng up ol Home Rule League
* The penod from 1911-18 is of great significance in the history ol Indian national movement because
tor the hist time o woman Annie Besant led the national movement as president of Indian National
Congress. (Culcutta Session 1917)
Itwas due 1o women like Annie Besant that organised movement for the emancipation of women took
place and the demand for political rights for women came to be firmly established on the political
agenda
Entry of Gandhiji
« Ihe entry of Mahatma Gandhi with his experience altered the national politics dramatically.
* He reahised the importance of mass base to Indian nationalism.
* Gandhian style of mass mobilisation had implications for the Indian women’s movement in as much
us nereasing number of women were sought to be mobilised for participation in the independent
movement.
« When Gandhi launched an all India Satyagraha in 1919 against the provocative enactment of the
Rowlat Act. Waomen took out processions. propagated the use of Khadi and even courted jail,
¢ Further, the non-cooperation movement awakened the women ol all sections and imparted first
lessons i Satyagraha,
Struggle for Suffrage
Frrom the beginning, the Indian women’s movement approached the suffrage campaign as a
measure tooachieve social reform.The leaders believed that enlranchisement of women would meun
Wiional support for reform legislation, After the struggle for (ranchise, for the lirst tme. ndian
men exercised therr vate in the elections ol 1926.
1 Muarch 1930
oe number of women including Sarojini Naidu, actively took part in the Dandi March.Women
participated by breaking salt laws, forest laws taking out processions, picketing schools, colleges.
fegiclanve councils and ¢lubs.,
Further: I 1931 Sarojini Naidu attended the Second Round Table Conference
representative ol the women of India
Crod Disobedience Movement of 193(0)
Durimg this phuse. Kamals Devi Chattopadhyay addressed meetings and picketed foreign eloth and
Huor shopsShe was i chirge of the women's wing of the Hindustan Seva Dal
Government of Indi Act 1935

Fhe mawgwration of provineial autonamy under the India Act of T3S gave women an opportuniy to be

soun o olticial

clected 1o the state Tegslatures and also become administrite,
Azad Hind Fauj
* I the Indian National Army o Subhash Chandra Bose, Rani Jhansi Regiment was created tor

wormen Women were trained in nursing, social serviee and to use weapons
SUTLrY: -
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ABSTRACT

Digital marketing refers to advertising delivered through digital channels such as search engines, websites,
social media, email, and mobile apps. The concept of digital marketing started from the Internet, web search
tools, and ranking the Websites. As per the marketing definition, brand is an identifying symbol, mark, logo,
name, word, and/or sentence that companies use to distinguish their product from others. There is always a
confusion between inbound marketing and digital marketing. The most important thing to remember about
digital marketing and inbound marketing is that as a marketing professional, you don’t have to choose between
these two. From social media to text messages, there are many ways to use digital marketing tactics in order to
communicate with your target audience. Digital marketing has become increasingly important because of many
accessible digital channels. Additionally, digital marketing has minimal upfront costs, making it a cost-effective
marketing technique for small businesses.

Key Words: Brand, Digital marketing, Businesses, Online, Inbound Marketing, Social Media,
I. INTRODUCTION

Digital marketing refers to advertising delivered through digital channels such as search engines, websites,
social media, email, and mobile apps. Using these online media channels, digital marketing is the method by
which companies endorse goods, services, and brands. Consumers heavily rely on digital means to research
products (Keller & Kotler 2006).

It indicates that Digital marketing, online marketing, internet advertising, marketing a company online is a big
deal these days.This research paper examines the impact of digital marketing in broad sense in profitable

business.
II. THE CONCEPT

The concept of digital marketing started from the Internet, web search tools, and ranking the Websites. The
first search engine began in 1991 with a network protocol called Gopher for inquiry and search. Since the
dispatch of Yahoo in 1994 companies began to increase their ranking on the site. At the point when the
predictions turned out to be wrong, the market was ruled by Google and Yahoo for search development. While,
the Internet search traffic developed in 2006 along with the development of major companies like Google. “In

2007, the use of cell phones expanded Internet utilization moving radically and individuals everywhere

Copyright: © the author(s), publisher and licensee Technoscience Academy. This is an open-access article distributed under the
terms of the Creative Commons Attribution Non-Commercial License, which permits unrestricted non-commercial use,
distribution, and reproduction in any medium, provided the original work is properly cited
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throughout the world began interfacing with one another more conveniently through social media” (Smyth
2007). “Recently, companies have been understood the significance of digital marketing. Businesses should
consolidate online with conventional techniques to be fruitful for addressing the requirements of clients”

(Parsons, Zeisser, Waitman 1998).
III. BRAND

As per the marketing definition, brand is an identifying symbol, mark, logo, name, word, and/or sentence that
companies use to distinguish their product from others. A combination of one or more of those elements can be
utilized to create a brand identity. Brand Visibility can be defined as the frequency at which people see a brand
in search results, on social media, email marketing and other online marketing channels. Brand visibility is
about engaging in active online marketing to help draw attention of customers to a brand. While digital
marketing refers to advertising delivered through digital channels such as search engines, websites, social
media, email, and mobile apps. Using these online media channels, digital marketing is the method by which
companies endorse goods, services, and brands (Michael R. Solomon, 1998). In this complex and dynamic
business environment, organization’s survival is highly determined by its ability to attract and retain customers.
Ramakrishnan (2006) defines digital advertisement and marketing as the marketing goal of preventing
customers from going to the competitor.

A digital marketing strategy allows us to leverage different digital channelssuch as social media, pay-per-click,
search engine optimization, and email marketingto connect with existing customers and individuals interested
in your products or services. As a result, firm can build a brand, provide a great customer experience, bring in

potential customers, and more.
IV. INBOUND MARKETING AND DIGITAL MARKETING

There is always a confusion between inbound marketing and digital marketing. Digital marketing uses many of
the same tools as inbound marketing—email and online content, to name a few. Both exist to capture the
attention of prospects through the buyer’s journey and turn them into customers. But the approaches take
different views of the relationship between the tool and the goal.

Digital marketing considers how individual tools or digital channels can convert prospects. A brand's
digital marketing strategy may use multiple platforms or focus all of its efforts on platform. For example, a
company may primarily create content for social media platforms and email marketing campaigns while
ignoring other digital marketing avenues.

On the other hand, inbound marketing is a holistic concept. It considers the goal first, then looks at the
available tools to determine which will effectively reach target customers, and then at which stage of the sales
funnel that should happen. As an example, say you want to boost website traffic to generate more prospects and
leads. You can focus on search engine optimization when developing your content marketing strategy,
resulting in more optimized content, including blogs, landing pages, and more.

The most important thing to remember about digital marketing and inbound marketing is that as a marketing

professional, you don’t have to choose between these two. In fact, they work best together. Inbound marketing
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provides structure and purpose for effective digital marketing to digital marketing efforts, making sure that
each digital marketing channel works toward a goal.

Now, this paper focus on importance of Digital Marketing. Any type of marketing can help your business
thrive. However, digital marketing has become increasingly important because of many accessible digital
channels.In fact, there were five billion internet users globally in April 2022 alone and constantly the number
is increasing day by day.From social media to text messages, there are many ways to use digital marketing
tactics in order to communicate with your target audience. Additionally, digital marketing has minimal upfront

costs, making it a cost-effective marketing technique for small businesses.

V. B2B AND B2C MARKETING

Other aspect of digital marketing is B2B and B2C marketing. Digital marketing strategies work
for B2B (business to business) as well as B2C (business to consumer) companies, but best practices differ
significantly between these two.

Here's a closer look at how digital marketing is used in B2B and B2C marketing strategies.

. B2B clients tend to have longer decision-making processes, and thus longer sales funnels. Relationship-
building strategies work better for these clients, whereas B2C customers tend to respond better to short-
term offers and messages.

. B2B transactions are usually based on logic and evidence, which is what skilled B2B digital marketers
present. B2C content is more likely to be emotionally-based, focusing on making the customer feel good
about a purchase.

. B2B decisions tend to need more than 1 person's input. The marketing materials that best drive these
decisions tend to be shareable and downloadable. B2C customers, on the other hand, favour one-on-one
connections with a brand.

Of course, there are exceptions to every rule. A B2C company with a high-ticket product, such as a car or

computer, might offer more informative and serious content. As a result, your digital marketing strategy always

needs to be geared toward your own customer base, whether you're B2B or B2C.

VI. SOURCES AND RECEIVERS

Advertisers are commonly referred to as sources, while members of the targeted ads are the receivers. Sources
frequently target highly specific, well-defined receivers like McDonald's did with shift workers and
travelers.The company used digital ads because it knew these people made up a large segment of its late-night
business. McDonald's encouraged them to download the Restaurant Finder app, targeting them with ads
placed at automated teller machines (ATMs), gas stations, and websites that its customers commonly

frequented.

VII. KEY PERFORMANCE INDICATORS (KPIS) IN DIGITAL MARKETING

Another key point to remember is that digital marketers use key performance indicators (KPIs) just like

traditional marketers. KPIs are quantifiable ways that companies can measure long-term performance by
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comparing them to their competition. This includes corporate strategies, financial goals and achievements,
operational activities, and even marketing campaigns.

The following are some of the most common KPIs that marketers can use to help companies achieve their

goals:

. Blog Articles: Marketers can use this KPI to figure out how many times a company publishes blog posts
each month.

. Clickthrough Rates: Companies can use this KPI to figure out how many clicks take place for email
distributions. This includes the number of people that open an email and click on a link to complete a
sale.

. Conversion Rate: This measure focuses on call-to-action promotional programs. These programs ask
consumers to follow through with certain actions, such as buying a product or service before the end of
a promotional period. Companies can determine the conversion rate by dividing successful engagements
by the total number of requests made.

. Traffic on social media: These tracks how many people interact with corporate social media profiles.
This includes likes, follows, views, shares, and/or other measurable actions.

. Website Traffic: Marketers can use this metric to track how many people visit a company's website.
Corporate management can use

. Implicit Bias in Digital Marketing:Implicit bias has a way of creeping into digital marketing, even when

marketers and companies do all they can to ensure it doesn't. The term implicit bias refers to attitudes
and stereotypes people have against or toward other groups of people that occur automatically without
any conscious knowledge

Algorithms are a major foundation of digital marketing, which makes them very important when companies

craft their marketing strategies. These algorithms are often created with the intention of being unbiased.

VIII. CHALLENGES OF DIGITAL MARKETING

Digital marketing poses special challenges for its purveyors. Digital channels proliferate rapidly, and digital
marketers have to keep up with how these channels work, how they're used by receivers, and how to use
these channels to effectively market their products or services.It's becoming more difficult to capture
receivers' attention because receivers are increasingly inundated with competing ads. Digital marketers also
find it challenging to analyse the vast troves of data they capture and then exploit this information in new
marketing efforts.

The challenge of capturing and using data effectively highlights that digital marketing requires an approach to
marketing based on a deep understanding of consumer behaviour. For example, it may require aa company to

analyse new forms of consumer behaviour, such as using website heatmaps to learn

IX. CONCLUSION

In the competitive markets, each firm tries to make the possible process to distribute products and services,

attracting consumers, to make the best benefits. According to this, the marketing process is considered one of
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the most important operations for any firm. (Nair, 2011) said, each firm has to focus on four principal elements
to make the marketing process more effective. These elements are product, price, promotion, and place.
“Marketing science” has been evaluated like any other sciences in the last few years. According to this
evaluation that comes as a result of many changes in the markets in the whole world. The firms have started to
convert from traditional to digital marketing. This is to deal with targeted consumers directly. Using digital
mediums such as social media, websites, and e mails technically allow us to engage with new markets.

Digital marketing should be one of the primary focuses of almost any business’s overall marketing strategy.
Never before has there been a way to stay in such consistent contact with your customers, and nothing else
offers the level of personalization that digital data can provide. The more you embrace the possibilities of

digital marketing, the more you'll be able to realize your company's growth potential.
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ontemporary society. Mulk

—

Abstract
A writer does not come from the alien but he or she is a product of c

Raj Anand is not an exception of it. In the works of the writer, a reflection of contemporary social z?nd
humanity can be seen easily.

33::;31 ;1fe, a reflectiqn of true human emotion and feeling and love for : an :

mpowerment is the most discussed topic in postmodern India. Different opinions are coming
from _almOSt all over the world for restoring the need for women empowerment.Woman does not hz_wc
any right to do anything of her choice, she has to follow others and this is the image, some dominating

figures of the society has drawn for her. She is just for suppressing and dominating. ' .
Anand has depicted remarkably the miserable condition of women, either it is Sohini, Gaurl Of Rukmini,
Old Woman and the Cow, the

all suffered from the male dominated conventional society.In The
s transformed from an obedient, gentle

principal character is Gauri, who during the course of the story i
and meek person to one with a will of her own.Women have to leave their suckling babies in the dust,

grass and road andcannot even offer their milk to their babies during working time. Those who are
s was done to Neogi’s wife. They are

young andbeautiful are either fooledor forcibly taken away a
rewardedornaments like ear or nose ringsand their husbands given land. Those who oppose arc

beaten,wounded and fired at gun-point.
Keywords:compassion, humiliated, traditions, ostracized, subaltern, enslaved, chauvinistic.
Introduction

lian literature. His novels have won acclaim

Mulk Raj Anand is a pioneer novelist of Indo - Ang]
He believes in art for life's sake.Mulk Raj

not only from critics in India but also from foreign critics.
Anand shows the feministic existential crisis of Dalits through his novelsCharacters. This is one of the

reasons that today we are going to discuss women characters in the novels of Mulk Raj Anand. Heis a
his women characters in his novels. His novels are a

kind of novelist who has given certain space to
mixture of reality and dream. They have a philosophical depth and through them he reveals his
action, excitement and surprise in all his novels.

preoccupation with humanity. There is plenty of
This paper, has tried to analyse the discovery of Mulk Raj Anand’s subordinating the female
three novels are selected to give direction to the desired purpose, the novels

character in his novels, so
are: Untouchable (1936), The Old Woman and the Cow (Gauri) Two Leaves and A Bud. In these
blished the reality of depreciating the women is the work of primordial

novels, he, indisputably, has esta
power of the apostolic people, who have finalized the future of them. It would be an exploration of the

concept or perception especially the women characters.

Sohini in untouchable

The image of Sohini, Bakra’s sister, in ‘Untouchable’ is woefully so pathetic that she is the
symbol of oppression.Sohini is an untouchable. She cannot take water from the well of caste Hindus.
She knows that she may pollute caste Hindu so she voids touching anything which belongs to the caste
Hindus. Poverty has made her humble and submissive. She does crave for human love and dignity. But
she is greeted with abuses at home and insulted and humiliated out of her house. She falls a prey to
Pandit Kali Nath’s lecherous assault. He molests her chastity and accuses her of polluting his holiness in
return. She wins our sympathy.

The female characters are taken as the weaker sort of creature than males. The character of the
novel Sohini in Untouchable, thg crcatiox.l of Ana_nd suits the term as submissive, tranquil female.
e ctnslly, she 15 s nnfoudhabils pitl wiio 1n vecy Sipls 504 disciplined. She walla paticatly for high
caste ladies to fetch water frgm the -well. Asitis the rule of.the village that any low caste woman can’t
near the well to pollute it until the high f:aste la.djcs are dra“fmg water. She is tortured by the society and
the family. She has t0 look after the daily affa_lrsof her farm]y- Yike cooking, fetchingeates Hrom thewell
and so on and in society she need encounter with the persons like Pandit Kalinath.
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ABSTRACT

Although there is a lot of violence in literatire, i's essenti ;
that it's alwayvs a metaphor for more Sseverc suffering. The variety of
possible forms that pain could (ake makes it impossible (0 generalize. T’he
response could be philosophical, historicul, societal, or political. Mysteries
are an exception to this norm. The crime in d mysiery is straightforward
because the difficulty is in discovering the truth. The complexity of literary
hematic significance of the violence
is portrayed in a Grimms'

al to understand

violence is found in the importance ort
itself. The present paper examines how violence
narrative story Little Red Riding Hood.

Keywords: Mysteries, literary violence, brutality, neo-cortex, vocalizations

Introduction:

In literature, there are two types of brutality. One is a particular harm that characters cause (0
one another or to themselves, and the other is a general harm that the author causes as a part
of the story. The only true distinction between these two types of literary violence is that in
the second type, the author is solely to blame. Even a naccidental" violent deed in a book has
been meticulously planned out by the author with a particular goal in mind. The best
\|lustration of American literature from which one can draw inspiration for this study's
literary context is William Faulkner's Go Down, Moses. A great literary illustration of the use
of violence as a metaphor is The Go Down, Moses. In this book, the protagonist Ike
A McCaslin learns that his grandfather had a daughter named Eunice by one of his slaves. The
ﬁ grandfather also gets his daughter Tomasina pregnant years later, totally unaware of the
wrongness of his actions. In response, Eunice commits suicide.

Because authors and readers of literature want to delve deep into the essence of human
character, violence is a common theme. All human goals are predisposed to conflict with
those of others. Even among the nearest relatives, fitness goals occasionally conflict and
occasionally overlap. Shared fitness interests that can lead to love or friendship conflict with
individual interests that can lead to mistrust, envy, resentment, rage, and occasionally hatred
between parents and children, siblings, spouses, coalitional partners, and members of one's
own tribe. Conflicting interests cause tension to build up to a crucial point at which it
explodes into violence. Violence exposes the underlying structure of human motivations and
emotions, just as it does in real life.
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ontemporary society. Mulk

—

Abstract
A writer does not come from the alien but he or she is a product of c

Raj Anand is not an exception of it. In the works of the writer, a reflection of contemporary social z?nd
humanity can be seen easily.

33::;31 ;1fe, a reflectiqn of true human emotion and feeling and love for : an :

mpowerment is the most discussed topic in postmodern India. Different opinions are coming
from _almOSt all over the world for restoring the need for women empowerment.Woman does not hz_wc
any right to do anything of her choice, she has to follow others and this is the image, some dominating

figures of the society has drawn for her. She is just for suppressing and dominating. ' .
Anand has depicted remarkably the miserable condition of women, either it is Sohini, Gaurl Of Rukmini,
Old Woman and the Cow, the

all suffered from the male dominated conventional society.In The
s transformed from an obedient, gentle

principal character is Gauri, who during the course of the story i
and meek person to one with a will of her own.Women have to leave their suckling babies in the dust,

grass and road andcannot even offer their milk to their babies during working time. Those who are
s was done to Neogi’s wife. They are

young andbeautiful are either fooledor forcibly taken away a
rewardedornaments like ear or nose ringsand their husbands given land. Those who oppose arc

beaten,wounded and fired at gun-point.
Keywords:compassion, humiliated, traditions, ostracized, subaltern, enslaved, chauvinistic.
Introduction

lian literature. His novels have won acclaim

Mulk Raj Anand is a pioneer novelist of Indo - Ang]
He believes in art for life's sake.Mulk Raj

not only from critics in India but also from foreign critics.
Anand shows the feministic existential crisis of Dalits through his novelsCharacters. This is one of the

reasons that today we are going to discuss women characters in the novels of Mulk Raj Anand. Heis a
his women characters in his novels. His novels are a

kind of novelist who has given certain space to
mixture of reality and dream. They have a philosophical depth and through them he reveals his
action, excitement and surprise in all his novels.

preoccupation with humanity. There is plenty of
This paper, has tried to analyse the discovery of Mulk Raj Anand’s subordinating the female
three novels are selected to give direction to the desired purpose, the novels

character in his novels, so
are: Untouchable (1936), The Old Woman and the Cow (Gauri) Two Leaves and A Bud. In these
blished the reality of depreciating the women is the work of primordial

novels, he, indisputably, has esta
power of the apostolic people, who have finalized the future of them. It would be an exploration of the

concept or perception especially the women characters.

Sohini in untouchable

The image of Sohini, Bakra’s sister, in ‘Untouchable’ is woefully so pathetic that she is the
symbol of oppression.Sohini is an untouchable. She cannot take water from the well of caste Hindus.
She knows that she may pollute caste Hindu so she voids touching anything which belongs to the caste
Hindus. Poverty has made her humble and submissive. She does crave for human love and dignity. But
she is greeted with abuses at home and insulted and humiliated out of her house. She falls a prey to
Pandit Kali Nath’s lecherous assault. He molests her chastity and accuses her of polluting his holiness in
return. She wins our sympathy.

The female characters are taken as the weaker sort of creature than males. The character of the
novel Sohini in Untouchable, thg crcatiox.l of Ana_nd suits the term as submissive, tranquil female.
e ctnslly, she 15 s nnfoudhabils pitl wiio 1n vecy Sipls 504 disciplined. She walla paticatly for high
caste ladies to fetch water frgm the -well. Asitis the rule of.the village that any low caste woman can’t
near the well to pollute it until the high f:aste la.djcs are dra“fmg water. She is tortured by the society and
the family. She has t0 look after the daily affa_lrsof her farm]y- Yike cooking, fetchingeates Hrom thewell
and so on and in society she need encounter with the persons like Pandit Kalinath.
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